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On Dec. 7, 1955, Ray. Armstrong, Advertising Manager of ca fo 
Owen Corning Fibergias phoned Bill Stensgaard to @ ey <> ~ 
discuss the idea of a Fiberglas Show. Bill arranged to be in 

New York within the next few days. - 

General Plans were discussed and within a few days | 
Stensgaard submitted a typewritten outline of his recom- 

mendations. This was reviewed and Stensgoard was 

authorized to proceed with rough Visuals. After these 

were submitted, comprehensive Sketches were made and 

submitted. 


An elaborate Presentation Brochure was prepared, out- 
lining the complete promotion, and Stensgaard and Owens 
Corning representative flew to a city for a presentation. 
Stensgaard had previously arranged appointments. 


Following four such test presentations, the program was 

developed, sketches finalized, and costs estimates pre- 

J] pared and revised to fit the budget. Stensgaard was given 

the task for arranging appointments for Owens Corning 

with the right people in stores that they wished to place 

It's amazing the difference Fineness ene this promotion. Contacts were made and reservation 
sen: Si Gah te tae forms signed. 
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Meanwhile, Stensgaard was authorized to 
produce his part of the show. A complete 
brochure outlining purpose and properties 
to be sent to stores was prepared. 


Fiberglas representatives came to the 
Stensgaard plant each week to see pro- 
gress and on the night of February | Oth, a 
large trailer truck was loaded with the 
Fiberglas Color Cavalcade and left for 
Burdines in Miami on schedule. 


ORIGINAL WOOO CARVING 





WLS experience assists the client in 
every way possible from start to finish 


and gets the job done. dig 
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ST TWO OF THE ELEVEN DIORAMAS THAT TELL THE FIBERGLAS STORY. | oe Ws amor 
CH IN A SELF CONTAINED SHIPPING CASE AND OPENS TO 12 FEET WIDE. 


FINISHING 


Over 300 Colorful 
Art Panels, Banners, 
Spot Displays and 
cards for use through. 


ovt the store 
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ASSEMBLY 
of 


HOURGLASS 


W. L. STENSGAARD AND ASSOCIATES, INC. ay (= 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation « Demonstration « Displays + Exhibits 
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OUR NEXT ISSUE 


The progress of a display from draw- 
ing board to installation at Stix, Boer & 
Fuller will be the subject of one article 
in the May issue . . . Another will dec! 
with modern display lighting . . . Still 
others will bring you reports on contem- 
porary display throughout the world... 
In the mail April 20. 


* 
THE COVER 


This colorful display is the work of 
Heinz Richter, display manager for the 
Kaufhof Department Store, Frankfort, 
Germany. Richter was one of the top 
award winners in DISPLAY WORLD's 
International Display Contest for 1955. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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Nand in the entire tield of Netailing 


That's the considered judgment 
of the owners, merchandise men, stylists and display directors 


of most of America’s stores —mass as well as class. 


Who should know better? These stores eagerly buy 


all the mannequins that Mary Brosnan’s deft hands can produce. 


Yes, MORE Mary Brosnan mannequins are seen 


in MORE windows and on MORE floors of MORE stores. 


MORE often than all the other mannequins made! 


496 Seventh Ave.,N.Y.18 Dot Williams, president Mary Brosnan Mannequins Durabelle Plastic Mannequins 
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1147 W OHIO STREET 


CHICAGO 272 ILLINOIS 





We were commissioned by the Pontiac Division of 


General Motors to come up with an idea—we did 


and this is what happened— 


We designed and built a Jr. StarChief Pontiac convertible—true in every detail even to General Motors 
Power parts. Every Pontiac Dealer in America had one and could have sold it 10 times over. So far 
we've produced 1600 Jr. Pontiacs. It’s a show stealer—-in Pontiac Dealer show rooms and now in the 
toy departments of top stores. Silvestri's Jr. Pontiac (capacity 2 passengers—Kindergarten set) is 
Delco 12 volt battery powered and has a top speed of 5 miles per hour. For a traffic stopper in your 
store's toy department or your Men's and Boys’ Wear departments for that matter, the Pontiac Jr. 


is unbeatable. Incidentally, the retail price is about $500. 


DISPLAY WORLD 





Fashion’s influence... in Koacourer 
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f another exclusive Line-O-Scribe type for signing 


your ary lay of fashion and quality. merchandise 


Copyright and Pat. Pending 


THE MORGAN CO., MAKERS OF LINE-O-SCRIBE MACHINES 


3984 AVONDALE AVENUE, CHICAGO 4], ILL. FOR PRIORITY PHONE COLLECT SPring 7-881] 
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Smart idea for decoration and display is 
Penmetal expanded metal. Lots of eye appeal. 
Economical to buy — and apply. 

Penmetal expanded metal is sheet metal 
which has been slit and expanded to as much 
as ten times the original width. 80% lighter 
than solid sheet of the same dimensions, the 
diamond truss pattern adds rigidity and 
strength. 

Used for display, its eye appeal means sales 
appeal, Comes in flattened form that’s fine for 
shelves. Can be cut or formed or shaped to suit 
design requirements. 


«lots of eye appeal... 
at low cost! 





Makes handsome, modern store and office 
ceilings and walls, Due to extreme lightweight 
is easy to handle and erect. Can be galvanized, 
tinned, polished, plated, painted or enameled. 

Send for catalog which gives mesh sizes, 
weights and dimensions, and suggests many 
attractive, as well as functional ways to use 
expanded metal. 


PENN METAL COMPANY, INC. 
General Sales Office: 205 East 42nd $t., New York 17, N. Y. 


Plant; Parkersburg, W. Va. 
District Sales Offices: Boston, New York, Philadelphia, 
Chicago, Detroit, Dallas, Seattle, San Francisco, Los Angeles, 
St. Lovis, Parkersburg 
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Out of the Historic Past... 





Act. |. tt is 1756. The sun of the far Pacific Northwest 
is setting on the final day of Kawaja’s trials... and 
»’’You Are There.” 


... Kawaja stands alone in the wilderness. He aches 
in every muscle. His bronze skin shows livid signs of 
“hemlock scrubbing”...just one of the Nootka tribe’s 
seventeen initiation trials Kawaja has surmounted these 
past four days. 

But look again. See how his erect posture proclaims victory 
..-how his alert eyes shine with zeal for the final 
ceremonial dance! 

Note that colorful object he holds so closely. That’s THE 
MASK OF THE GREAT ONE OF THE MOUNTAIN. 
This mask symbolizes the spiritual strength of leadership 
Kawaja has received within himself these past four days. 
This mask, too, is an exact copy of the Great One’s first 
mask created for Nootka ceremonies many centuries ago 
by Kawaja’s ancestors. 

Watch! Now he races away toward the Nootka ceremonial 
grounds in confident mile-eating strides...he’s out of 
sight. Somehow, even to our “two centuries later” minds, 
we too are proud of Kawaja. 


op Act. Il. It is four years later... we're in a Nootka Village 
v BP ...in Kawaja’s house. Again, “You Are There!” 
Note the rich bearskins on the floor... the ancient symbols 
on the walls. Kawaja is already a chief. 
And...we find we’re not alone. A beautiful Nootka woman 
..a boy we'd guess about three...and Kawaja. 
Kawaja again is holding the Great One’s Mask... regards 
it thoughtfully... then speaks as though to the mask itself: 


“O Great One, why must my mask show only 
fierceness? Do 1 always fight? Am 1 not, too, a 
man who lives and laughs and loves? Yet your 
mask tells others I am just one kind of man with 
but one unchanging, wooden look! Why, O Great 
One?” 


Kawaja lifts his eyes...meets two other eyes... smiles. 


—V—I~rrn 
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wie Ge jhe) Act Ill. The forest mist and village smoke have lifted 


... is 1956. Again, “You Are There!” 


-} 


We find we’re in a retail store...then note two men stand- 
ing together, quite near us. One, the owner, perhaps, 
regards his some-years-old store interior with a critical 
look. We hear him speak: 

“John, sometimes it seems to me our store ia 
wearing a kind of mask. 

“And yet, our customers are human, with chang- 
ing human emotions... with changing needs and 
ideas. 

“If only we could welcome our customers with 
easily altered departments and sections that pre- 
sent our store with constantly refreshed appear- 
ance — well, | think our volume would increase, 
our turnover would be faster and we'd do far 
better profitwise too!” 


1956 





Authentic Ceremonial Mask 
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(Courtesy Chicago Natural Histery Museum) 







To our surprise, we've had requests from friends and 
customers for copies of the colorful mask illustrating 
Kawaja's story 

These are now available, the work of a well-known 
sculptress, are 12 inches high and are novel wall 
pieces for game room, den, or bar. While our 
supply lasts $10.00 postpaid 








Could he be you? Have you, too, found it difficult 
to brighten your store’s welcome?...to change a 
section or department to take quick advantage of 
a promotion opportunity, or idea? Or, to shrink 
or expand a section— quickly and easily —as 
seasons change? 


Then — learn now how the all new, wholly and 
quickly flexible SK PAGEANT units and method 
can so easily provide constantly refreshed store 
sections and departments. 


Yes, PAGEANT removes the mask! 
Pageant offers full opportunity for re- 
freshed welcome, refreshed attention—and 
‘ faster turnover with increased profit. 
Send for your copy of our new visual brochure 
about PAGEANT...just fill in coupon, attach to 
letterhead, please. 


? 





STORE KRAFT MFG. CO. 


246 N. Main St., Beatrice, Nebraska 






| Yes, | am interested in one- 
aa 

unit flexible display. Please 

send me your new free book 


on all new SK PAGEANT, 





a Please have Store Kraft’s re- 
~ tail sales engineer call, 


> a 





(Please attach to your letterhead) 
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NOVOPLY® —This unique 
wood-plastic laminated panel 
hos a gleaming mosaic tex- 
tured surface. 























WELDTEX * This 
striated plywood with its novel 
texture creates unusual shadow 
and highlight effects. 


handsome 

































THE WELDWOOD CATALOG 


UNITED BTATES PLYWOOD CORPORATION  wortds targest pigweed orpentmation 





SURFWOOD © — low-cost deco. 
rative panel. The grain in 
etched-out relief produces av- 
thentic rustic effect. 












New Weldwood catalog—FREE 
source book for 
Striking display materials 


ra 


LOW-COST HARDWOODS— 
from Europe, Africa (Samarat), 
Philippines, Japan (Nakorat) 


offer beauty at low cost. 





48-page indexed reference catalog describes and 
illustrates hundreds of display construction materials 
— many shown in full color 


Here's a bonanza for busy display manufacturers! This new 
Weldwood catalog is brimful of detailed information on hun- 
dreds of Weldwood materials and supplies. And they can be 
fabricated into distinctive displays at surprisingly low cost, using 
your present tools and equipment. 





ARMORPLY”* 
metal laminate that combines 
the rigidity of plywood with 
toughness of metal 


A plywood. 


At the right are just a few of the unusual items available. And 
there are many more in this beautifully printed catalog, includ- 
ing plastics, wood-and-meta!, paper-and-wood laminates and 
rare woods of unequalled beauty. 


Send the coupon now for your free Weldwood catalog! 


aN 


samples of.......... 








® NAME 
Weldwood eile 
PRODUCTS FOR DISPLAYS ADORESS 
Made by 
city 


UNITED STATES PLYWOOD CORPORATION 
WELDWOOD — The Best Known Nome in Plywood 


SS SS we Sea 


APRIL, 1956 








* Weldwood stocks a full line of standard ond special hardboards 


PLANKTEX ® — Philippine Ma- 
hogeny panels with alternate 
bands of irregular striations 
and smooth grain. 


we.towoond 


V-PLANK? 
v-grooved to create an inter- 
esting vertical pattern resem- 
bling random planks. 


MICARTA® — durable plastic 
laminate of exceptional beauty 
in many colors, patterns and 


wood grain reproductions. 


PERFOWOOD! perforated 
hordboard* — wide range of 
panel sizes and thicknesses; dif. 
ferent hole sizes and centers 


TEKWOOD” —a 3-ply material 
with a hardwood core; bends 
and works easily; light in 
weight, low in cost 


tirade Mart 


r~ Send Coupon Today—FREE Catalog, FREE Sampies ~~ 


UNITED STATES PLYWOOD CORPORATION 
Weldwood Building, 55 West 44th Street, New York 36, N.Y 


Please rush me my new Weldwood catalog and free 
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MERCHANDISE 
PRESENTATION 


The National Association of Display Industries is now planning several unusual features 
for its annual 


CHRISTMAS MARKET WEEK 


JUNE 23-27 


NEW YORK TRADE SHOW BUILDING 
NEW YORK CITY 


Displaymen, retailers, display jobbers and display manufacturers are cordially 
invited to attend this complete display of Christmas display equipment, materials 
and accessories. 











Make your reservations early. A large block of guest rooms has been reserved 
for this event by the Hotel New Yorker, opposite the trade show building. 


NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 


203 N. WABASH AVE. CHICAGO |, ILL. 
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Typical Spring and Summer Designs for 1956 — By 


| Sayford 
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THE STANDARD OF 7 & 


CORRUGATED DISPLAY MATERIALS 








RIBBON LATTICE S-27—Daisylike flowers in yel- DAISIES $-26—An ali new Corobuff. Smart ANTIQUE BRICK F-2—Light and dark red 


low bunches on a ground of medium biuve summer solid green ground, white daisies F.3—Coral pink and gray; F-4—Lime and gray 
latticed ribbons. The leaves are bright green with brilliant yellow centers. Rolls 25 ft Three smart color combinations in this new 
and the background is white. Rolls 25 ft. long long by 48 in. wide design for 1956 Hundreds of uses will be 
by 48 in. wide developed by the best displaymen with this 

ideal design for spring and summer Rolls 


25 ft. long by 46 in. wide 
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LEAF hep $-34—Two bright and fresh greens in alter- 
nating squares light green leaf, dark green veins then the 
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@ * 
PHILODENDRON VALANCE $V.25—Printed in 
: | 


eo rich natural greens on crisp white Corobuff 
a 4 Rolls 45 ff. long by 8 in. wide 
Y 
















IVY VALANCE SV-24—in new greens from 
light lime, into medium green with a deep 
rich dark green forming a shadow. Rolls 45 ft 
long by 8 in. wide 





reverse, dark green leaf with light green veins. Squares are 
about 10 inches. Rolls 25 ft. long by 48 in. wide 


THE BEAUTIFUL EYE APPEALING DESIGNS SHOWN ABOVE ARE A VERY SMALL 
PART OF THE ENTIRE SAYFORD COROBUFF LINE FOR SPRING AND SUMMER 1956 


Ask your dealer for a free copy of the Spring and Summer Corobuff catalog and solid 
color chart or write directly to the Corobuff Divisic:: of the Frank M. Sayford Company. 


FRANK M. SAYFORD COMPANY 


50 WASHINGTON STREET BROOKLYN 1, 
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ink test 
exposes drinkers! 


Upson wall board surface paints beautifully 


Go on, try this test yourself! Put a 
drop of ink on a piece of Upson wall board 
and on any other fiber panel you choose. 

See how the Upson surface holds the 
ink. There’s almost no soaking in or “‘drink- 
ing’. But note how the ink soaks into the 
other board. 

And it’s the same with paint. Why pay 
money to paint the inside of a board? When 
you use Upson wall boards, you can save 
$5 to $10 per M on paint costs. 

Upson wall boards have two different 
surfaces, one side softly pebbled, the other 
side smooth. Both paint beautifully. 

Upson wall boards are rugged, super 
strong. Superior fiber quality assures clean, 
smooth sawed or cut edges. Also, edges 
sandpaper to glass-like finish. No wasted 
material. 





UPS 





Buy the finest wall boards on the mar- 
ket ... Upson %%”, 4” and %%” plus Vio” 
Easy-Curve, '4” Striated and Cut-Out 
Letters. Upson wall boards are manu- 
factured by The Upson Company, backed 
with forty-six years of experience in the 
fiber board field exclusively! The Upson 
Company, Lockport, New York. 








WALL AND 
CEILING PRODUCTS 
SIDING, SHEATHING 


sie 


UPSON 

















94% wood fibers laminated for great strength 
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The large 64 photographic illustrated 
manual, each with explanatory copy, gives 
for the first time the full story of only 
the fine details that go into professional 


coat forming. 


It is a story told in an 


interesting, easy to read, step by step 
manner so that even the beginner can 
understand and follow these proved meth- 
ods. Once you have mastered this im- 
portant part of Men’s Wear Display, you 
will find that many of these fine details 


are adaptable to virtually all rigging . 


from knotting the tie to forming a 
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Truly Smart Coat Formin 
and Rigging is Made EAS 











look like a million. 


“The best $5.00 investment I ever made. 
No merchant in this line can afford 


By Paul Barber's Authoritative Book... 
HOW TO FORM A COAT professionally” 








My forms now 


to be without it,” writes Mr. Leonard Cohn (Merchant), 


Patchogue, New York. 


APRIL, 


sweater. 


Good coat forming is your best 
salesman ... your leading and 
least expensive medium for stimu- 
lating sales. “HOW TO FORM 
A COAT professionally” is in- 
dispensable to beginners . . . valu- 
able even to experts. ORDER 
TODAY AT OUR RISK. 


“HOW TQ FORM A COAT profes- 
sionally” has been ordered by hun- 
dreds of the nation’s finest men’s and 
department stores. Here are several 
UNSOLICITED opinions you are sure 
to agree with: 


“DISPLAY DIRECTOR: “I have just 
received your display book, ‘HOW TO 
FORM A COAT — professionally,’ and 
find it an excellent, comprehensive 
manual for instruction of new display 
help, as well as refresher material for 
trained display personnel.” 





Step 
24 


Illustration 


'Y actual size 


This procedure shows another purpose for 
cupping the tissue triangle as desired, 
again following the lines of the coat 
model Stroke chest contours gently, 
smoothing fabric as you go. Here you 
can increase or decrease the amount of 
fabric in chest by moving right hand 
slightly forward or backward as in above 
illustration. 


*DISPLAY MANAGER: “Your book is excellent and leaves nothing to 


guess at. It should be of great help to 


small, throughout the country.” 


*“MERCHANT: “I believe this is one of the greatest books written for 
the actual help of many smaller stores throughout the country, as well 
as many of the larger ones. I highly recommend this book for every 
man’s store for their own study as well as their Display Department.” 


all men’s stores, large and 


“GOOD COAT FORMING MEANS GOOD BUSINESS” 


“THE GUIDING TOUCH OF SKILLED HANDS” 


Deals with the intangible side of good « 
available in the past only 


oat forming 
through many veare of 


actual ea perience and prote sional training 


“A GOOD BEGINNING TENDS TO MAKE A GOOD 
ENDING 


Phe proper tools are necessary for good coat forming 
“THE SINGLE-BREASTED COAT” 

“TROUSERS AND SLACKS” 

“THE DOUBLE-BREASTED COAT” 

“THE TOPCOAT” 


“THE OVERCOAT” 


DISPLAY IDEAS & PROMOTIONAL SERVICE 


sionally 


"CLOTHING MANUFACTURER: “I think you've done an excellent 
job with your ‘HOW TO FORM A COAT-—professionally’, We highly 


recommend it; it’s a swell idea.” 


NAME 


"SALES CONSULTANT: “You've done an outstanding job on your 


book. It should be a ‘must’ for every man’s store that has clothing 


for sale.” 


*“Names of those submitting above opinions furnished upon request. 
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ADORESS 


SEND ME AT ONCE 
| understand book may be returned for credit 
am not completely satisfied 


BISSANTZ BLOG., WICHITA 2, KANSAS 


Payment enclosed $4.50, postpaid (foreign included) 
Bill my store $5.00, postpaid ($5.00 outside U5.A.) 
C.0.0. $5.00 pilus postage in USA. only 


STORE NAME 


CITY & STATE 


COPIES OF "HOW TO FORM A COAT protes 
within 10 days if i 
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K,ditors Comment 





When DISPLAY WORLD's International Display Contest was started a 
number of years ago, one of its primary purposes was to aid good 
displaymen in securing more management recognition for their work. This 
has continued as part of the contest's reasons for existence, and many 
letters from management and displaymen alike are good evidence that it 
is accomplishing this purpose. 








The latest testimony to this effect is in a letter from Heinz 
Richter, display manager for the Kaufhof store in Frankfort, Germany, 
who won a gold plaque in the 1955 contest: "In recognition of the work 
Il accomplished in the DISPLAY WORLD contest I am permitted to set out on 
a journey by airplane to the United States, and you can imagine that I 
look forward to it with pleasure." Richter will time his visit to 
coincide with the Display Market Week in New York City this June. 
Incidentally, Kaufhof, which operates a number of department stores in 
West Germany, has shown similar recognition before for its displaymen. 
Two years ago every Kaufhof display manager who won medals in the 
contest was given a trip to Paris as a reward...This is one reason why | 
DISPLAY WORLD at the end of the contest each year sends the announce- . 
ments of awards direct to management instead of to the displayman 
concerned... 


Just as an experiment, see if you can guess when the following 
was written: 


"In the past few years there has been a well-marked movement 
toward simplicity in display. The elaborate backgrounds of a few years 
ago have given place to plain settings. Old files of this magazine are 
filled with pictures of window displays that were wonders of inventive 
genius, masterpieces both in conception and workmanship. These displays 
marked a period of transition in display. Merchants were just beginning 
to realize the value of their show windows and had not yet learned to 
discriminate between the display that draws a crowd and the one that 
sells the goods. 


"Many of the old-time displaymen looked with apprehension upon 
the simple style of display. They feared that it would lessen the 
demand for displaymen, but this has not been the case. The demand for 
good men is greater than ever before, for it has been found that simple 
displays require far more art and judgment than did the old-fashioned 
‘'fussy' affairs that depended upon the elaborate construction. The old- 
time displayman had to be carpenter, electrician, painter, modeler, 
inventor, and many other things. The modern displayman has a smattering 
of most of these things, but he is essentially a designer in color and 
line. His backgrounds are designed not to attract attention to them- 
selves, but to show off the goods to advantage. 


"Displaymen need not worry over the prospect of lessening in the 
demand for their services. There are more men employed at the work 
today than ever before and wages are better. Every year the demand 
will increase. Stores everywhere place a far higher value on their 
window space today than they did a few years ago. Every first-class 
displayman's efforts are felt by competing (Please turn to page 54) 


lLook whats TTD aa to Hardboard 


Weyerhaeuser Industrial Hardboards 


are easily worked ...easy on tools 


Do you require a panel-type material that will take a variety of machin- 
ing Operations with excellent uniformity in manufacturing results? If so, 
look into the advantages of Standard Weytex *, the industrial Hardboard 
produced by Weyerhaeuser. Panel above shows how it can be die-cut, 
punched, perforated with clean, sharp edges yet retain substantial 
strength. Possibly your product, too, can benefit from the unusual com- 
bination of characteristics that make it such a workable and versatile 
board. 

Standard Weytex is strong and dimensionally stable; is uniform in 
smoothness, density and thickness. These characteristics enable you to 
do finer work with standard woodworking equipment, For many manu- 
facturers and fabricators, it results in increased production of more 
accurately finished products and parts. Easy on tools, it prolongs cutting 
tool life. 


Made in a range of thicknesses, Standard Weytex offers splendid 
opportunities for new product applications, new production economies. 
Investigate! Write for more facts. 

"TM Reg. 


Weyerhaeuser Sales Company 
Department HM46 


First National Bank Building + St. Paul |, Minnesota 
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Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a pleas- 
ing fiber pattern. 


@Toakes all types of finishes including 
wiping stains, lacquers, air-dried and 
baked-on enamels. An ideal base for 
plastics, fabrics, veneers. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


@ Splinterproof, sliverproof. No grain to 
raise, check or croze. 


@ideal for: furniture parts, automotive 
foundation parts and panels, sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys and games, 
TV backs, displays, signs, containers and 
many other uses. 


® Available in the following thicknesses: 
1/12",1/10", 1/8", 3/16", 1/4”. 
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isplay Department Design 


By ESTELLA LANO! 


ITH an increased program of dis 
plays for Ohrbach’s store on 34th 
street in New York City, the dis 

play department is being organized very slowly 
so far as its own physical layout is concerned 
However, already many interesting features 
have been incorporated to make it a more 
eihcient unit, once more emphasizing economy 
of time, space and cost, as was the case when 
the store was located 20 blocks to the south 
Andreas Hvorsleyv, display director, says he 
feels the display staff works better and 1s 
happier in pleasant surroundings, and 1s de 
signing his department's quarters with that 
factor in mind 

The display department is located on the 
eighth floor of the store, across the 34th 
street side of the building, thus having the 
advantage of light through a battery of large 
windows. It ocupies an area of 6,000 square 
feet, reached through a brick-colored door to 
the right from the main bank of elevators 
The office for the department is approached 
down a long corridor Three bins form di 
viders through the room, cutting it into two 
joth sides of the bins are functional If 
shelving is on one side, a bulletin board ort 
similar area is on the reverse 

In the outer othce a drawing table for the 
artist 1s placed in front of the window Behind 
the table is a partition screen mounted on tiny 


—The displays pictured are typical of the 

clean-cut workmanship done by Obhrbach's dis- 

play department under the direction of An- 

dreas Hvorslev. Settings keynoted by realism 

are seen in the two making use of the customs 
office and subway themes— 
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rollers, serving as a bulletin board for the’ the drawer properly labeled: “hands,” “gold Directly through the large work room, in a 
artist schind the artist ts a cupboard tor rope, “plastics, “prisms, and so on every room beyond, is the sign shop and beyond 
her supplies, in one of the partition bins thing in order, ready lor use at a moment § it is the print shop with an array of mxiern 
Spaces between the bins form a dour to novice To the left of the corridor is a ZU machines necessary fort handling the require 
Mr. Hvorslev's private ofhes fetween the foot wall space for use in painting scenes o1 ments of both the display department and other 
doors in the outer room stands the desk used for making layouts on a big scale [Please turn to page 52] 
by the window tashion coordinator. Behind 
her 1s a bulletin board. Across the tar wall 
is a battery of drawers with a shelf-like top, 
used tor gift wrapping purposes, and gift 
wrapping supplies fancy papers, ribbons, 
etc are handy in the various drawers 
(Qn other occasions the wide shelf serves 
as a display area for the wares of salesmen 
calling on Mr. Hvorslevy 
The wall above the shelf is hand painted 
in soft blues and grays to resemble brick 
Doors to the bins in both offices have been 
painted to match, and the floors to both offices 
are carpeted in gray-green 
In Mr. Hvorslev’s office the reverse side of 
the artist's cupboard has a drop type drawing 
table tastened to it, with a shallow space above 
for | square and the like. concealed hy doors 
The wall back of Mr. Hvorslev's large desk is 
an agua blue, flat painted on a canvas tex 
ture Beyond the desk is a book case, and 
nearer the Ggoor a fixture brought from the 
former ofthese on 14th street ce of the 
ingenious designs which incorporates storage 
bin space tor blueprints and large drawings 
as well as shelf and drawer space 
Near the outside door to his ofhece, leading 
into the corridor, is a clothes cupboard with a 
rounded corner 
[he corridor outside this door leads imto 
the big work room, a combination carpenter 
shop and paint room. Storage bins for differs 
ent length hoards, etc., are along two sides of 
the room. ‘These bins were described in the 
article about Obhrbach’s in the March, 1950, 
issue of DISPLAY WORLD Along one side 
of the wall, to the right of the corridor, stands 
1 row of metal filing cabinets, each drawer 


a storage unit for some specific equipment, with 
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December 27 on an ambitious scale, with 
very results. Where 


only a portion of the store played up dis 


successful in the past 
plays for resort wear with the balance tor 
“After Christmas Sale” and the 
“january White Sale,” this 
store-wide in the downtown store as well as 
severly Hills and Palm Springs 
stores. Mr. Paul C. Smith, the display di 
rector, and his top assistants, Miss Maureen 


the usual 
yeat it \A a> 


in the 


Campbell, interior display manager, and M1 
Lee Platt, window display manager, both o1 
the downtown and Mr. Damar Lee 
Myers, display manager of the Beverly Hills 
store, worked out their displays under thy 


store. 


theme, “California Citrus Colors.” The pre 
dominating color used was lemon with a 
lime and tangerine accent. For the back 
ground of 18 of the windows of the down 
town store, live lemon espalier trees wer 
used. The trees were backed up by yellow 


panels to obtain a realtstic resort atmos 


phere and to bring out the predominating 
Silk | 


color, screened signs especially de 


Los Angeles Resort Displays Test 


ae yeopraphical location and tremen 
growth in population of the Los 

hiwetle area Na made it one of the 

’ testing grounds tor summer tashions 
cliurinig trie yinter months Lo Ange le 
it i which to Angeles 1s the tocal 

nt, bas a population of approximately five 
mitiion that 3 vithin one to three hours of 
Pals prings and other winter resorts. It 
theretore is not uncommon tor many ot the 
dient te spend from an occasional Sun 
iting to a week-end of longer at one 


| these resort And of course being prop 


erly attired when there is part ot the hols 
lay tun, especially when the same merchan 
ine in be utthzed during the coming sum 
ner mont! in turn this offers the stores 
nm this area a tremendous volume of sales. 





hesides merchandiser and the 


wivinige thy 


manutacturer a good stvles 
that 


| 
dent of 


misipght on the 


will prove popular in the summers 


Louis 


1 Sie aking with My labak, presi 


lahbak « nianutacturer 


it ( alitornia. 


of coordinated women's sportswear tor the 
past 4] 


Visiting Lo 


years, he said “Lastern buyers 


Angeles tor summer merchan 


dise are guided greatly in their purchases 
hy the items that were reordered in Decem 
her and January im this market. This also 


holds true tor the manutacturers, who trim 
their production to the same popular num 
bers tor the summer market.” 

lhe big business of this winter market ts 


reflected in the big promotions put 
local stores | \\ 


broke its 


readily 


on by the Robinson {om 


pany promotion of fresort weal 





signed for the promotion were in lime-green 
lettering on a yellow card and read, “Simply 
We're All-Out For 


( olors.” this (ot) ScpTiie 


Delicious! (Jong Cali 


fornia Citrus Below 


ot the was tound the manutacturer s« 
short 
chandise being displayed One ot these 


Ik windows 


signs 


name and a description of his met 


Sig 
Was found in each of the 


Though all the windows brought out th 


particular resort weal being promoted in a 


retreshing, holiday mood. one of the out 
standing was the window showing four mat! 
different 


a hear hy ensemble ‘oT 


nequins in dressed im a 


pase + 


swim suit of a different 


tone o1 yellow with casual, matching acces 
sories. The striking appearance presented 


seemed to personitry the resort season at 


create a desire to participate right now 


—The display at the upper left is by Paul C. 
Smith, J. W. Robinson Company . Directly 
above, by Harold Kelly, Desmond's Left, 
by C. Meszaros, The May Compony-Valley— 
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—At the right, by C. Meszaros . . . Center, 
from The Broadway-Pasadenc . . . Below, by 
Henry Jampol, Haggoarty' s— 

From the windows, the theme was carrie 
throughout the interior of the seven floors 
Lemon espalier trees were used on the col 
mmns of the main aisle. Live citrus trees 
between 5 to 6 feet tall with real fruit were 
placed along the center aisle of the main 
floor and large compotes of fresh lemons 
were placed on ledges in the accessories 
departments. The signs heralding the “Cali 
lornia Citrus Colors’ were placed strategi 
cally by the many interior displays tound 
throughout the store. In short, in just two 
days after Christmas, the atmosphere created 
by this promotion wiped out the after-effects 
ot Christmas not conducive to purchasing 
merchandise and replaced it with one re 
freshing to the point ot light-heartedness 
which we understand its so good for increas 
ing sales figures 

“Enjoy Your Holiday In The Sun 


Nation's Summer Fashions «cu 


the theme of Desmond's with a resort weat 
promotion in 40 windows of the firms sever 
store lhe promotion Was built around 
cotton “Reef song olors ol aqua, ve llow 
brown, orange, and lavender, |hese patterns 
come trom Hawa in designs tor men and 
women. Mr. Harold Kelly, display director 
hung a 30-hby-40-inch easel, painted in black 


on the hack wall ot all his mdows thi 


showed either a sign with the theme printed 


on it or a large photograph furnished by 
Holiday magazine, showing scenes in Palm 
Springs Waikiki, \capule bermuda 
Havana, Capri, Jamaica, Kio de Janen 
and Bela Horizonte in Buenos Aires tor 

i his basi prop \nothes prop 

Selloum at popular tropical plant 


erows m Calitornia 


[he continental stripes in men and we 
Sty les WOT featured yvidely. Tienes a * sh 
in the photograph he male mannequin 


re three-quarter length pants in 


APSR, Foe 


background 
vith the 
horimontatth 
A \ oA ti 
mannequily standing 
stripes on her sun dre 
white background with tl 
ning vertically on the kirt 
the bl ai 
hackeground “as a pat 
shorts and mandarin shirt 
iront was whit hackground Cara 
a light pin ttl over the portion tor t 
terinyp and Vit a vellovw iiburst i] 
upper rigiit nana cornell ihe lettering wa 
in black and rei Desmond liead 
quartet on loliday ( ruse nd Kesort 


hlolida 

















erman 


ROM West Germany is coming some of 
the most interesting display being done 
in kurope today. Replete with original 

ity, skillful handling and execution, and 
characterized by the well-known German 
ability to show numerous items in an in 
teresting way, it well deserves study by any 
one connected with this field 

Take, for an example, the display pictured 
at the upper left by H. Sittard, display 
manager for the Kauthof department store 
in Darmstadt. Here dress material is the 
merchandise, shown loosely in five units on 
the floor in the foreground, each unit com- 
pleted by a hat, bag, gloves, and the like, and 
also as draped dresses on five simulated fig 
ures in the background. Each “dress” is 
wired so as to flare out as if im motion 
Above each figure is a strand of pearls, 
standing out in stark relief against the dark 
background. Notice how strips of paper 
have been laid across two wires at the 
upper part of the window to torm a pertect 
semblance of an awning 

Directly above is a light and breezy dis 
olay of footwear, by Paul Moeckli, display 
manager for Alsterhaus, Hambure The 
well posed humorous figure at the right car 
ries a bouquet in one hand and has a plastt 
box of shoes under his arm. Shoes are dis 
played in groups of four in the windows ol 
the house in the reat the “house” con 
sisting simply of a suspended slanting board 
to suggest the roof, and the framework ot 
eight windows 

At the left center is a bathing suit window 
by J. Musolf, Cramer & Meermann, [:ssen 
The 18 figures were cut from wallboard, 
painted in natural colors, and clothed in 
bathing suits padded appropriately The 


—Upper and lower left, by H. Sittard, Kauf- 

hof, Darmstadt . . . Top, by Paul Moeckii, 

Alsterhaus, Hamberg . . . Center, by J. Musolf, 
Cramer & Meermann, Essen— 
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Displays 


sun was covered with strings laid carefulls 
side by side, and the rays extending from it 
were three-dimensional [he floor was ot 
roping. Lips, eye-lids and lashes were cov 
ered with ground chalk to resemble sand 

Details are not too readily apparent in the 
final photograph on the sam« page, but it ts 
worth study Designed to sell cameras and 
photographic equipment, the display had 
walls painted to give the impression of a 
vault The jars arranged like cans on 
basement shelves had colored photographs 
of vacation scenes glued to their inside sur 
face and were lighted from within so as to 
stand out brightly against the dark back 
ground, The card copy read, in a rough 
translation : “To take photographs ts to 





preserve the magic of vacation.’ H. Sittard, 
who did the display, commented: “This win 





dow was a great success and even the 
passerby usually not interested in photog 
raphy could not resist stopping to inspect it.” 

At the top of this page is a window by 
Willi Bandekow, Hertie, Braunschweig 
Using the two-level effect enabled him to 
show the merchandise below and convert the 
rest of the space into an atmosphere setting 

Four levels were used by Hans Burg 
hardt, Kaufhof, Dusseldorf, to show um 
brellas and handbags 

A practi ally pertect replica of the inter 
ior of a plane in flight was created by Heinz 
Richter, Kaufhot, Frankfort, tying im ap 
pare! with “50,000 Atlantic Flights by Pan 
American Airlines.” 

Pajamas were displayed by Hanns Simons, 
Kaufhof, Munich, with the chief prop being 
a blowup of an especially posed model 
standing on a balcony 


—Top, by Willi Bandekow, Hertie, Braunsch- 

weig . . . Upper right, Hans Burghardt, 

Kaufhof, Dusseldorf . . . Center, Heinz Richter, 

Kaufhof, Frankfort . . . Right, Hanns Simons. 
Koaufhof, Munich— 
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Potpourri Of Manhattan Display 


By CLARA BALDWIN 











































KOM trousseaus, brides, and spring bon Valentine gift or trousseau. The timing was’ tormed a small heart at the top of the arch, 
net to bread, crackers, mushrooms, lor Valentine's Day, but the copy read “The and still others were fastened among the 
and copper tood moulds Manhattan happiest girl in the world trousseau maiden-hair fern. \ third cupid sat astride 
display offered a mixed picture during the treasures from our lingerie and negligee the mannequin’s arm, and the mannequin 
past few weeks—a_ scintillating, kaleido salon, had a circlet of the blue blossoms in het 
copic potpourri feathery wreen matiden-hair tern was hair. She wore a sheer white peignoir, the 
\1 Hergdort (,cooadman fom lLee used a fastened aAvainst the tace ot a white wooden yoke trimed with blue detail, over a white 
double theme or dual purpose display by arch to form a Valentine traming in each gown. On the floor lay a matching white 
arranging Valentine-like settings tor trous window Across the top of each arch a shortie gown, along with an arrangement 
eau merchandise for the two windows on white satin ribbon bore a Valentine mes ot pertume bottles Window traming and 
Fifth avenue, which are not pictured, Mr sage: “Always Yours’ was the phrase in backdrop curtains were in a light beige 
Lee selected bridal attire In the window the window pictured two small cherubs (hips of white paper were sprinkled over the 
hown directly above the merchandise wa cupids decked in tiny blue blossoms held floor 
lingerie which was appropriate for eithes the ends of the ribbon. Other blue flowers \n unusual bridal setting was arranged 


by Jack Cobb, display director for Henri 
Bendel. Mr. Cobb had three cut-out figures 
placed to either side of a bride, with their 
glasses raised as though drinking a toast 
to the handsomely gowned mannequin in the 
center of the window. The figures, all men 
wore tormal attire made of black felt pasted 
onto the cut-outs Details were drawn onto 
the ftelt white chalk stripes on thei 
trousers, tor instance kach wore a gray 
telt vest, with details in black, and pink 
silk cravats. Ihe boutonniere each gentk 

man wore was a three-dimensional flower 
\ small flower girl stood in the toreground 
wearing a white trock dotted with pastel 
colored silk flowers, and a pink bow of rib 
bon im her hai Floor and backwalls wer 
covered with pink seamless paper, and a 
rosy light was thrown onto the background 
trom behind a pink papel covered hase 
hoard 

For an unusual display at Lord and Tay 
lor, Paul Vogler, window display director, 


—Upper left, by Tom Lee, Bergdorf Goodman 

..+ Upper right, by Jack Cobb, Henri Bendel’s 

. » « Left, by Paul Vogler, Lord & Taylor 

{All photographs by courtesy of Virginia Roehl 
Studio, New York City) — 
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—Above, by Sidney Ring, Saks-Fifth Avenue 

..+» Upper right, by Ralph Lloyd, McCutcheon's 

. Center, by Jack Cobb .. . Below, by 

Gene Moore, Bonwit Teller . . . Lower right. 
by John Foley, Macy's— 


used assorted breads and crackers to point 
up the theme: “This light browning, the 
change that’s sweeping the season its 
every nuance appears trom cream to curry 
what a persuasively beautiful look it is! 
This the mood of the designer collection on 
the third floor.” Pinned below the larget 
copy card at the side of the window was a 
smaller one which read, “French Bread the 
season's specialty!” 

Mr. Vogler used brown wrapping paper to 
cover the floor, and made a curtain of strings 
ot alternately large and small crackers. Two 
ritz crackers were pasted together, then two 
oyster crackers at an interval below, and so 

down the strings he strings were at 
tached inside the top of the window fram 


[Please turn to page 44] 
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by aeisi ehring 


Display Designer and Consultant 
New York 


ihe orror gement of this wedding ais lay of 
jHosswore Onsist: ot three combined units. The 
grgaqe nes ore piar ead on on outer trame with rib 
non streamer: nung with sOmMmpies of engraved wed 
lina invitation: Ihe mannequin wears a lona 
weeping aown on which are displayed tine piec 6s 
4 giaosswore Copy cara is shown ot lower lett 


oO? wingow 





The creativeness and individuality of this gradu 
ation display will depend upon the ingenuity of the 
displayman, It is suggested that the background 
be of bive seamless paper artistic ally sketched and 
sprayed in tlower motits. A ribbon streamer with 


copy is arranged f tie the various elements to 


aqether 















P romotions.. . 





June is the month of anniversaries and wedding 
and this display presents a gitt selection tor such 
occasions. A white paper streamer serves to frame 
a scene showing a couple on their anniversary. 
Gift items are neatly arranged at the right, and 
greeting cards are shown suspended trom the 


streamer. 
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Here is an appropriate Fathers Day display 
showing an interesting setting consisting of a 
simulated tree, which gives balance to the display, 
and a hammock. An assortment of shirts is dis 


played in the foreground with groupings of ties. 
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OMING UP 





Welcome l~radguate: the theme of Thy is 
play and the idea is to show the graduate entering 


into the heldas of commerce ong naustry. The dea 


con be inexpensively oeveioped The orrangaemen? 
suggests a combination + unit o that the eve 
will con tantly retour rhe mercnonaise l hye 
Drop if a imulated ster urder in read with white 
lettering. A miniorure niver ry HNulaing f 


etru<¢ ted ot walipoordad Cc Si ioy mer handise Ri, Ay 
UDS OT sity hie ms wor ré } vy iVe added if tere T 


To the display. 


This Father Day gispiay Qo presentation o 








’ 


mens turnishings. Pertorated hardboard panels 


are supported by colortul poles. M we hy con ne aone 
with this display depending upon the ingenuity 
the displayman, Added rFother Day posters of 


streamers Ww 1 nelp ‘oO more it more torcety| 


7 


g 


















































thie mie 


; ; ; ; 
chosen for bridal disovlays by Keed Schiade 


”At ria ait STfore and Atl (7 teu 
rice featured a different “age” bride and 
ittendant Natural lighting was used, both 


irom overhead and trom the tootlights. Kows 


f spot from the side gave a teeling of 
idded dimension in the shadows, yet picked 
every detail (7 tive rin k« 


iy Competition wit! this ‘s mdow taf at 
tention was a Valentine display at [he Faun 
(toy sthas tration, next page) Arranged to 


look like i y it ket ‘j] «fi postomhce, the r¢ 
ceiving clerk wore a gay outht, as did the 
costumed mannequin bringing m a lettet 


Wha the Valentine You | reasure ‘The 








By JEAN MOWAT 


State Street Displays 


Fair has the Cyifts read the window card background of one window and seemed to 
From mink to mint were shown, and rise trom lotus beds which appeared at the 
on the desk of the postofhce the mannequin reat lohn Moss, at that time director ot 
as admiring shirts, neckties, and gloves design, used louvered doors to divide the 
ihe postothce was im red, and was cen large windows into small ones and showed 
tered by a red spotlight [he lettering and only one costume in each ot these 
the decorative motits were im whit W hite Rising high above these lotus beds was a 
lighting was used tor the gifts, and addi tall, regal lily, gold as a true lotus flower, 
tional tilumination was added trom the side and another flower lay on the sanded floor 
ihe many items of merchandise were just of the window Added to this motit was 
bets the eye-level of the passers-by the dragon, brilliant in color, which filled 
air tory of six windows at Marshall the background as shown 1m the second i 
rield & | emphasizing the Oriental theiyie, lustration fhe repetition of the dragon 
began with the dragon which tormed the motif was shown on the two costumes im 








the window, further accenting the Oriental 
influence 

There was an adroit use of spot and ovet 
head lights to illumine costumes and to give 
a teeling of eeriness to the background, yet 
bring out the details 

John Moss was one ot the first to feature 
thre shade called “almond, of as titled 
by one ot the leading paint companies 
“Nomad.” It goes well with clear yellow 
pink, or blue tor it takes on the hue of what 
ever contrast tone is used with it 

This “Nomad” tone proved the ideal 
background color tor a large corner window 
third photograph, and with this as a back 
ground, Moss teatured “wool in water colors 

fresh and bright tor North or South 
lhe arrangement ot space which teatured 


—At the top of the page, by Reed Schiade- 
man, The Fair Store .. . Center and at the 
left, by John Moss, Marshall Field & Co.— 
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—At the right, by Reed Schiademan . . . Cen- 
ter, by Jack Boghosse . . . Below, by Carson 
Pirie Scott & Co.— 


only five items of apparel gave unusual a 
cent to eac! The sand on the floor was the 
blued-almond tone to give punch to the 
entire setting All lighting was white, most 
of it overhead, a type which Moss prefers, 
plus spots which brought out fabric detail 
and gave a shadow pattern 

Jack Boghosse ot Goldblatt's devoted four 
of the State street windows to Valentine 
suggestions The two cut-out figures were 
placed betore skyscrapers, suggesting the 
city [hese cut-outs were in white with 
red drapes and vest, and the curtain was 
Valentine red. The strings of heart-shaped 
cut-outs were alternated with plain and 
decorated units. The card in the window 
read “Giits that Count from Cupid’s Corner” 
and was on a white ground with red letter 
ing and was attached to red foil. 

When the Sheraton-Blackstone announced 
the opening of its Cafe Bonaparte, Ciement 
bradley and Richard Minto of Carson Pirie 
Scott & Co. saw an opportunity tor a series 
of dramatic windows tying in with the open 
ing with tour displays—the foyer, powder 
room, a table tor two, and one tor four 

The table settings, napery, china and the 
chairs were trom the hotel and were placed 
so that the crest was shown. A menu lay on 
the floor, so placed that one could read it 
The back wall treatment was copied trom 
the new Cale, as were the chandelier and 
decorative motits on the table 

Bradley departed from the store’s usual 
practice in the presentation of the costumes 
suggested tor this smart dining spot, for 
each gown and wrap had a small price 
ticket 

The tollowing are not pictured 

The Fair is one store which gives a great 
deal of attention to its piece goods depart 
ment It is also the only local store that 
has a sewing class twice a year, always 
with more requests tor a seat in the class 
room than there are places availabl This 
vear the school ran through Lent. Becaus 


ot the MmMportance ot the school to the store 


instruction 1s tree if one purchases the 
material in the stor Schlademan devoted 
one ot the large corner windows to a dis 
play of fabrics and every item in the notions 


’ 


lat ZOCs mite Tile making it 


department tl 


a trock The window card invited one to 
register 

[here are brides windows and bride 
vindows, but the one which lohn Moss did 
for kield’s represented action and antici 
pation \bove the head ot the mannequin, 
who was standing in tront of a great old 


fashioned window, was a cupid draped in 
tulle, but with an empty bow lhe gown 
was the traditional white lhe attendants 
were in white but all had great sashes of 
“Romatice Blue,” the ends reaching the edge 
of the train of each gown 

kach attendant was intent on her own 
role in the procession (One held a bouquet, 
another a prayer book The room itself was 
an interesting arrangement which might have 
been a reproduction of a great-grandmother's 
room There was the huge old-fashioned 

[Please turn to page 17] 
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Hk new Gimbel store in Cross County 
(enter, New York, might well be 
called “the store with more.’ Mean 
ing more specialization achieved by skill in 
building into a new branch store diversified 
small shop areas, each with a distinct per- 
sonality and all adequate for the successful 
merchandising of a variety of goods. These 
small shops are not just brave gestures, 
backed only by token stocks which can be, 
by their shallowness, a source of more bad 
will than good. They are adequate seli 
contained units, designed to offer specialized 
merchandise sufficiently stocked and obv: 
ously persuasively presented, The result is 
a convincing impression of a branch depart 
ment store with a true sense of proportion 
a taithtul reproduction of the best char 
acteristics of the parent store, where cus 
tomers find everything they would expect 
of the big city namesake. Here, indeed, is 
a true miniature department store that has 
compressed into smaller space the large 
concept of the department store function 


ls The Spice Of 








































































serving all customers’ basic needs under one 
rool, plus catering to specialized wants, and 
making satisfaction of these needs and wants 
easy aml assured, amid pleasing surround 
ings 

Perhaps symbolically, the first view ot 
(;imbels-Westchester is one of the windows, 
hung trom the overhang at entrance level. In 
fact, windows and doors in many design 
lorms are a recurrent feature of interior 
planning throughout the entire store. The 
weather protected arcade leads to one of 
many entrances, and 1s brightly lighted at 
night. The entire white brick edifice is 
floodlighted after dark, sharply contrasting 
the clean lines of structural blue uprights 
and the heroic-size blue letters that spell 
out Gimbels-Westchester. 

Looking into the specialized small shop 
areas, the adaptation of windows and doors 
opens up the new vision in design outlook 
of Raymond Loewy Associates and brings 
the fine ability of Luke Maletich, Gimbels’ 
display director, into proper focus, Special 
ization at its tasteful best is here apparent in 
the Epicure Shop, first photograph, which is 
small in size and big in popularity. Wall 
cases are flucrescent-lighted from behind 
gilded light soffits and the shelves are all 
adjustable, by the simple virtue of perforated 
hardboard backings. These shelves are 
bounteously stocked, as are the selt-selection 
floor units that vary their shapes tor the 
eye- and buy-appeal becoming to a shop 
atmosphere in the best exclusive tradition. 
Floor display tables, with graduated circu 
lar shelves, supported by metal legs and 
topped with woolen knob finials for balance, 
build business vertically. The circular 


—Above is the Epicure Shop . . . Center, small 
“departments” are well identified by signs . . . 
Left, a view of the shoe department with its 
unusual reor treatment to add to the feeling 
of depth... (All photographs by courtesy of 
Retail Reporting Bureau, New York City) — 
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—A spot by the escalators is used for self- 

selection selling of drug items . . . Center, 

part of the home furnishings department 

Below, the entrance to the County Roost res- 
tavrant and lounge— 


shelves are slick with spick-and-span 
“Formica.” 

Notice that the stock 1s displayed in the 
process of accommodating quantity an 


other accomplishment to be admired through 
out this new branch store lhe window and 
dout application is coordinated to complete 
the physical attributes of drapes (glimpsed 
at the left) in a printed pattern that picks 
up the palatable coloration ot wall murals 
composed of a tempting montage ot vegeta 
bles, fruits, fish, and fixings The white 
wooden dowel doors swing into line with the 
overhead opened-up dowel panel that archly 
simulates a window. The airy use ot white 
doweling bears witness to open-minded 
thinking in other departments —to lighten 


and give screen dimension to display panels 


Gimbels-Westch 


used as ready-to-wear department separa 
tors: to benefit stock room entrance doors 
with two-way trafhe visibility and, in every 
instance, to keep the eye traveling without 
dead-end discouragement 

Further to whet the sales appetite, Gaim 
bels has a little Gourmet Shop which de 
serves a word of praise Right-angled in 
hack of a pillar that makes an asset out oft 
a liability, this small space packs a big 
potential. The pillar uses pertorated hard 
board on three sides as a natural stock and 
display space tor spice racks The tourth 
side of the pillar, which is of chestnut plank 
ing brushed white, fronts for the Gourmet 
Shop as a foil for a display grouping of a 
glass and wrought iron barbecue type work 
level table with overhead spotlight whose 
light beam circumference equals the tull 
width of the display unit. The result bene 
fits both the display and the pillar, as a 
bright way to demand attention. An effective 
touch of whimsy 1s the barbecued turkey, 
painted on the pillar, in just the right loca 
tion to create the illusion that the barbecue 
is tact mstead of fancy Lhe right angle 
shelf units that comprise the Gourmet Shop 
display copper utensils, earthenware, and 
ceramic cookware and canisters 1 


open 
lace mass presentation, with reserve stock 
ready in floor cabinets Phe Crourmet Shop 
doubles as a specialized selling spot and 
gift suggestion merchandiser with maximum 
effectiveness and minimum square tootage 


In the next picture, a long line oft expert 
specialization creates 81x separate shops 
without wasting an inch of space The 
answer hangs on a white plank suspended 
from the ceiling, with Sports, Golf, Fishing, 
Records, Radio, Luggage proclaimed in 
raised letters on six plaques ot different 
colors. This hanging device at the same 
time lends an appearance of greater depth 
to small space and counteracts the insistence 


[Please turn to page 50} 
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Easily Adapted Ideas For The 































































































DISPLAY WORLD 








down town Boston 


look for 


Hk writer visits 


frequently to good display 


ideas I may be able to use in these 
articles and the attractive display seen in 
the first sketch was viewed in the center 


Bell Stores in that 
city sell does a terriffic job with this win 


entrance window of the 


dow, as its floor revolves slowly and continu 
ously 

Motion certainly adds much to any display 
but | 


window as the display can be used effective 


do not attempt to show the rotating 
ly im a stationary one 


(A) This 


he id rd 


window featured a large bill 


complete with two flower-boxes as 
Note the goose neck fixtures at 
tached to the top of the billboard 


used on the 


shown 
(,reen 
floor and 


displayed on 


yrass matting was 


colortul ladies’ dresses were 
smart mannequins. 

(B) Metal 
to be excellent 
This sketch 


dimensional 


expansion poles have proved 
aids. 
three- 
that 
1s supported at the required height on one 
of these The 


used in both window 


functional display 


shows an eye-catching 


shadow-box card holder 


poles card holder can be 
and interior displays 

(C) This unit can be made out of lengths 
of pine board with a realistic lite preserver 
tacked on as shown. Your local sign man, 
furnish 

Paint 
tack on 
and the 


or display materials jobber, can 


the attractive bathing girl cutout 


the pine board section pale blue, 


a length of colored fish netting, 


unit is ready to display colortul bathing 
suits. 

(10) This sketch shows a recent display 
by Kdward du Buron, Grover Cronins, 
Waltham, Mass., in which long panels 


were from the ceiling. Cut out 


tac ked 


suspended 


of wallboard, yellow suns were 


to them and each panel was painted in two 


colors with one-half dotted with black 
and gold. Sand and colorful pebbles were 
used on the floor 

(k) A large anchor 1s always a usetul 
display prop during the summer season, 
espe tally in beach wear display ‘ L his 


drawing shows one easily built out of ply 


wood, complete with small ply wood 


TWo) 
stands Call bye placed to 
Attach a 


paint the anc! 


shelves (ot) whi h 


display bathing suits length of 


real rope and or white with 


the edges shaded in pale blue. 


(F) This display features a modern de 
sign sailboat cut out oft 
tacked onto ai e§ sky-blue 
ground Nall 
the sailboat 
effect 


hac kground 


A allboard and 
hack 


bya kk ail 


window 
small blocks to the 
cutout to give a three-dimen 


sional when if 1s attached to thi 


Suitable S1Z7C WaAVCS Call bye curt aut (iT 
plywood to he used (jt) the foot te complet 


the simple hut effective unit 


Proposed Bills Would Affect 
Point-Of-Purchase Display 
Norton B Jac kson, ¢ 


The Point-of-Purchase 


<ecutive director oft 
Advertising Institute 


Irie , app ared 1m February betore two heat 
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Smaller Store By JIM KILEY 


ings ot Senate and House Committees on 
Interstate and Foreign (ommerce in Wash 
ington, D.C. Jackson went on record betore 
Institute 
Siler Bill H. R 


4627 and Langer Bill S. 923. Both bills are 


mtrodue ed te pro 


the two committees in behalf of the 
as being opposed to the 
identical and have been 
hibit the 
merce of all 


transportation im iwterstate com 


forms of alcohol heverage 
advertising 
Jackson 
that 


ness 18 an 


pomted out m his tmitial re 
“The poimt-ot-purchase 
S830 000 000 
roughly 25 per cent of its business is done 
with the industry, o1 
approximately $207,500,000. Of this business, 


marks hus 


mdustry, of which 


alcoholic heverage 
approximately UW) per cent 1s done im intet 
Since the Siler Bill would 
serve to cut off this percentage of 
least 
is firmly 


state commerce 
revenus 
reduce it. our m 


or at substantially 


dustry opposed to the hill 


“Passage of the bill would have a dis 


astrous effect on the point-of-purchase ad 
many and varied 


vertising industry and the 


mdustries with which we are allied. includ 


ing lithography, paper, ink, plastic, 


Wife 


illuminated and non-tlluminated § displays, 


transportation, and many others.” 

In addition, he pin-pointed another indus 
try which would be vitally affected by pass 
age ot this bill, the brewing industry “Tt 
is estimated that as 40 pet 


budgets im the 


as high cent of 


some advertising brewing 


industry is spent on poimt-of-purchase ad 


vertising. In the overall national picture, it 
can readily he seen what a drastic effect this 
bill would industry. hve aid 


COMING UPI 
Let’s Play Ball Week 


have on our 


March 24-31 


Easter Sunday April 1 
National Hobby Month April 1-30 
National Boys’ Club Week April 2-8 
Army Day April 6 
Pan American Week April 8-14 
Hardware Week April 12-21 
National Do-It-Yourself Week April 16-2: 


National Garden Week 
National Photography Week 
National Baby Week 


April 22-28 
April 24-30 
April 29-May 5 


Child Health Day May |! 
National Correct Posture Week May 1-7 
National Sports Festival May 1-31 
United Cerebral Palsy Month May 1-31 
Be Kind To Animals Week May 6-12 
National Hearing Week May 6-12 
National Family Week May 6-13 
Let’s Go Fishing Week May 12-19 
National Frozen Food Week May 12-19 
National Luggage and Leather 

Goods Week May 12-19 
Mother's Day May 13 
National Cotton Week May 14-19 
Armed Forces Day May 19 
Memorial Day May 30 
Dairy Month June 1-30 
Let’s Play Golf Week June 9-16 
Father-Son Week June 10-17 
Father's Day June 17 


National Swim For 


Health Week June 24-30 
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ithiel..V Gil: TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





T-32 Ee. 
GUN TACKER 
Use where lighter, shorter staples are needed. 


Ideal for mounting crepe paper, cloth window 
dressings and wall posters. 











T-50 
GUN TACKER 
Use where heavier, longer staples are needed. 


Ideal for assembling floats, store exhibits and 
show exhibits. 





HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 








ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16" from any right angie 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
3/16" to 9/16" leg lengths, for every purpose 







“ Sold through jobbers 
} “ Write for catalog 


ie 


CM LALA LALLA OC 
. pre re ere ae 7 a ~ P 
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Display Here And There 


this may sound a little like “Texasbragging’, 


Highland Park 


displayed fine merchandise from such manu 
Hiart, Schaffner 


fred Shapiro, In 


Village Cadilla 

















however, we feel that we are accomplishing 
what we set out to do establishing in the 
minds of Cadillac owners and others who 
may see the displays that we have tremen 
dous selections from fine men’s wear manu 
tacturers.” 

The other two photographs are of displays 
arranged by Dana ©O’Clare for Berkshire 
Knitting Mills, New York City 

The one at the upper right had a back 
ground with an aqua cloud effect, while 
the floor which was on three levels — was 
wallboard flocked a sunny yellow-green 

Green and shades of pink and violet 
flowers followed the curve of the back 
ground. To the left were three plumes made 
of spun glass, with brass curls to hold the 
plumes in place; the plume unit base was a 
brass rod. and the banner extending trom it 
was a thin sheet of metal cut, shaped, and 
sprayed white as a background for the let 
tering reading “Christian Dior.” 


Pearls in graduated sizes were strung 


on copper wire which supported the three 
stockings 

The display at the left used cut-out tree 
and leat shapes one against the trame 
ot the shadow-box,. and two others set 
back a tew inches; the ones in the rear were 
painted lighter in color to give an illusion 
ot distance The trees were in shades oft 
pale yellow-green 

\ painted aqua sky and cloud effect was 
on the background, and the floor was cov 
ered with loose yellow-green flocking 


[he cut-out elevations were made of wall 


board flocked in yellow-green The top 
shape had a small trap-door effect taced 
with a compact mirror. Gold discs in two 
sizes were on the elevations some the size 


of a dime and the others about the size of 
a quarter; the latter were plastic poker chips 
m gold 

Two flying sprites held a stocking, while 
a third pointed a diamond wand to the 
opening trom which spilled the gold discs 
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P= See NN os 
REFLECTOR-HARDWARE CORPORATION, Dept. OW- 4 
Vi S UAL , Western Ave. at 22nd Place, Chicago 8, Illinois 
Gent! I ‘ i28% MORE LIVE SELLING 
M 3 R CH S N DI S N G P L A N N E R S SPACE by aan Oe “AIR-RIGHTS above my present tables 
. - % 7 and counters. Please send me your free 128 page, fully 
: Th 3 YOUR illustrated Guide No. 55-S. 
y Name... pital 
“AIR RIGHTS” Position 
| _ « : ie ' 4 Firm Name 
Add sail , —— ieee 
WRITE FOR THIS FREE GUIDE Res 
City Zone. ..5tate 
NONE Sek RI eR Sra at 
ThA 4 A | pid 


Add Spacemaster 
Uprights and Brackets 
fo your present 
equipment and make 
that unused space 
productive like the 
set-ups shown here 
For hard lines or soft 
lines a flexible 
Spacemaster 
over-table 

set-up costs little 

. shows more 
sells more , 


MERCHANDISING 
EQUIPMENT 





REFLECTOR-HARDWARE CORPORATION 





223) S. WESTERN AVENUE CHICAGO 86 ILLINOIS 


wr taal 


225 W. 34th STREET, 12th FLOOR NEW YORK 1, NEW YORK 














How To Relax In The Summertime 


And still be sure your displays sparkle—-leave them to Arts and Flowers. 





Summertime displays need something “extra special” to keep sales on 
an even keel——and Arts and Flowers specialize in the “Extra Special”. 
Whether it’s an exciting original design, or display materials to conform 
to exacting requirements of your own sketch —our long experience 
serving the demands of distinguished clients assures you of better 


designs and materials, that cost you no more. 


‘ARTS & FLOWERS Displays, Ine. 


13 WEST 56th STREET, NEW YORK 19, N. Y. 


*Reaistered U.S. Patent Office 
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Four Display Themes 


Howard Schneider, The Crescent, 

Spokane, presented Jantzen’s most col 

ortul array of cotton printed “Shape 
maker” swim suits by means of interesting 
display units made of white ladders and 
planks assembled together. Plastic fishnet 
in sea-green was draped from the units and 
sparkled with unusual sea-shells, stars, and 
bubbles 


\. Van Hollander, Gimbels, Philadelphia, 
was taced with the problem of doing a good 
fashion presentation while the entire group 
of mannequins was out of the store to be 
refinished. kach plattorm had a different 
poster which featured a blown-up photo 
graph of a mannequin, trom the store's files, 





and seemed to be wearing a hand-lettered 
sign. Copy tor each poster varied, such as 
“Facial, manicure, permanent . the works! 
then [Ill be back to wear our marvelous 
new fashions.” It was a whimsical touch, 
and customers seemed to enjoy it 

The remaining three displays were by J] 
Howard Schneider. In the first is seen how 
The Crescent celebrated the Fourth of July 
with a dramatic array of color in the corner 
window Large pleated paper circles were 
in red, white, and blue, arranged in connec 
tion with bamboo poles bent from ceiling to 





floor. Mannequins were dressed in colortul 
sports coordinates for the holiday 


“All Pink” lingerie tor Mother's Day was 
also shown in the corner window. A blue 
background set off rattan fixtures, cages, 
and the scrolls along the window. Two 
over-sized pink roses were in the center, and 
rose sprays were intertwined in the scrolls 

Last is seen Schneider's display tor “The 
Italian Line,” in striking shades of aqua, 
pinks, purples, and white and black accents 
\ white geometric sun panel was hung in 
the center and brightly colored hemp strings 
radiated trom 1t \ccessory groupings were 
shown in three black wrought iron obelisks 
against a background in deep muted blue 
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@ Here's a beautiful custom-built display on one 
of those famous 
popular Macton Model 1000 that has a capacity 
load of ONE TON ... yet it will operate con- 
tinuously for two hours for ONE PENNY! The 
model 1!000 is equipped = 

with a 4 ft. top, but can 
be furnished with a 6 or 
8 ft. plywood top. Why 
not write today for our 
newest catalog 1|4-D. 
See several exciting 
uses of these famous 

Macton Turntables. 







MACTON MACHINERY CO., INC. 


STAMFORD, CONN. 
ERE AE TRAN LIEGE eR 


COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
Imported Linen Theatrical Gauze — 8 Colors 
Non-Tarnish Tinsel Cloth 


VAN ARDEN: FABRICS MNFRS. 


110 Murray Street, New York 7, N. Y. 








Macton Turntables. It's the | 











@ PLEASE MENTION DISPLAY WORLD e 
eWHEN WRITING ADVERTISERS @ 
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Turntables 


| Company of 


he the 








St. Louis Displaymen 
Present Program 


\s part of the “Small Business Work 
shop’ educational program of the St. Louts 


(hamber ot Commerce, a devoted 


session 
to “Product Displays and Layout” was pre 
sented at the February 28th meeting 
Walter Zemitzsch, of the 
that 


im fis 


local display 


name, conducted the pro 


lecture stressed good dis 


his 


visual demonstration by 


gram and 


play practices was followed by a 
Lynn Hickman and 
W ork 


portrayed 
othe | 


Ped Conway. ot Zemitzsch's art staff 
hblackboards. 


and thie 


ing at separate one 


good display practices pra 
avoided 


( na ct the 


tices to be 

\t the Zemitzsch 
introduced Harry Guest, president of the St 
(,usld, that 
organization's plans tor an educational pro 


presentation 


Louis Display who explained 
during the coming 
April 1] at the 
“iow to 


Display. 


gram to he conducted 
months. This will begm on 
Forest Park hotel, at 
Sell more Effectively through 
Don Zork, 
Baer & Fulles 


which time 
will 
who heads cis 


Westroads 


subject 


play at the Stix, 


store, will be in charge 

In June, Adrian Delsman’s staff trom 
Famous-Barr will conduct the educational 
portion ol the meeting: in September this 
will be handled by the staff of Pete Berta, 
Scruggs, Vandervoort, Barney (ost a 


counting will be the topic for November, 


and a concluding program will take plac 
in February. 
_ Annual POPAI Exhibit 
To Be "Biggest 
Over 12,000 administrative, sales, and ad 


vertising executives from all over the United 


States are expected to attend the lenth 


Annual Exhibit and Symposium of the 
Point-of-Purchase Advertising Institute, Ine., 
to be held April 10-12 at the Hotel Shera 
ton-Astor in New York City 

William Hazlitt Upson, author of the 
widely read Alexander Botts series in th 
Saturday Kvening Post, will be the tea 


tured speaker at the Symposium luncheon 
on April ll. His subject will be “You Don't 
Have To Be Crazy, or What It Takes To 


Be a Salesman.” 


(Nutstanding advertising authorities and 


representatives of national advertisers using 
point-olt-purchase material will comprise 
the panel of a Merchandising Forum on 


\pril 10. This key of the 


Symposium wall run trom 2:30 to 5°00 p.m 


‘Tuesday. feature 


(ne ot the mteresting new teatures of the 


Symposium will be special exhibits by a 
dozen national advertisers howimnge how 
their poimt-of-purchase advertising is inte 
grated with other media 


Displays Unlimited 


In Larger Quarters 


| announces that the 


Philip J. Sandman, Displays Unlimited 


firm is now m expanded 


facilities at 1180 Industrial boulevard. 
Loursville 14 The 


5 000 


move make available 


square teet of Manulacturing space 


[he company specializes in custom displays 


counter displays, exhibits. specialized tore 


fixtures, and display props 







ba age” 


UINEN IT MUST LOOK 
EXACTLY 
Like METAL— 
IT COSTS LESS 
LOOKS BETTER 
MADE FROM... 


E> 


METALLIZED 
THERMOPLASTIC 
SHEETINGS 


For vacuum forming and flat 
applications. In authentic metal 
colors—gold, silver, bronze, 
copper, and gleaming reds, 
blues, greens, yellows, etc. 
Tough, peel-proof, chip-resistant. 
Metallized by our own exclusive, 
deep impregnation method. 


SEND FOR FREE COLOR CHART 
AND LITERATURE. 


GOMAR 


MANUFACTURING COMPANY 
79 Paris $1., Neweork 5, N.J., MArket 3-1967 


Richoux & Co 
New York. N. Y 


Export 
610 Sth Ave 
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—Display Director Clement Bradley, 
center, of Carson Pirie Scott & Co., 
Chicago, discussing his award in the 
DISPLAY WORLD International Dis- 
play Contest for 1955. Listening are 
Bruce Macleish, chairman of the 
boord, and John T. Pirie, Jr., presi- 
dent of the store— 


Photographs for this page are 

always welcome, the more in- 

formal the better. Address them 

to Editor, DISPLAY WORLD, 

Cincinnati |. 
—George Silvestri, Silvestri Art Mfg Company, 
Chicago, who was in Europe recently, is seen 
leading a German band in a Frankfort beer 


hall— 


Appointment of Glenn Scott 
as merchandising director for | a . aes 
the New York ine for Bemiss- . ae i, ) ¢ —Vhile ~ Vhomes V. Drve, whe 
Jason Corporation has been are a“ | joined Webb's City, st. Poters- 
neasemnad Gn Quite tied. a cil | 4 * burg, Fla., as display director 
aquerters ere in Redwood City. 7. “se a “em last October. Formerly he was 
Calif. Scott operated his own CLC , € oe first assistant, and prior to 
displey firm, with brenches — a.) % moving to Florida was division 
throughout California, previous ’ etal display manager for Sears, 
to joining the display papers = Roebuck & Co., Toledo— 
company— 


——Kermit Nordeen (right), display di- 

rector for The Smart Shop, Huntington, W. 

Va., was a recent guest of Bob Carr, host 

on WSAZ.-TV's show “Current.” He dem- 

onstrated the birth of a fashion window 

from the original idea to the complete 
display— 


—The National Council on Public Rela- 
tions “Personality of the Yeor’’ award for 
1955 was divided between Sid Fleisher, 
top, of the display deportment of Sears, 
Roebuck & Co., and Fillmore Lash, display 
director, The Globe Department Store; 
both are of Los Angeles. Both do much 
TV and theatrical work, and are pictured 
here with Catherine Cronin, motion pic- 
ture actress, at the award dinner— 
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CHAMPION 


display set 
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Multi-Use Elevations 


Multi-use elevation units provide 
complete flexibility in display .. . 
combine to fit any space, for 

any type merchandise. Stack one 
above the other or use in 4 UNITS 3 UNITS 2 UNITS 
countless other arrangements. 
Easily nested for compact storage. 
Chrome finish. Rubber feet. 


<i ; 


Chrome finished Champion 
display units can be used 
on sides or ends. Units are 
12° x 10° « 8 and 20° « 1) 
a. 10° 


Sit be 
























Rigid Elevation Units 


Two, three, four and five shelf 
displayers increase display space. 
Take 8” x 24” glass shelves, 
spaced 12” apart. Chrome finish. 
Rubber feet. 


CURVEX 


disp! ry Ss ’ 





oor My 


‘ 


Curvex display tables can 
he used e:nther on sides of 
ends. Chrome units are * 
high, 12° long and 15° high 
in long 





WRITE Department § for all new Metal 
Display Equipment Catalog 180A 


/ DARLING 
COMPANY 


THE WORLD'S LARGEST MANUFACTURER OF MERCHANDISING AND DISPLAY EQUIPMENT NEW YORK CHICAGO LOS ANGELES 
47 W. 34th 7272 W. Adams 1828 5S. Flewer 51 

: Cameron Mcindoo, Lid., 490 Adelaide 31.,W., Toronto 78, Ont 

Distributors in all Principal Cities 
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For Summer 


Hk clean-cut, colorful display pictured at the upper leit was 
used by Stix, Baer & Fuller, St. Louis. The cabana and 
other design elements used on the background were pro 
duced m the store's display production department All the floors 
of the window was covered with sand, and footprints appeared 
throughout the display. Yucca stalks were used tor palm trees, 
with natural preserved palm leaves completing the atmosphere 
In the display at the upper right, which was done by Russell 
(. Kehrt, Jenny's, Cincinnati, pink wire ladies seated around two 
pale pink tables were seen having cocktails. The wire heads and 
hands were made in the department. Pale pink palm trees with 
leaves sprayed with a plastic solution, and a pink louvered screen 
completed the setting. The mannequin wore a black suit by 
| rigere, W ith pink ACCESSOTIECS 
“Summertime, USA ( otton (,00d old American custom 
Showing at the County Fair,” read the card copy in the 
display at the left by Lom Comertord, Lit Brothers, Philadel 
phia. The painted background scene showed the midway, with 
Ferris wheel at the right. The card copy was lettered within an 
outline map of the United States 
lHlarold VMiclLaren. The on Marche. Seattle. Was responsible 
for the bathing suit window pictured next \ll props were con 
structed in the store's display department 
\ travel poster, beach hat, and wicker head torms were used 
effectively in the final display, which was by Charles A. Merrill, S 
Kann Sons Company, Washington, D. ¢ 
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Dallas Merchants 
Coordinate Displays 

[maginative merchants in downtown 
Dallas recently defied an old merchandising 
adage and proved it is possible to participate 
in a unihed display promotion without sub 
ordinating the individual personality of their 
stores. 

Their creative displays which attracted 
the eyes of downtown shoppers were de 
signed tor Downtown Dallas Centennial 
Days, celebrating the 100th anniversary of 
Dallas’ incorporation as a city 

The centennial celebration was a week- 
long shopping extravaganza sponsored by 
the downtown promotion group, Dallas Un 
limited, Inc. More than 200 downtown mer 
chants have contributed to Dallas Un 
limitecd’s $100,000 budget for a year-round 
promotion to be sparked by three special 
events. The Downtown Dallas Centennial 
Days promotion was the second = special 
event in the campaign which was launched 
last October with a one day promotion 
called Downtown Dallas Day 

Although many of the merchants were 
willing to contribute financially to the cam- 
paign when it was first introduced, many of 
them questioned the idea of every store 
tying in with a central theme on each of 
these events Finally they decided to risk 
the possible loss of individuality by going 
all-out in merchandising and decorating 
their stores tor the events 

The result which became most apparent 
during the week long celebration was that 
instead of losing in personality, the stores 
found a new opportunity to tell the publi 
about themselves as downtown institutions 
as well as displaying their merchandise 

The downtown centennial theme was és 
pecially flexible. One of the city's most ex 
clusive stores, Neiman-Marcus, called at 
tention to its spring fashions with a back 
ward glance at 100-year-ago styles 

Another store, Gaus Roos Mens Wear, 
showed original suits of past years tailored 
by the same firm designing Roos’ spring lines 
and called attention to the store's 44 years 
of serving Dallas. Another store, Philipson's, 
used the Dallas Unlimited official emblem 
design as a backdrop for each window and 
1f location downtown 


~ 


pointed out 25 years 

Utility companies also participated, Dallas 
Power & Light designed their windows tot 
both downtown Dallas promotional events 
During the centennial celebration, the utility 
used a YY by 1 2-toot replica of the Dallas 
Unlimited billboard as a _ backdrop tor 
photographs of old water and power service 

The special windows gave a testive air to 
the celebration and attracted favorable com 
ments from downtown shoppers. “There ts 
nothing that will bring shoppers to town 
like giving them something to see,” said 
H. D. Turman, president of the Wallas Ke 
tail Merchants Association, “and calling 
attention to the central business district 1s, 
{ Wallas 


after all, the principal purpose « 
Unlimited.” 

After experimenting with the use of win 
dow displays in this event, the merchants are 
already planning tie-ins for the next big 
special promotion scheduled for the latter 
part of May 
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—with EATON “Velvety”* GRASS MATS 


Bring new life to your displays — 
add realism that stimulates good 


display ideas—with Eaton “Velvety” 


Grass Mats. Made in a wide variety 
of attractive colors, sturdy Eaton 
“Velvety”* Grass Mats keep their 


good looks /onger. Give your displays 
the advantages of an Eaton “Velvety”* 


° setting! 


Order TODAY From Your Jobber! 


* Trade Mark Registered. 











“Sautct’ SHADOW BOXES 





These 


up in many attractive ways, or used singly 
as legs are adjustable to various positions. 


Each section is 18" high, 24" long and 10" 


deep. 


Finished in satin black with brass legs. 


Set of 3 boxes $37.95 


Single 





FERRO-CRAFT 


versatile shadow boxes can be built 


Overall height as shown is 56”. 


box $12.95 


Your favorite jobber will 
supply your need. 


MORGANFIELD, KY. 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
* 

%.00 Per Column Inch 
CASH WITH ORDER 











| 


' 


’ 








LET more pia ng more 
| ay ng All in stock 


LARGE and SMALL 


Wome: — PLASTIC 


We've Got ‘em all! 
DISPLAY tonictes ‘iatec™st” ee 


your sig and displays 


a ate shipment 
Write now for FREE ifius. 
trated folder and price fist. 


SPANJER BROS. 


1160 N. Howe $t., Chicago 10, Iii 
267 Mt. Pleasant Ave Newark WN. J 
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For The First Time in the 


display industry! 


BATTERY OPERATED 











STOP and GO! 


4 STOPS IN 1 REVOLUTION! 


Semple unit $6.95 @ Same unit mounted in a 


turntable $86.96 P.P 


Runs on two flashlight batteries with a load of 


& ibe 


for 6-8 weeks continuously! 





“SUPERTURNA” 


Another versatile battery-operated Turntable 


MAIN PEATURE: 





INTERCHANGEABLE Pilates! 
4 


Runs on 2 ordinary flashlight batteries for 


weeks with a load of 6 ibs.! 


Semple Unit: $9.95 Postpaid 











“LILLIPUT 913" 


' 
Rumse on TWO 
WEEKS with a toad of 4 
tically. & RPM 





PLASHLIGHT 
5 ibs 


Can run ver 


Semple unit with betteries $2.40 postpaid 
Ask for quantity discounts 


HERTVY COMPANY, INC. 


REGO PARK 74, NEW YORK, WN. Y. 


: 
BATTERIES 3-4 





















—Hanns Simons, Kaufhof, Munich, Germany, used snow-covered city streets and the figure of a 


New Year's celebrant for this display of footwear. 


Note the perspective and the effect of a city 


obtained by using plain vertical flats placed in a staggered formation— 


St. Louis Ad Club 
Hears John Doran 
John 


Doran. 


Displays & Exhibits, 
at a recent meeting 
tising Club. He 
varied facilities of 
that city 


jt 


pomtecd 


the 


vice preside nt. 


I rie . W as 


the ‘St 
out 


display 


\dvertiser s 
the speaket 
Louis Advert 
the size and 


industry 


iti 


Carter Heads Display 
For Lincoln Store 

oa “e 
Hovland-Swanson, 


arter 1s now display manager for 
Neb Formerly 
in a similar position with Bates Dry Goods 
kort 
Dorn, who is now 


the 


Lime oln, 


Company, Dodge, lowa, he succeeds 


Herbert H 


display 


operating his 


own company in former city 





—The neat arrangement and good use of simple and natural props seen in this photograph are 
typical of the work of Robert Witt, display director of Peck & Peck, Philadelphio— 





DISPLAY WORLD 
















ISITORS to the Mardi Gras in New 
Orleans crowded in tront ot Matson 


Blanche to see the new lovely “Fred- 


rika’” Fashion-in-Motion mannequin as she 
moved a queenly head and sceptre gracetully 


welcoming one and all to the city 


The magnificent Queens gown was one 
that was worn at the Carnival Ball. The 
crowns displayed are the Seven Historic 
Crowns of England, lent to Maison Blanche 
by the House of Seagram 


Mr. Emile Alline, Display Director of 
Maison Blanche said, “This window was a 
sensation, and the mannequin-in-motion at 
tracted and stopped thousands of passers 
by 


All over the country reports of “Fred 
rika’s” success have been reaching the New 
York Office of Fredrika of America, 1 East 
53rd St., New York. She has appeared on 
television in Philadelphia, in fashion pro 
motions and displays of all types nationwide 
In every instance, “Fredrika’s” appeal has 


brought imimediate results (Advt.) 


“Fredrika Mardi Gras Sensation 

















merchandise displays 


e 
»..- Now in use at vVACY tee, 





It's ADAPT-A-STRUT throughout 
in basement of Herald Square store 


Quality by Design 





Fei Nips: 4 in Caneda 
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GARDEN CITY PLATING & MFG. CO., 1738 W. Ashland Ave., Chicago 27, Il 


Gorcy Co. of Caneda, tid., 19! Niaegera S1., Teronte 


Miles yes, miles ot shelves at 
Macy's are supported by ADAPT-A 
SITRU IS unseen strength You cant see 
the ADAPT-A-STRUI uprignes fully 
concealed within the di play background 


ana 


you scarcely notice the shelf brackets 
Yet ADAPT-A-STRUT two-way uprights 
support lisplay shelving on one side 
and stock shelving on the ocher side 


(sec diagram ( omplet mformaion in 
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—_— oe aw “op 
ey _ = 
—. - ——=—ow 
ad . ad ~~ ~ 4 
— 4 gene 
GU a ere —s od i al ie | 
Hy 
i ragererecags eee ee 
* 
| re oe —————— | en 


Woodgrain Finish 
For Plastic Sheet 


: 
Viiv Teast 


Oodgranm fini is for 


; 


first time available im a thermopiasts4 


et, accoraing to the manulacturer, ( amp 
co Division, ¢ hicago Molded Products { of 
woTation ihe new finish ha heen added 
( ampcno a rubber-modihed styrete 

ie finish is a permanent and integral 
art aot tiv heet. and 8 th he had 1t) blond 
Pimttieopvaliy dark mahopatiy, and drittwood 
he high cost of producing a display made 
ol wood, for example, was compared by the 


manulacturer to the low cost of vacuum 
lorming the woodgram finish “Campeco.” To 
three-dimensional part ot 


make | comple . 


_f onl 


(raitemen 


vould require hours of work by skilled 
In contrast, the low-cost, wood 
hnish sheet can be vacuum tormed over im 
expensive molds im a matter of seconds 
Information on the new product may lhe 
obtained trom the firm at 2717 North Nor 


mandy avenue, Chicago 35 


Classic Fountain 
Now Available 


\ gracetul water spray fountaim tor dis 


introduced by Canal 


410 Canal street, New 


play Lise ha heen 


hlectru Motor, Inve . 


York City 13 Kising trom the center ts 


it inch spun alumimum pedestal on which 


tands a child's figure, 22 inches high, 
holding her dress high to protect it trom 
the mist of 16 fine spray: 

Portable, the fountain weighs only 38 
pound NO pipitiv of plumbing ATe heces 
ary mce the unit comes ready to plug in, 
complete with silent submerged recirculating 
peumip The bowl is of 14 vauge one-piece 
pun aluminum, 16 inches in diameter with a 
t.inch curved wall; the bowl is 7 inches 
deep, Spray height is adjustable from 1 to 
mM pci 


Peterson Leaves Store 
To Open Own Firm 
(he resignation of Joe Peterson as display 


niatager tot aMode Stores, Dallas, 1s made 


known He has opened a company undet 
+ | name of loe Peterson UVesigners, 27 26 
Regan street. and will service several local 
pene salty harps or | well as dome miteriol and 
exhibit designing His successor at | a Mode 
has not been announced at this time 


Drill Ils Added 
To "Lesto’ Line 


purpose drill is th 
a Fo ta linve ‘7 


latest 
electri 


yeneral 
addition to thre 
weiglis only 


hand tool lhe compact unit 


ii, pounds and operates 
Illustrated literature 
on thy and othe testo tools 
try, Victor | 611 Broadway, 


york (ty 


at 700 rpm. under 


full load will be sent 


citi reque st 


Né VV 
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The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y., TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 
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four New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Cen furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion Ask for information. Recommended by 
G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4.4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 








Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Frankel Associates, Inc. 
56 West 45th St. MU 17-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


Miya Company, Inc. 
39 East 28th Street MU 5-351' 
Monufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Medio 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8486 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Twinkle Displays 
113 West 27th Street 
For the UNUSUAL in 
Wood, Papier Mache, Brass 
And Other Mediums 


. Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 

DIP IT! DRAPE IT! 

SHAPE IT! CAST IT! 


See it demonstrated 


CH 3-2937 





"Trade mark of 
Celasti (orp 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Gias, Puffed Giass, Angel Hair, Flocked 


Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 


It's Always MARKET WEEK in New York 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4.4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 
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The lure that draws customers to your store is studied 
as carefully as any angler studies his spinners and plugs for 
the locale, the season, the mode and the timing. And this 
study is made and the LURE you want is created and 
produced in New York, of course, where streams of buying 
are charted. To catch hold of your own market with real 
selling power .. . look to these New York display companies 
for help. 















ITS ALWAYS 
MARKET WEEK 
IN NEW YORK 















MOTION seus me cooos 


Display your merchandise in a dynamic way — | 


in motion 
stops the sidewalk shopper... it ups the 
chances for a sale by showing the goods from 
all sides. To sell ‘em, show ‘em. 


ROTASELLER IS BEST 


It's a better Turntable because it's better made. 
Top plate lifts off has holes to attach large 
Masonite or plywood circles. New Departure 
Bearings. Top plate and base extra strength 
Reynolds Aluminum. 200 lbs. capacity. Uncon- 


ditionally guaranteed for $74 95 


one year 
ROTASELLER REO (Rotating $ 95 
Electric Outlet) 29. 
Stores nation-wide report increased sales paid 
for ROTASELLERS immediately. 

STOCKED BY LEADING DISPLAY JOBBERS 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, Texas | 








META 
LEGS 


Ideal for 





Tapered Tubular Steel 
and Cast... 


IN: e BRASS 
e CHROME 
e BLACK 


Available in lengths of 6" to 28" 





WRITE TODAY FOR 
OUR LATEST CATALOG 


HARLAN INDUSTRIES 


Exclusive Distributors to the Display Trade 
30 N. WELLS ST., CHICAGO 6, ILL. 
CEntral 6-0092 














on a ROTASELLER. Motion not only | 


| crackers 


| itself was 





MANHATTAN DISPLAYS 


[Continued from page 23] 


ing to hang below the bottom frame. An 
armored statue mounted on a pedestal was 


placed toward one side and well back in the 


setting Both pedestal and armor were 
decorated or made of breads and biscuits 
Large loaves of French bread made leg 


plates and twisted loaves of bread formed 
epaulets with fringes of bread sticks. Other 
bread sticks 
a plume. 


A doubl 


short garment on the figure and 


were stuck into the helmet as 


row ot bread sticks fringed the 
formed a 
trim at the neck, above which was a circlet 

Matching round 
above the 


of small round crackers 


were used just double 


bread stick and while the garment 


rounds, other 


fringe: 


formed of melba 


crackers embroidered the edge of the long 
cape hung from the figure’s shoulders. The 
pedestal had “Ry-Krisps” embedded as 
though they were bricks, and it was trimmed 
with more bread sticks. The overall display 
beige, brown, and taupe 
against a sky-colored backwall. Six manne 


was in tones of 


quins wore costumes in the featured colors 


Two beige cushions on the window ledge 
served as background for accessory items 
Heads wearing spring hats topped three 


pedestals of uneven height on the ledge to 


complete the unusual setting 
Sidney Ring, display director for Saks- 
Fifth Avenue, created a setting of great 


dignity and simplicity with three triangular 
columns. One column was all in white, se 
ond had navy on its outer face, and white 
on its other exposed side; while the third 


had patterns of white birds on navy with 


“TRADE PERSONALITIES No.155 sy Lacfpret__ 




























Bau SPENT SEVERAL YEARS IN ANOTHER 
DIVISION OF THE FIRM, LEARNING THE PAPER 
BUSINESS BEFORE 
BEING TRANSFERRED 
TO THE DISPLAY 


DIVISION, WHICH 


PIANO, AND IS A Hi-Fi DEVOTEE. HE 
1S ACTIVE IN VETERANS ORGANIZATIONS 
WHEN HE IS AT HOME. 


BULKTON DISPLAY DIVISION 
BULKLEY DUNTON & COMPANY 


CORRY, PA. 







HELOVES. HE TRAVELS MORE 
THAN 100,000 MILES A VEAR 
BY EVERYTHING FROM PLANE 
TO SUBWAY CALLING ON B-D 
ACCOUNTS IN ALL 48 STATES 


AND CANADA 
- ¢ 








¢ 













i 


Maanieo, 611i HAS 
TWO SONS AND A DAUGHTER. 
1 HIS NO. | HOBBY IS MUSIC; HE PLAYS 
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white above and below. A design of fruit 
in navy was on a stark white field of an 
otherwise navy face opposite The rug 
for the window was beige, the backwall in 
blue-gray. A single mannequin posed in the 
setting wore a navy blue suit, with bag and 
shoes also in navy. Her gloves and hat were 
white, as were her pearl earrings and beads. 
For contrasting color notes to the display, 
Mr. Ring used a yellow satin scarf on the 
mannequin, and a boutonniere of yellow 
flowers. Copy pointed up the suit: “The 
‘Town Suit: new outlines, lowered waistband 
on your pinpoint worsted.” (Grouped on the 
floor, opposite the copy card, were a white 
satin blouse, white gloves, a white handker- 
chief with a large initial in blue, a navy 
blue umbrella, and a gold vanity and pin. 


Ralph Lloyd, display director for Mce- 
(utcheon’s, chose blues and greens ranging 
from peacock and turquoise blues to emerald 
green for a display of pillows. Brown lac- 
quered bamboo poles were thrust up at the 
back of the window area against a white 
wall background. The floor also was white. 
Iridescent rayon fabrics in blues and greens 
were draped over the upright poles. A 
clever papier mache figure, designed by Mr. 
Lloyd and dressed in a deep green velvet 
jacket and four other other shades of green 
silks, was seated Turkish fashion atop a 
blue hassock. At the window front was a 
heap of the featured pillows, all covered in 
Siamese silks in various shades of blues 
and greens. Copy was “Pillows! Pillows! 
Pillows! Pillows! The year’s most exciting 
Decorator Accent for every home.” 


“Everybody loves a Bendel Bonnet” was 
theme for another group of windows at 
Henri Bendel, each showing a group of 
little girls trying on women’s hats —an 
amusing and happy idea which stopped many 
passersby along 57th street to chuckle in 
appreciation. For the one of the group 
pictured, Mr. Cobb turned the whole window 
into a yellow scene. Floor, walls, and 
furniture were all in yellow, as were the 
frocks the five little girls were wearing. 
furniture consisted of two yellow wicker 
chairs and two matching wicker stools \ 
flight of three steps ran down from a door 
painted on the wall. The bannister was also 
painted on the wall, as was the window on 
the background. Curtains for the window, 
however, were of real fabric, and a deeper 
shade of yellow made a carpet down the 
stairs 

Small pictures in yellow were hung against 
the backwall, to either side of the painted 
window. Draping to the street side of the 
display tramed the yellow setting in gray 
In the center front of the display area stood 
a large Bendel hat box, opened, the lid 
propped against the side, and the tissue 
pulled loose showing where the children 
had removed the hats Two hats were 
perched on the side of the open hat box, 
another lay on the floor, and still others 
were on the chairs and stools. Three of the 
tots had hats on their heads A larger 
girl held one of the hate in her hand, as did 
the youngster standing on the stairs, even 
while she wore a second one on her head 
lats were various colors pastels, white 
some trimmed with bright flowers or rib 
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All Fairy Forms give that “SPECTACULAR” look to hosiery! 


Shown above is our W-47 form with flowers and garters. This is a weighted- 


| All Fairy Forms are made of Fairylite Non-Flam Plastic. 
: 


toe form... it will stand by itself without support but many customers have 
asked for base so we now offer our new, attractive B-47 base as illustrated. 


St. Louis Office—Tel.: Chestnut |-4350 New York Office—Tel. MUrray Hill 9.3160 


Shoe Form Co. Inc., Auburn, 


N. Y. 
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ALL ADJUSTABLE 





THE New IMPORTED Rewolutionary 


© MULTI-PURPOSE 


PATENTED 


CLOTHING 








WRITE FOR 


DISPLAYERS 


FOR BOYS 
and GIRLS 
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'LLUSTRATED BROCHURE 











— @ a a ea ic 
Dei ther Wig : 


Made of genuine cock teathers. 
odd appeol and beauty 
fashion displays. 
Kelly Green, Red, Royal Blue, 
Powder Blue, Pink, Black and White. 


$10. — each 


$110. — dozen 


They will 
to all of your 
In eight beautiful colors: 
Orange. 








Sole Distributors for U.S. A, 


[LSE FRANKEL Display 


MIAMI 


1751 JAMES AVENUE 
BEACH, 


FLA. 








FOREVERGREEN /' 


‘7? 3" 


DISPLAY GRASS _. 
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Get the most attention for your 
displays—use FOREVERGREEN “78”, the world’s 


finest, most realistic display grass— supremely beautiful green 


or colors — velvety smooth — no unsightly parallel rows, 


imperfections or lumps — perfectly level surface — mildewproof, fire 


resistant—standard or special mats or rolls. Carried by all good jobbers. 


THE JOS. M. STERN CO 





World's Larevest 
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Another Display Using Ae 0 





Mirs. of Decorative Grass 


© 1968-74 E. 66th St., Cleveland 3, Ohio 








27 and 72 inch Maline 


White—Pink—Blue—Yellow 
Orchid—C erise—Green—Chartreuse 


MORTIMER B. MANDLE 


1276 BROADWAY NEW YORK 1, N.Y. 
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15t WEST 18th STREET, NEW YORK 11. 


N. Y. 








making a contrast to the all-yellow 


bons, 


setting 

With a theme “Synonymous with spring 
the beautiful navy blues on our Designer 
sixth Floor,” Gene Moore at Bonwit Teller 
heaped the floors of his windows with soil 


and grouped large, various shaped mush 
rooms to symbolize spring. Mannequins 
wearing the featured navy blue costumes, 


with touches of stark white, were arranged 


casually, sometimes singly, other times in 


twos. Lights were played on the overall 
settings to complete the design. In some, 
blue light washed the sky-blue walls of 


the background while in others, spots high- 
In the 
display shown, a pink light was turned on 


lighted the clumps of mushrooms 


the grouping of three mushrooms near thi 
back, and a whiter light was focused on thy 
seven mushrooms in the toreground. Small 
cards in each window gave the designer s 
name. The costume pictured, tor example, 
was by Nettie Rosenstein 

Speaking of Mr. Moore, he continues to 
design exciting displays for Tiffany, tor 
which store he is also in charge of display 


Current with the mushroom displays at Bon 
wit Teller, he had dramatically simple dis 


plays in Tiffany s—not pictured. A _ large 


white geometric figure was suspended in the 


window area or set on the floor against a 
black background The merchandise dis 
played with each figure was of character 
istic shape In a window for pearls, tor 
example, a large white sphere was sus 


pended above and to one side of a partial 
string of the floor 
the larger beads lying loose near the center 
of the floor as though graduating to the big 
second window 


pearls on below, with 


sphere above. In a a multi 
faceted figure or polyhedron was suspended 
as foil for a large diamond, suspended he 


and 


side it, which made up in. brilliance 
sparkle for the large size of its similarly 
shaped neighbor 

Bright copper moulds in various shapes 
and sizes made a shining contrast for thy 
more muted tones of beige at Macy's, where 
John Foley 1s display director, Mr. Foley 
chose the theme “The Beiges are piping hot 

Kranch bread, eggshell, rich cream, light 
coffee—Spring’s hottest fashion news.” 


Framing was beige, as was the floor carpet 
ing, and the backwall was in a cream tone 
Two panels — one horizontal, one vertical 

of the cream tone were hung in the window 
chains also painted cream 


by heavy 


copper 


area 
‘The 


in shapes of 


moulds, bright and gleaming, 
roosters. 


etc... Ripe 
wheat straws were thrust behind some of thx 


fishes, ears of corn, 


were mounted against the panels. 


moulds on the panel for added decor 


On the floor grouped with the copy card 
were other copper moulds and a large bou 


quet of wheat straws standing in a copper 
cannister A head torm otf wire wore a 
white hat and a beige scarf was draped 
around the neck of the form and fastened 


with a copper tone flower. A bag and gloves 
in light beige completed the floor grouping 
Four mannequins stood in the setting. One 


wore a beige toned suit of silk tweed with a 


white hat on which was a pale pink sash, 
beige gloves, black patent shoes and bag 
The second wore a coffee tan suit with a 
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black straw hat, patent shoes, white gloves, 
and matching coffee toned umbrella. The 
third mannequin wore a deep toned suit, a 
white hat, scarf, and gloves, patent shoes, 
and carried a brown fur scarf, while the 
lourth figure wore a suit of light beige with 
cocoa-colored hag and shoes. 


STATE STREET DISPLAYS 


[Continued from page 27] 


bed, showing the patchwork quilt and the 


elegant velvet comforter. At each side of the 
window were full-length mirrors All of 
the furnishings appeared as if they might 
have come from a French chateau 

The attendant mannequins were see primp 
ing m tront of the mirrors Due to the 
arrangement ot both the murrors and the 
costumed figures one had an opportunity 
ot studying the frocks im detail 

lwo other windows carried out the color 
theme of “Romance Blue.” lhe width of 
the window had a clothes pole on which was 
suspended every type of item for a complete 
trousseau, with the exception of the outets 
garments. This produced as much window 
conversation as did that of the bride 

\nother window at Carson's that has had 
the women particularly interested was that 
of toundations on the Madison street side 
lwo windows. one on each side ot this 
entrance to the main aisle of the = store, 
teatured colored girdles and matched bras 
ach ot the four mannequins in the windows 
wore a diadem [hese were in. precious 
stone colors, set in a crown of gold. and 
really attracted attention. There were gat 
ments in yellow, red, green, turquoise (the 
particular tones which Carson's feature tor 
spring), heliotrope and yellow-rose 


Darling Issues Catalogue 
On "Vizupoles" 

A handsome 28-page catalogue has been 
issued by the L. A. Darling Company, Bron 
son, Mich., covering the firm’s adjustable 
“Vizupoles” for display use. In addition to 
showing the poles, brackets, hangrail equip 
ment, and related hardware, the catalogue 
shows many sketches and photographs of 
suggested display uses. Copies will be sent 
by the firm on request. 


Noel Mfg. Company Moves 
Into Larger Quarters 

Noel Mfg. Company, Inc., New York City, 
has moved to larger quarters at 3 West 18th 
street. The firm manufactures lighting units, 
flasher cord sets, “Blinker-Lites,” and re 
lated items 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention, 
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Window and Floor Displays 


—adaptable to any 
retail business 


By the famous 
Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 








Shadow Box Stacks O’Shelves Pyramid Shelves ‘Tilt Board 

with shelves 

From cut-out display letters to a range of You simply trace the pattern onto the 
display designs——-you can now have smart, Homasote and cut out with a simple saw 
modern display fixtures for little more or jig saw. Each pattern contains full-size 
than the cost of the materials (about 10¢ templates, step-by-step directions, com- 
per square foot). No special tools or skill plete materials list, complete assembly 


are required to build these displays. and finishing instructions 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasote 
Board—available in '42" and *'42" thick 
nesses and in Big Sheets up to 8 x 14 
Homasote is strong, durable, flexible and $7.50-—or the individual patterns at 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 


hook is available from Homasote dealers 


economical. It works easier than wood, $1.00 cach. Write us for further details 
takes any paint, stain or laminate glue Of the name of your nearest Homasote 
can hold. dealer. Kindly address Department 57 


*T. M. Reg. Easi-Bild Pattern Co 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 
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Now You Can 


CONVERT 


YOUR OWN 


MANNEQUINS 


INTO 


MOTION 
| MANNEQUINS 


Change your wonderfully 
styled AMERICAN Manne- 


quins into attention getting 














mechanical tigures. Movement 
is smooth and noiseless—head 
turns quietly from side to side 


and arms open and close. 


AND THE COST IS LOWER! 


Your COMPLETE Mannequin Service 


Write for particulars. 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, WN. Y. 
PEnan 6-3585 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch 
CASH WITH ORDER 
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—This display by W. Arthur Gray, display director for Lansburgh's, Washington, D. C., won first 
place and a trip to Scotland in a recent contest for McGregor sports wear— 


Brunn & Bertheim 
Adds Sturgeon 


bk. K. Sturgeon has joined Brunn & Ber 
theim, New York City, as art director. For 
the past several years he was in charge ot 
display for Frank & Seder, Philadelphia 
His successor has not been announced at 
this writing 


"Scroll Screen” Divider 
Placed On Market 

faper Trend Products, 320 North Webste: 
street, Naperville, IIL, has just mtroduced 
an attractive combination screen-planter di 
vider called “Scroll Screen.” It is made tor 
self-assembly to any size desired trom basi 
ironwork panels Panel units can be 


arranged m various vertical or horizontal 





—This display by Louis Villimos, one of his first since becoming display director of H. & S. Pogue 


combinations with detachable scroll work 
that can be set in different designs. Black 
flowerpot holders are provided with each set 


Leslie Withdraws 
From Duplex 


lohn |. Leslie, |r : president ot the Duplex 
Display & Mfg. Company, Philadelphia, has 
announced his withdrawal trom the firm in 
order to enter a different field under the 
title Leslie Creations, established in 1954 
New ofthcers at Duplex have not yet been 
announced. Present posts are being filled 
by Harry S. Meyers, who joined the firm 
three years ago, as vice-president, and Sid 
ney LD). Chairman, one of the founders of the 


company in 1947, who is serving as treasuret 





ae 
az 
Se. 


Company, Cincinnati, was one of a series used in connection with the local showing of New York 


Central's new “Aerotrain”: it made an excellent tie-in for the store's luggage, junior apparel, and 


travel departments— 
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Sealy Is Appointed 
By Regal Shoe 


The appointment of Lawrence J]. Sealy as 
national display director for Regal Shoe 
(ompany has been made known by M. A. 
(Gruber, vice-president The firm operates 
more than 100 stores from coast to coast. 
Sealy has been prominent in the display 
held for a number of years, having most 
recently operated his own display company 
in New York City. He was with the 
Marines during World War II, is married 
and has two children. He will direct all 
display operations from the New York City 
office of Regal. 


Plastic Hanger Clips 
Now Available 

A new crystal-clear plastic clip known as 
“Clipits” is now available through Handi 
torm Plastics Corporation, 389 Fifth avenue, 
New York City The little clip keeps 
trousers, dresses, skirts. and the like firmly 
on hangers without leaving any marks trom 
pins and tags. Free samples can be ob- 
tained from Percy Goldman, president of the 
company, and jobber franchises are also 
available. 


Marcus Granted Patent 
On Wire Displayer 

Louis Marcus, Marcus Window Display 
Service, Inc., 114 Lincoln street, Boston II, 
has been granted a patent covering a wire 
shoe displayer. Vertical in nature, the 
displayer is 38 inches tall and has seven 
wire holders for women’s or children’s shoes 
\ spring clamp is at the top tor a card sign 


Allstate Display Service 
Opens In Jacksonville 


Paul I. Nanna and Robert L. Lloyd have 
formed Allstate Display Service, Inc., with 


headquarters at 8 North Hogan street, | 


Jacksonville 2, Fla. The former was with 
Mangle’s tor the past seven years, while 
Lloyd has been a designer for the past 
decade. The company carries a_ general 
line of display materials, and is interested 
in hearing from manufacturers wishing 
representation in its area 


Silverblatts Vacationing 


In Europe For Six Weeks 

Nathan Silverblatt, manager of DISPLAY 
WORLD, and Mrs. Silverblatt left by air on 
March 14 tor Europe. They will visit 
Israel, Greece, Italy, France, and England, 
returning by the S.S. United States the lat 
ter part of April 


Local Contest Won 
By W. R. Buck 

\ local display contest held in San An 
tonio in connection with the Livestock Ex 
position and Rodeo has been wont by W Ik 
Buck, display manager for Frank Brothers 


Own Company Opened 
By Milton Pilch 

Milton Pilch Displays has been formed at 
2716 West Pico boulevard, Los Angeles 6, 
for the design and manutacture of fine 
jewelry displays 
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New BRASS Deca Poles 


for Smart, Economical 
Merchandising Displays 


Designed for the displayman who wants the luxurious, smart appea! 
ance of brass combined with the versatility, flexibility and dependability 
of a “module type” steel support, new BRASS Deca Poles open new 
avenues for smart, yet economical merchandising displays Lsed in com 
binations with matching brass rods in three sizes, 3 ftt.. 4 tt. of 5 ft, of 
with large merchandising shelves, the BRASS poles offer the same 
versatility and dependability as the steel poles 

The new BRASS Deca Poles adjust to the same ceiling heights as 


the ice blue or black steel Deca Poles from 31 in, to 25 ft. They 
stand by themselves and support up to 400 Ibe. The new BRASS Deca 
Poles offer the same advantages as the steel poles. They are not only 


simple and easy to use, but they aflord genuine savings in time and 
money Because of their steel construction, they are practically in 
destructible and can be used over and over again 


No. MS-91—BRASS DECA POLE. Ihe 12 ft. © in pole Consist. 


of the following units: three 30 in. sections with holes; one 4% in 
extension; one ‘ in. extension one 1S in. extension one spritig loaded 
30 in. section. Kubber plug furnished for base section All parts brass 
plated with clear baked enamel protective coating. Individually packed 
Price, complete $24.50 
TUBULAR RODS COMPLETE WITH DECORATIVE END FITTINGS 

No. MS-93-——3 Ft. Rod. Ea............ eee 

No. MS-94—4 Ft. Rod. Ea...........66.66+++-$495 

No. MS-95-——5 Ft. Rod. Ea........ verre. 

No. MS-91G—Connector Fitting. Doz.........$1.50 


All F OLB. St. Louie 


Garrison-Wagner Company 


2018 Washington Ave., St. Louwis 3, Mo. 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @ LONG ISLAND CITY |, NEW YORK 
EXeter 2-3890 
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R-Tex Company Sold 
To Walter Sturm 


Sam 


ast 


time associate, Walter Sturm. In revealing 
the sale Glick said 

“Walter 
factor 
excellent position to assume all responsibili 
ties of the business and to continue to make 
it grow 
under the same name, R-Tex Company, and 
my services 
ownership.” 


Year Book Issued 


By Detroit Club 


\n attractive 40-page year book has been 
released 
addition 
cludes the constitution and by-laws of the 
organization, 


local displays 


are 


president: 
(_ompany, 


pay, 


Company, vice-presidents; Henry Y. Leopold 
Display | . 
Whitelam, se« retary. 


Schack's Appoints 
Ralph Soper 


Schack’'s. 


head of R-Tex ¢ ompany, 235 
street, New York City 17, an 
nounces the sale of the company to his long 


Sturm has been an important 
R-Tex Company, and is in an 


lhe new business will be conducted 


the membership roster it in 
and several photographs ol 


Tice Vicary, Detroit Edison Company, 


Robert FE, Kenney, J. L. Hudson 
Norman Bowman, Harry Suffrin 


( reations, treasurer. and Ff | 


to continue under the new 


Detroit Display Club. In 


(Otheers of the club for 1956 


Laney, Ernst Kern Com 





2516 West Armitage ave 


nue, Chicago, announces the appointment of 
Ralph W. Soper as the firm's Southeastern 


sales 
clude 
sippi, 


West 


Soper, 
for many 
Schack’'s 


firms new 


April and May, presenting the 


representative. His territory will in 


Florida, (seorgia, Missis 


and South Carolina, Virginia. 


and sections of Missouri 


has been in the display field 


will make his first trip for 


for tall 


Improved Contact Cement 


Is Announced 
Adhesive 
Boone 
nounced 
contact 


Products { orporation, 1660 


New York City 60, has an 


development of “Stix-Grip” 


which makes it possible to 


adhere plastic laminates such as “Formica” 


and “Micarta” 


to wood without the use of 


clamps or presses. Requiring no heating, it 


is applied to both surfaces and allowed to 
dry for 
mediate 


minutes; upon contact, an im 


is obtained The material 


also makes it possible to adhere metal. tile. 


marble, and vinyl plastic to wood surfaces 








SOURCE SERVICE 


If in any of the illustrations in DIS. 


PLAY WORLD you see some property, 


fixture, 


mannequin, or other display 


equipment which interests you particu- 


larly, we will be glad to supply you with 


the source from which it can be ob- 


tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


l, and it will have prompt attention. 
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NEW, ENLARGED 





Display World 





The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 





MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 


TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 


@ Handy for reference 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI I, OHIO 


each postpaid 
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Technical Problems Solved 
In “Pouring Coffee” Display 

Some interesting technical problems chal 
lenged the achievement of realism and pet 
tect operation of a 13-toot long three-dimen 
sional animated display of a coffee pot 
pouring coffee into a cup tor the Big Ben 
supermarket in Fast Northport, L. [., a 
cording to Herbert Ross, vice pre sident and 
production chiet of Custom 
Fitth avenue, New York City 


The firm, which specializes exclusively in 


Displays, 55] 


designing and bhuilding§ three-dimensiona! 
displays and exhibits was commissioned by 


Big Ben to produce six product displays 


— 


be hung on the walls of the market neat 
level. Each display was 13 feet 
long by 4% feet high No difficulty was 
encountered with the still-life 3-D's but prob 


ceiling 


lems mvolving animation, viscosity, color 
temperature and humidity had to be solved 
before realism and perfect operation of the 
cottee display were achieved 

“The cofttee display uses a tree-flowing 
stream of liquid which drops about a foot, 
Koss explained. “So tar as we have been 
able to learn, this 1s the first time a tre 
lowing stream has been used in a | ‘ 
food market. The usual arrangement is for 
the liquid to pass through a transparent tub 
advantage of 


to simulate pouring The 


such an arrangement is that the liquid 
passes through a closed circuit and there ts 
no difhfeulty in pumping it around L bie 
drawback 1s that the display does not look 
authents the liquid obviously is passing 
through a tube. Furthermore, light refle 
tion on the tube often hides the fact that 
the liquid is flowing, which makes the 
display look stati 

“Since the advantage of three-dimensiona! 


displays is that pertect realism can lb 
achieved, we telt that the coftee port should 
actually pour the coffee and not take it. We 
brewed a big batch of coffee tor the liquid 
and turned on the switch for a trial run 
( ntortunately the volume ot the liquid to be 
poured and the height it had to drop into 
the cup caused it to bubble and toam e> 
cessively and to spill out of the cup. In 
addition, the liquid absorbed so much ats 
that it did not drain properly from the bot 
tom of the cup and the pump could not get 
hold ot a quantity to pump a 


stream We also noted sadly that 


sufficient 
steady 
when used in this manner coffee does not 
look like coffee 

“Obviously we had to discover some liquid 
that looked like coftee and that would pou 
We tried hot chocolate Same re 

Ditto We tried 
success \iter con 


propet ly 
sult We tried cocoa 
other 


sacle rable expe rimentation We 


things without 
arrived at a 
tormula ot water and vegetable dy vhicl 
Was Satistactory 

“But our troubles were not vet over. When 
installed and set in motion in the market the 
display looked most enticing and operated 
pertectly, but three weeks later we received 
an anguished long distance call trom thi 
market, which is approximately 50 miles 
from New York 
working all right, but the ‘coffee 
to flow 


‘| he pump and motor were 


had ceased 


[Please turn to page 72 





DISPLAYS MADE 
SIMPLY BEAUTIFUL 


‘Full 
Beautt S imple 





with 


SPRAY-0-NAMEL 


Brushless Display Paints 


New King-Size 
Spray-O-Namel 
Satin-Flat Finish 


birst non-glare finish in a 
brushless paint! 2 pepu 
lar pastel colors tor softer, 


more attractive hooths and 





displays. 


Styrofoam 
Color Spray 


(Lives colorful lustre 
to styrofoam displays. 
factory-made novelties, 
ribbons and fabrics. 


Safe and eusy to use. 





a Wrought-Iiron 
Spray-O-Namel 
Fiat Black 


Soft, non-glare black 
finish gives wood of 
metal a pleasing, com 
plimentary look. Ideal 
for new or refinishing 


work. 





Spray-lt-Snow 
Kolor Flock 


For floral displays, 
signs, windows, ete. In 


thick, fluffy rich colors. 


Also ask about our 
Mana-Skin Spray, Tin- 
sels, Diamond Duet 
and regular Spray-4)- 
Namel Brushless Paint 
in over 40 brilliant hi- 
gloss colors. 





See your supplier or write 


ILLINOIS BRONZE POWDER CO., Inc. 


2023 $. Clark Street, Chicago 16, Ill. 


























, ; r an , - ~ — ~~ ' 
” 7 at i. i “4 . © a a 


a* - _ 
¥? 4 s@ = 
7 A. " 
oo : : r 5 Ap a “4 : 

¢ 

. - 
' 

’ 
' 
| 
; ' 
. | 
’ 
: 
' 
- = | 

. 


to brighten your spring displays 


R 


Realistic, sparkling bright grass mats at 
Art R. Cohen’s lower mail order prices. 
" Extra thick, 72 row turf, securely stitched 
{th to durable burlap base. Uniform and even. 


nf 
if) Mla Ni ON Wh Finest quality. Order now for —- 
Way ity Weigle 


bit TANGA A ha Ia SPECIAL 
Hf ye Na 3 ft. x 6 ft. size $3-7 
1 Np ut Mh AHO Hea hi ’ ‘ 7s 


$42.00 dozen 


p pend ere 
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Pi, i ata Mii 449 sf ath 
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oles ei ihe Mi A é pu Ns Ht ani. 3 ft. x 10 ft $750 Sft. x 15 ft. $18.75 

thee eng get! TTL a? Le wyann ' 3 x 15 ft $11.25 6 «6 ft. ry | 

aft. x Witt iyt 6 ft. x 10 ft. 15.00 2 | 

Sf. «5M 6.25 6 ft. x 16 ft. 4.00 | | 

5 ft. x 10 ft. $12.50 Bin. Dia... 29 ye 

60 in. Dia. 8.40 5, 

: ART R. COH ich CO. Special sizes to order —any length or width | 

SPRINKLINGS—3 Ib. carton 32.0 | 

810 PENN AVE. (cover approx. 40 $4, ft.—1 in thick) | 
PITTSBURGH 22, PA. MAIL ORDERS FILLED PROMPTLY 





A MUST FOR 


MOTHERS DAY 
PROMOTIONS 


WOOD FIBRE 


CARNATIONS 


FOR 











e CLERKS’ CORSAGES 
e WINDOW DISPLAYS 
* SHOW CASE TRIMS 




















Real in appearance . . . lasts and lasts . . . will 
not wilt. . . can be perfumed. 

PLEASE SHIP CHECK COLOR WANTED 

LARGE LONG STEM CARNATIONIS WHT. PINK RED—3 dox. $11.25 

LARGE SHORT STEM CARNATIONS WHT, PINK RED—3 doz. $ 9.00 
Vame Address 

J YUCAIPA, 

Ramont'’s FLORAL ARTS STUDIOS, Exciroen 














[MOTION MANIKIN! 


FLAIR FLAIR All-Plestle 2 oe. ¢ 2 pc. Construction and American High 
Styling. Simple American Mechanism — Standard Fit- 
tings. Head turns — arms open and close — can be 

| made to turn all around (optional). Weighs only 29 lbs. 


FLAIR esse MANIKIN 


15 W. 18th STREET NEW YORK CITY 11 








DISPLAY DEPARTMENT DESIGN 


[Continued from page 17) 


departments of the store. The sign bins are 
located near the rear of this shop and close 
to the entrance of the office for the sign and 
print shops, which lies between both and has 
doors mto each. 

Behind the large work room is a room for 
properties. Beyond the corridor, and wopen- 
ing almost across from Mr. Hvorslev’s private 
office, is a storage space for mannequins. The 
wall to this space serves as a general bulletin 
board. The mannequin storage area backs 
against the wall to the outside corridor, and 
occupying the space on the right side of the 
corridor is a room divided into two sections, 
both long and narrow. 

One end of the first section is the receiving 
room for new display materials, which remain 
there until they are used for the first time. 
Opposite that section is storage space for 
papier mache props and men’s wear fixtures. 
In the next long narrow room are metal and 
plastic fixtures in one end; light bulbs and 
mirrors are stored in the opposite end. 

Meanwhile, during this shaking-down proc- 
ess, the department is turning out displays 
incorporating ingenuity of design, with an eye 
to an economy of cost and maximum of artistic 
promotion, since Obhrbach’s slogan is “High 
Fashion at Low Prices.” 

With four large and two small windows 
along 34th street, Mr. Hvorslev has the prob- 
lem of focusing attention on one type of mer- 
chandise while promoting merchandise simul- 
taneously from several other departments. In 
other words, he doesn’t have enough windows 
to use any group for one type of merchandise 
exclusively. As a result he relies on ingenuity. 
An example is a recent group of windows us- 
ing the four large windows along 34th street 
for displays designed primarily to highlight 
millinery 

Using marble patterned floor covering, 
wooden trellis frames, and work benches 
painted to harmonize with the color scheme 
of each window, Mr. Hvorslev built around 
the theme “Ohrbach’s plants tiny prices on 
Bright Spring Suits” (last illustration). Yet 
millinery was arranged on the work tables 
made of high saw-horses, and spotlights were 
turned on the hats. This was subtle emphasis 
on the hats, while the mannequins in each 
window were presumably working on _ the 
plants which were being repotted and set out, 
for small gardening tools, flower pots, and 
plants were on the work tables beside the 
hats. More potted plants were on the floor. 
The mannequins wore the suits mentioned in 
the caption, as well as correct accessories, 
including appropriate hats. A tree grew in 
the rear center of each setting, under the 
arbors, and the dirt around the tree trunks 
seemed to be freshly cultivated 

The floor coverings are another innovation 
with Ohrbach’s display department: an idea 
for making a marbelized floor or simulated 
tile with little work and little cost. First a 
piece of wallboard is painted with a base color 
in water colors. Then the board is sprayed 
with oil paints of gold, black, white, and 1s 
tilted from side to side and from end to end, 
so the oil paints sprayed over the water color 
will run; because the oil and water separate, 
the paints flow into an effective marbled 
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pattern. After the paint dries, very narrow 
black tape is fastened onto the board to form 
line squares. 

In the four windows mentioned above, the 
base colors were brick, gray, black, and green. 
lower pots, hats, etc., in each window har- 
monized. In one, the floor background was a 
brick color, while pots, hats, and the like were 
beige. In the one with the gray background, 
flower pots and hats were yellow. 

Similar floor coverings were used in an- 
other group of windows, which had an Oriental 
touch. The theme was, “On the wings of 
spring, high fashion color at Obhrbach’s low 
prices.” Oriental type pictures were fastened 
to house-like outline structures in the back- 
ground. The pictures, made in Ohrbach’s dis 
play department, were paper montages flow- 
er, bird, and butterfly paste-ups of laminated 
papers. Branches of cherry blossoms in a 
pinky-beige were thrust between some of the 
picture panels and the framework; the latter 
were 3-by-3-inch wooden strips covered with 
black fabric. The suits were in beige. 

kor a simple but effective setting, Mr. 
Hivorsley used a row of scales as the only 
props in several apparel windows. The bodies 
of the scales were constructed in the depart 
ment, too, of plywood, painted charcoal with 
bands of gold tape. The dial faces were drawn 
on tracing paper, then run through the Ozalid 
machine in the print department. The sign 
was a board hung horizontally through the 
window area, reading “Weigh the values 
and you'll choose your fashions from Obhr 
bach’s.”’ 

A statue used for a fountain-like structure 
in a window featuring cruise-wear was a 
blowup mounted on wallboard. The print was 
mounted to stand upright on a 6-inch raised 
fountain base platform, the center of which 
was covered with black patent leather. Two 
columns in the same window were made of 
Ven inch wallboard, with the fluted effect of the 
column capitals achieved by using heavy 
manila cord stapled on, over which papier 
mache was laid. A fish net of metallic gold 
was draped over the top of the trident held 
by the fountain figure and across the column 
Shocking pink sand covered the floor, and the 
merchandise was in a pale pink 

Most often, Mr. Hvorslev uses a _ back 
ground painted onto the wall with a blending 
of several colors so it will not be noticed, but 
fade into softness 

In one setting, however, the window areas 
were turned into simulated subway platforms 
complete with checking lockers (borrowed 
from the American Locker Company) and 
trucked to Ohrbach’s from Philadelphia. } 
Wooden dowels made the subway enclosure 
along the backwall, and simulated steel beams 
painted in the display department rounded out 
the subway eftect even to a string of lights 
pomting the way and building up the punch 
line: “Check Ohrbach's for amazing values in 


high fashion coats.” 


lo promote luggage, Mr. Hvorsley hit upon 
the clever idea of showing the return from a 
vacation abroad, using the side of a liner as 
background and creating an effect of being 
within a customs ofhes The ship in the back 
ground Was painted On wallboard lhree 
dimension was indicated only by the column 
built out at intervals for support structures 
(‘ostumes for the customs officers were rented, 
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E IT wits CASTOGLAS! 





Giass partition meade of Castogias impregnated fabric and decorated with 
Castogias paste. All moterials used (except frame) are illustrated at right. 


NOW YOU CAN POUR YOUR OWN GLASS PANELS 





you can inexpensively form your own glass sheets 








of this handsome 





with wire shears 





now you can not only assemble decorative panels but 


any shape, ary 
Opaque or translucent (you can easily read rine 


print through them). Paint designs with oil or lacquer or use Casto 
glas resin which you can color any desired shade \dd a filler to the 


weautiful three 





fiberglas fabric with Cestogias paste extruded from paper 


ip. 


ts hard in 30 minutes. cup forms three dimensional design. 

dimensional effects m the manner Why don't you check into th 
partition. Light possibilities of thes versatile 

as cardboard and strong as alumi ( astoglas resins right now Ret 
are easily handled, ter yet, start with our standard 

cleaned hey display kit contaiming Castogla: 

corrode, crack, mil resin (half gallon), fber@wlas fab 

they absorb mois ric, fillers, colors, and complete 

cut the material! mstructions lo ave postage, 

Or ola hand or mail $10.00 with ordet rot leit 

circular saw, drill it, nail it, glue (Cat. No. DK-1) M onev-bachk 
Panels Cat bye used ovVvel and yuaratnitee Coy ask tor tres litera 


over again with an endl variety ture 


WRITE TO: DISPLAY DEPT. 0-75 


The Castolite Company, Woodstock, Illinois 


@ Producers and Distributors of Liquid Plastics and Fiberglass for Laminating, 


Casting, Molding and Coating 














only did those displays featur 
but also proved a good setting tor 
with the caption “travel from 
to season in Ohrbach’s thrifty cottons 

Thus while the display department 
hach’s is gradually settling into ethcient 


regular schedule of effective 


Wilcox Heads Display 
For Robertson's 


Bend, was given incorrectly 











decoration Tom Brandon Wins 
luggag: Wool Display Contest 


tral Wie} 


eason irst prize Timeeil ninth annual 19) 
di play Contest | nsored by thie W ov 
at ( )hyy bureau Ln Ne \ Y « r| f <¥ rw heer 
i awarded to liom Brandon hall be 
Vat? 
out ’ ldaho econd prize wer? tc W alte bine! 
richs. Winston [re si Lui and ti 
to Kkred Harri Mabbitt Krothes | 
tal? \rizona 
hionorable mention award ver 
Mat Kk |. Riddle, Welel ( layton, Mo Kat 
hare lhorson, Fabric Shop, Scotts Blufl 
Soutn 1) }? Brodah| Norby Department ti 
\\ ico?» (,rand kort ‘\ 1) { }¢ “Ti aa | 
done ; smith ‘V SOT) (,reetle v f Olo al cd thie 


Shop, (maha 



































SHOW MORE... 
SELL MORE... 


WITH 








TIER TURNTABLES 


Cetin ed 









s. 
any VUE-MORE Tier Turn- 


| : 
ali’ tables give you three-level 


display impact, enable 


Ke® vou to show more mer- 





chandise, with motion 
that makes ‘em stop, look 
and BUY! Silent, smooth running, 
dependable VUE-MORE Tier Turn- 
tables cost less than ‘oc a day to oper- 
ate, are ready to use right out of the 
packing box. There’s an in-stock model 
for every size and type of display .. . 
for every budget need, Write today 
for illustrated catalog and price list. 
New Sales Aid FREE! 
This dramatic new Tar 
sales-maker. designed 
lo help you sell more 
Tier Turntables, is 
available for mailing 
to your list of cus- 
tomers. Write NOW 


for FREE samples 
and complete details 
of the exclusive new VUE-MORE mer- 


chandising program. 


VUE-MORE CORP. 


A Division of Brevel Products 
Dept. DW 4 
601 West 26th Street, New York 1 
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H, d ne rs e. esmesu wee 


(Continued from page 14) 


Stores and they must have equally good displays. 
A first-class man need not fear that the time 
will come when he can not get a good salary. 
There will always be too few of his kind." 


The above is excerpted from an editorial in 
the old Merchants Record and Show Window, dated 
exactly 50 years ago. At least some of it could 
have been written yesterday and apply just as 
well to display today... 


Still in a reminiscent mood, here are 
some prices on various display items advertised 
in the same issue: large Easter lily sprays, 
$5.60 per dozen; enough smilax to cover 600 
square feet, $4.50; American Beauty rose vines, 
12 yards for $3; honeycomb paper bells, 15-inch 
base, $2.50 per dozen; a 3-foot cupid of plaster, 
standing on a base made of rabbits, $7; papier 
mache rabbit and egg, 5 feet high, $5; a display 
fixture for men's ties, $1.25; an air brush,$5. 

They were the good old days in prices, at 
least, but hardly in salaries; one display school 
boasted that a recent graduate was making $30 
a week... 


In contrast, Haig Babian, director of New 
York university's Institute of Economic Affairs, 
predicts that by 1975 the work-week will be 
shortened to a four-day, 52-hour schedule; the 
population of the United States will number more 
than 220,000,000; the average family income (in 
terms of 1956 dollars) will be $8,000 per year, and 
the national income will reach a total of $543 
billion per year... 


I recently finished reading Frank J. 
Bernard's "Dynamic Display" word-for-word for the 
sixth time. The first reading came when it was af 
submitted to us in manuscript form, the second 
while editing the manuscript, the third when 
reading the galley proofs, the fourth in reading 
the page proofs, the fifth when preparing the 
book for its second edition, and now once more in 
preparation for its third printing. With each 
reading I have become more convinced that this 
book is the finest ever published on display in 
its broadest aspects... 


Cordially yours, 


oe i 7 
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New General Manager 
For Metal Goods Division 


Robert EF (,rote., Jr., executive vice-presi 
dent of Metal Goods Corporation, has an 
nounced the appointment of John O'Neil as 
the new general manager of the company’s 
Manutacturing Division, located at 5239 
Brown avenue, St. Louis. O'Neil will have 
complete charge of all production and sales 
ot Metal Goods Corporation's Christmas 
decorative, display, and handicraft materials. 

Prior to joming Metal Goods ¢ orporation, 
he was vice-president of Leonard Mig. Com- 
pany, sales engineer of Busch-Sulzer, and 
plant manager of the Webrib Steel Com 
pany, all of St. Louis 

He attended the John Burroughs School 
of St. Louis and Colgate university, and is 
a graduate of Washington’ university's 
School of Engineering. During World War 
II, () Neil served as a | S. Air Force pilot, 
His hobbies are golf and tennis. He is mar 
ried and has a daughter and three sons 


Gibraltar Purchases 
Abacot Displays 

The Gibraltar Corrugated Paper Company, 
Inc., North Bergen, N. J., has purchased 
\bacot Displays, Inc., of Bedford Hills, N 
Y.. engaged since 1937 in the manutacture 
ot a wide variety of stock and made-to-ordet 
display papers and related materials 

Abacot's tacilities will be enlarged and 
integrated with the Display Division of 
(;ibraltar, maker of corrugated floor stands. 
counter units, display shippers and similar 
point-ot-purchase items, making possible a 
complete m-store point-of purchase “pack 
age. William Venner and Leo Kaplan, 
founders of Abacot Displays, Inc., will con 
tinue to be associated with the organization. 


Whirlpool-Seeger 
Retains Stensgaard 


W. L. Stensgaard & Associates, Inc., Chi 
cago, has been appointed merchandising 
counsel tor Whirlpool-Seeger Corporation 
Stensgaard will develop new merchandising 
plans tor the client's entire line of products 
Kk. Wayne LaBarre has been named account 
executive 


Conversion Service 
For Mannequins 

Hierzherg kKobbins. Lr 110) West Orth 
street. New York City 1, now has a service 
by which the firm converts present manne 
quins into motion figures. The animation in 
cludes the movement ot the head trom side to 
side while the arms of the Manhequinh open 
and clos Details will be sent on request 


Frank & Seder Names 
Kelly Display Head 


\t press time it Its learned that lohn 


Kelly has been appoimmted display director by 
Frank & Seder, Pittsburg! WV oath thre tore 
display staff tor several years, he replace 
everett Sturgeon, who is now with Brunn & 


Bertheim. New York City, as reported else 


\\ he Té 


marurs, toe 
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*One of a series of beautiful new Decorators’ Screens 
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DISPLAY DESIGNERS AND MANUFACTURERS © PORTSMOUTH, OHIO 
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Simulated License Plates for your forthcoming Sum 








e mer, Travel, and Vacation Windows. Authentically 


SUNSHINE STATE 


rot 1-4 4295 | 


reproduced in the respective colors of the States. 


Bright and cheerfully silk screened on sturdy board 


12.ass't LICENSE PLATES 


Hamoshire, New Mexico, New York, North . 50 
Carolina. North Dakota, Ohio, Pennsy! per set 
vaenia Rhode island of iZ assorted 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH ST., PHILA. 7, PA. 





California, Florida, Maine, Montana, New 













































Poster board has to 
stand up to lots of punish- 
ment. And Crescent ort poster 
boord has what it takes. Thanks to its 
laminated construction, it is stronger, firmer and 


flatter than ordinary poster board 


Use Crescent poster board for pen, brush, silk screen, linoleum, 





rubber plote, airbrush. Use it for signs, charts, posters, window 






«' e7 displays, backgrounds, novelties. 
' . “= 
= ee 
, . © Just be sure you use Crescent —the stronger poster board! 


CHICAGO CARDBOARD COMPANY 
l2a2a40 WN. Homan Ave. . Chioago 61, 111. 
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DISPLAYMEN everywhere prefer Honsen as their favorite tool for 
installing windows. This window in ART SCHACHTEL’S MEN SHOPS 


was dressed with distinctive paper tacked on walls and floor with 
Hansen one-hand Tacker. Saves TIME, STEPS, MATERIALS! 


With its rapid zip-zip action — driving slender two-pointed staples 
fast as you grip — its ability to stay on the job — its ready portability 
— its easy-to-service take-up jaw feature — Hansen 
is the preferred tool for putting in windows that attract REQUEST 
and sell. Install displays BETTER, FASTER with HANSEN. BOOKLET 


A: L. HANSEN MFG. Co. [HANSEN ]| 


CHICAGO 40, til 





$041 RAVENSWOOD AVE 


LOS ANGELES DISPLAYS 


[Continued from page 19) 


displays of Mr. ¢ 
ager at The May Company-Valley. The 
window display promoting “Flax” was ef- 


Meszaros, display man- 


lectively presented by using a reddish, flax 
tone wig on the mannequin and by having 
the background of the window painted in a 
flax color with a grayish blue trim around 
the frame of the whole window. The sign 
to the left of the mannequin was on a gray- 
ish-blue bac kground with lettering in light 
blue. The gown on the mannequin was of 
linen, washable and wrinkle-free. The shoes 
were made of plastic with a leather strap 
in the flax color: the hose, gloves, the hand 
hag in front of her feet, and the cocktail 
hat were all in the same shade. To the 
right in the background were flax-colored 
sagebrush and other growths. Light gravel, 
rocks, and sand were placed in fro. of the 
plants to complete the resort wear decor 
The theme on the same promotion was fol 
lowed through the center aisle of the main 
floor with mannequins dressed in the dit 
“Flax” 


dresses to cocktail gowns, and all having 


ferent shades of wearing casual 
the same reddish flax-colored wig as the 
mannequin in the window 

To gain the full value from this new col 
or, the opposite window showed men’s casual 
wear in all tones of beige. The background 
of the window was in aqua blue with match- 
ing floor, and a natural rattan screen with 
a metallic sunburst featuring the theme, 
“Follow the Sun.” To give the atmosphere 
a resort touch, desert foliage and rocks were 
placed to the left. All the merchandise dis 
played consisted of casual wear and acces 
sories and men’s toiletries. The price tickets 
placed by the different items were in the 
same aqua background with brown lettering 

Novelty in displaying resort wear was the 
policy at the Broadway-Pasadena The 
theme “Fashion Bait” was painted on the 
cover ot the old treasure chest found (to the 
left of the photograph) on the sand-covered 
bottom of the sea. The window was done to 
look like a pier tor the display of the met 
chandise in an animated atmosphere and 
was built high enough to hide the taces of 
the mannequins standing behind the ceiling; 
this was to focus attention on the apparel 
to a greater degree Blue fluorescent lights 
were used in the lower part ot the window 
to obtain the sea effect, and overhead light 
amber lights brought out the sunlight effect 
Tropical type fish were suspended to add to 
the animation, and sea plants and rocks to 
Instead 
for the 


the right gave realism to the scen 
of using the regular type price ticket 
different merchandis« displayed, they were 


a fis! 


painted on items normally tound on 
ing pier, such as bait cans, a snack box, 
and a lunch box. Mrs. Laura Walbridg: 
the director of store interior decorating and 
display tor all of the Broadway-Hale stores 
says, “'We Sp nd a lot of time on the compo 
sition of our signs hecause we believe that 
the proper wording sells merchandising. | h 
by-word for signing, therefore, is the rhyt! 
mii phrase “Tell to Sell, to help us Tremen 
ber this tact 

Haggarty'’s copyrighted slogan, “Sun Fun, 


was used throughout their recent prom: 
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tion. Mr. Henry Jampol, display director, 
among many fine displays had an ex- 
ceptionally effective swim suit window. His 
main prop consisted of naturally bent Jap- 
anese bamboo poles. Grated cork on the 
floor gave an island atmosphere and the 
white fish net draped from above brought 
thoughts of being near the sea, as did the 
Japanese floats in amber and green placed 
on the floor. In front of the window the 
white background sign carried the slogan 
Natural lighting to bring out the dazzle and 
colors of the swim suits was used. The 
mannequin showing her back had on a beige 
suit trimmed with black lace and rhinestones. 
A gold lame fabric with rhinestones adorned 
the center one. And an off-white material, 
also trimmed with rhinestones, clothed the 
one to the right. 


Shadow-Boxes Highlight 
Public Education Program 

Nine three-dimensional displays interpret 
ing the lesson that seven basic food groups 
make one “what you eat” are the highlight 
ot a public education program on nutrition 
launched by the New Jersey chain of Kings 
Supermarkets simultaneously with the open 
ing of its seventh unit in East Orange on 
February 14. It is believed this is the first 
time that a chain of retail food stores any 
where in the United States has undertaken 
such a long range community welfare effort. 

The New York firm of Custom Displays 
was retained as consultant to dramatize 
the health message. The result is a series 
of nine three-dimensional shadow-box dis- 


plays 8 feet long, 4 feet high and 1 foot deep, | 


built into the walls on both sides and reat 
of the market just below the ceiling so they 
may be seen from any part of the store 

Tracy Brown, president of Custom Dis 
plays, said there is one three-dimensional 
display for each of the seven food groups, 
plus two institutional presentations. “Two 
displays are animated. In one the head of 
a calf, holding in its mouth a basket of 
dairy products, swings back and forth. In 
the other a small boy, delighted with the 
applesauce he is eating, licks his lips.” The 
enlarged packages of the products included 
in the displays are not just approximations 
of the original packages and labels but ac 
curately scaled and taithtully reproduced 
enlargements of each detail 

“We even compute exactly the size of the 
holes in a can of pepper and scale with 
a micrometer the variations of an egg,” 
Brown declared “Only by such serupu 
lously minute work can authenticity be 
maintained. The public may not know the 
technical reasons why some exhibits give 
them an impression of superficiality and 
pretense, but they are amazingly sensitive 
to such work as an indication that its 
sponsor 1s contemptuous of them. We went 
to great lengths to have our displays con 
vey an impression of genuine interest in the 
welfare of the store's patrons.” 


Harry Guest Returns 
From Vacation 

Harry Guest, president of the St. Louis 
Display Guild, and Mrs. Guest are returning 
on March 21] from a vacation spent in Cuba. 
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NORTHCRAFT'S Zw fiw 


SEAMLESS FRAME 


SLOTTED, HEAT RESISTANT 


COLOR FILTERS 








2021 — RUBY 
2022 — BLUSH PINK 
2022A—DEEP PINK 


2031 — DAYLIGHT 
2032 — WARM RED 
2033 — TANGERINE 


2023 — DEEP BLUE 2034 — ROSE 
2023A—MOONLIGHT BLUE 2035 — BLUE VIOLET 
2024 — OCEAN BLUE 2028 — STRAW 


2029 — MEDIUM AMBER 
2029A—DARK AMBER 


2024A—COPPERTONE BLUE 
2025 — LIGHT GREEN 
2026 — MEDIUM GREEN 





— ttl 
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NORTHCRAFT'S NEW ONE-PIECE FRAME color filters are 
unconditionally guaranteed against distortion and collapse 
in both sizes 4-5/8" diameter and 6-1/8" diameter. In order 
to give you a uniform perfect circle at all times Northcraft 
spared no expense in tooling up for this marked improvement. 


WRITE TODAY FOR OUR ILLUSTRATED DISPLAY LIGHTING BROCHURE. 


S VOLT MICROBEAM 4030 











These cool six volt lamp 100 WATT 60 WATT 30 WATT 

and transformer units cast 

a highly concentrated spot CAT. WO CAT. WO. CAT. WO. 

at any distance. The yoke 4100 4060 4030 

swivel design is vibration 

proof and holds tight under 190,000 100,000 70,000 

any room or window tem- BEAM BEAM BEAM 
CANDLEPOWER CANDLEPOWER CANDLEPOWER 


perature. Matte black ther- 


molac finish. 








Matte black Thermolac finish. 
l 
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NORTHCRAFT LIGHTING CORPORATION 
DISPLAY LIGHTING DIVISION 


NYACK, N.Y., NYACK 7-2255 








EXQUISITE SMALL FLOWERS 


For Show Cease and Iaterior Trims 


Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty 


Tremendous Varieties in Stock 
MILTON S. AHRENS, INC. 


Importers — Migs. — Exporters 
% W. Mth STREET NEW YORK 1s, BH. Y. 


GRAFOREL 








NEW 3-0 CORK LETTERS 





| MAKE SIGNS EASY 


Anvene can make beautiful signe and displays, easily, 
quickly with CRAPOREL display letters trom France 
CRAPOREL letters are ready cummed, need only ta be 





LLOYD-SANDERSON 
Textured Wallpapers 


P , , , moistened, will stick to any dry surface 12 beawtiful faces 

geal tor ackarounr ” 

3@90 , yaCckg as if sivese trom 43/16 to 6 Send today for FREER samples 
ona wails and catalog Pavere- wy leading exhibit builders 


Write tor sample Door, 


Grace Letter Co.., Dept. D-1 
16 East 52nd St... New York 


77 Fitth Ave., New York 3 Atkins 4-0850 
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xs 74 
long 


Large is 
Smali—i0"’ 


Summer 
white /blue 


50 «¢ 
e+. Full round anchor 
Full round life preservers 
rialf round life preserver 
net—aell colorsewhite I"’ 
pink conch shell-—$9.00 di 





Something New in Fish 


Dream Fish by Highwood Park 


(lightweight, colorful 








exciusive) 
43.9% ea 
9.00 di 


display essentials — finished biack/rust of 
Full round anchor—728" « 197'/, « 4°— 
Half round anchor—27"' « 21° « ¥'—$2.50 


chain tinks-—$9.00 dz. links 
—)4"' dia. « 4'—$6.50 @a 
~18"' dia.—$1.50 ea. Fish 
rope—25 cts. yd. Natural 


“lor better displays” 


HIGHWOOD PARK 


Meanufacturers—Distributors 


615 Orcherd Ave., Wilmington, N. C. 























Displays” 





Now 
Ready 


OUR 
SUMMER 
DISPLAYS 


... all original designs in 
our new LARGER show- 
rooms—New York's most 
fabulous “Showplace of 


david hamberger 


136 W. 31 St., New York, N. Y. 
PE 6-0464 











) |. Howard Schneider, display diree 
tor, The Crescent, Spokane, has been 


awarded the gold medal presented tor 


the best entry received during the month 
of February in DISPLAY WORLD ’s Inter 
national Display Contest Pictured above, 
the display teatured sports wear for cold 


setting the interiors 
old 
wheel « handelier 
the 


entire 


and took for its 
ski-hut. 


weathet 


ola complete with lashioned 
stove and 
As hetore. 


the 


W AV OT) 


contest will continue 


throughout year and 1s open to 


any displayman anywhere in the world. It 
is not necessary to be a subscriber to 
DISPLAY WORLD in order to 
lhe contest has 99 different 
and making it 


ble tor 


compete 
merchandise 


service Classifications, possi 


display people in practically any 


kind of enterprise to entet 


\t the conclusion of the contest on Decem 


her 31. 1956. entries in each classification 
will be judged: gold, silver, and bronze 
medals will be awarded tor first, second, and 


third places, respectively, in each classifica 
First place in each division will carry 
third 


highest 


tion 
and 
the 
contest 


with it three points, second two 


VA ho 
the 


(otic ait person sCOTCSs 


number of pomts im entire will 


receive a beautitul gold plaque as sweep 


stakes prize, and the next three highest will 


receive, respectively gold, silver. and bronze 
plaque . 
| he contest w hiv ly Was conducted it} 1955 


received a total number ot entries amounting 


to 3,648, coming trom all parts ot the world 


lhe top award was won by Earle W. Pratt, 
Strouss-Hirschbereg Youngstown, Ohio: 
other major winners were Heinz Richter. 
Kauthof, Franktort, Germany: Harold 


—The display pictured above, by J. Howard 
Schneider, The Crescent, Spokane, was awarded 
the DISPLAY WORLD gold meda! for the best 
in the Display 
Contest during Februcry— 


entry received International 
























Medal To Schneider 


McLaren, The Marche, Seattle, and 
J. Musolf, Cramer & Meerman, Essen, Ger 
many 

As im past 
medal will be presented for the best entry 
that These monthly 


awards have no bearing on the final results 


) 
rT) 


each month a gold 


( ontests, 


received during time. 
of the contest 
In the 


year on 


past, the contest has closed each 


December 1. This year tor the first 


time it will be extended through December, 
in order that Christmas display photographs 
may ‘The 


contest will be judged early in January, and 


be entered im more protusion 


the results published in the February issue, 
out on January 20 

the 
white photographs, preterably & 


kntry im affair is made by means ot 


black 


by 10 inches in size, although smalles 


and 


ones 


will be accepted Pictures should be un 
mounted. On the back of the photograph 
should be listed the displayman’s name, 
his store, city, address, and the classifica 


entered No 
photographs can be returned, and all entries 


DISPLAY WORLD 


tion under which it 1s to be 
become the property ot 
tor use as seen fit 

The gold medal for the best entry during 
the month of January was won by K. Wollt 
enberger, N. \ Bijyenkort, Am 


sterdam, Holland 


Magasin de 


Added Space Taken 
By Forsythe 


In order to obtain additional space, For 
sythe Display Supply Company, 520 South 
Fifth street, Louisville 2, has taken over 


the floor above the firm's present showrooms 


George Tibbets Retires 
From Forbes & Wallace 


After 44 years with the firm, the last 35 


as display director, George F. Tibbets has 
retired trom Forbes & Wallace, Spring 
held, Mass 
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GIMBELS-WESTCHESTER 
[Continued from page 29] 


of a row ot pillars. Within the reach of 
each plaque there is a complete representa 
tion of merchandise in each identified clas 
sification. Stock tables afford maximum 
room tor reserve stock and wall units offer 
ample shelf space. The plus benefit of this 
straight approach to specialization is easy 
shopping for customers who can find what 
they want which 1s easily half the battle 
already won. Other feats of communica 
tion in sign language create shop areas on 
open floors, such as the Small Appliances, 
(utlery, Housewares, and Bath Shop that 
distinguish themselves by converting pillars 
into separators simply by the use of color 
variety and sign plaques. And to give a 
further idea of how specialization is featured 
in this new (Gumbel store, there are selling 
areas devoted exclusively to Hardware, 
Tools, Paint, Toys, ,ooks., Art Needlework, 
and a Smoke Shop as well as all the 
departments it takes to merchandise tashion, 
including a Maternity Shop 

The shoe department, next in view, offers 
the contrast of carpeted floor as a concession 
to luxury. Less glamorous departments use 
asphalt tile floor covering, which is in 
character. Combined fluorescent and incan 
descent ceiling lighting is the rule through 
out the entire store. This is a relatively 
spacious department, but the closely spaced 
chairs show that it tollows the same pattern 
as small departments “sell every inch of 
the way.” Again, stock 1s displayed, not 
just shown. Though it does not show 1n 
this picture, the displayed shoes merchan 
dise tootwear and sell the department as a 
whole There 1s a type of shoe shown tor 
every age, taste, occasion from flats to 
spikes, the eye finds a type of shoe tor every 
customer. The talking point of this picture, 
however, is the effective use of converging 
lines decorating the rear wall This is a 
tar-sighted way to gain added perspective 
and the illusion of spaciousness. Note that 
there 1s no vanishing point the scen 
melts into the twin shaclow-box display cases 
recessed into the wall very effective and 
used elsewhere, in variation, such as in the 
robe department, where the Coniverpetice ts 
pointed upward to “lift” a relatively low 
ceiling Here color contrast enhances the 
illusion by giving the lightest color the tull 
upward thrust. In departments where se 
through visibility is desired, the window 
and door motif is put to use, such as im 
millinery, where overhead space 1s latticed 
in window formation, and in luggage, where 
doweled “ladders” manage to look like door 
ways leading the eye into the selling spac: 
beyond. 

It is only a step to the escalators, and this 
vista re emphasizes the effectiveness of the 
converging real wall design ot the shoe 
department, which can be seen continuing to 
fool the eye in the background. The window 
preoccupation shows up agam im metal 
framed decorated glass merging the selt 
service drug unit with the escalator shed 
The metal light trough ts part and parcel 
of this compact drug unit, which has ramp 
shelves that slide the stock forward auto 
matically \n interesting display touch 1s 
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Is the same fine quality 
corrugated display mat- 
erial that has made it 
the standard for years. 


NEW... 


caig-lo-ade 


Cacking Des (ga 


Orlliant Colors 


’ 
wala TAG 
Coastiaction 


Fler bility 



















Recurv has beauti- 


Sturdy. mem ful l-inch wide 
5: corrugations. For 
l cuch lute 


any job that must 

combine beauty 
yet amazing strength insist upon the 
corrugated that leading displaymen 
everywhere have accepted without 
question 





Your dealer has the entire Reyburn 
line. 





THE REYBURN MANUFACTURING COMPANY. In: 


ROYERSFORD, PLNNA 


























A, 


Order Your ‘‘Naturalike” Grass Mats 


and TUFF-TURF sprinklings from your display jobber 
today NOW! “NATURALIKE”™ are the finest CRASS 
MATS you can buy. Ask for “NATURALIKE” when 
ordering. 
MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 









STUDY 
WINDOW DISPLAY 
AT HOME 














Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of lis 
kind. School tounded in 1905. 


Employers: Free to you 
Names of our Graduates. 








Just Received from Europe 
Hand made, half fine 


GOLD LEAF PAPER 


In 24° rolls. Used by the finest display men to get 
an unusual and different effect 


R. A. OHLHORST \ 


278-292 Johnston Ave. Jersey City, N. J. 











Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 



















@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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a hana I aa i eal se tues leks tk tla bli tei tthe See of senna adel: geeks 
4 5 opaque | rear of this unit, with drug products trapped with recessed, indirectly lighted scenic 
MODEL 0 in its meshes (Completely self-contained, murals that seem to “open up” a blank wall 
projector completely seli-selection, this drug unit ts Conversely, a reverse technique is used in 
well equipped to earn its overhead with the imfants’ department, where peaked 
plenty of room for profit from multiple unit steeples top “solid wall” shadow-boxes and 
sales rung up on the electric cash register jut forward to create perspective 
recessed center-front, and flanked by dental Now take a look at the open door policy 
preparations, manicure material, and sick winning friends for home furnishings de 
room supplies clearly indicated by signs partments on the furniture floor. Here, the 
mounted across the top of the unit. “windows” are kept wide open, too. See 
\nd speaking of “across the top” the men s through room breaks are painted wood with 
furnishings department deserves a special copper screening in decorative design 
mention because across the top of well The last look shows the County Roost 
stocked shelves there is a line-up of shirts restaurant and lounge, with Shoji type screen 
mounted on boards, each accessorized with separator. But here is where “door design” 


| knotted tie and each bearing a descriptive is the design the walls are alternately 
Imagine the convenience of this Opaaqve Projector ler ot | by] ; ’ : ’ ‘ | , i } ‘ | I. ’ 
in your sign of display department! Need a large | price sign underneath, double unit sugges papered and paneled, the panels simulating 
shetch — but fost? Just place this projector over | tion selling, plus self-selection display help. doors. They can't be opened, but they look 
© photograph, magorine poge, coin, jewelry o | And over all this, the window idea again that way—which is all that’s needed 


ony float opoave object—ond you can project ao 


screen image, faithful in every detail ond color, 


4 feet savere ond lorger. Projects on area $” « 


ee acncee $325 | THE DISPLAY PARADE No.202 ty tappree 


B-teet cord ond pi 
FOB. N.Y 





$ 
5 
Soa deena aide | A sackcrouno oF music 
spoqve proiecion, HELPED FINANCE CARL 
| UNTIL HIS GRAOUATION 
| FROM THE AAT INSTITUTE OF 
FREE: 10,000 ert ond | CHICAGO. HE THEN MOVED 
able through Luther Qrowe. , | TO SOUTHERN CALIFORNIA, 
Write todey on firm letterhead! | ANO THENCE in TO THE NAVY. 


ARTHUR BROWN & BRO. Ine 
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it's New Wh! , 
it's Sensational! Arrer DISCHARGE FROM THE \ ae. be! a 


rT s Like Magic! || seavice in 1946 HE ENTERED 
COMMERCIAL DISPLAY AS A DESIGNER, vo 


ANO FREE LANCED ASAMURALAATIST. ; 
x: PRESTO Weare Y 
| WIS FULL TIME ASSOCIATION WITH “eenieonc 


Ghoe Many | MANDEL BROTHERS.AND THIS LED TO a 
HIS PRESENT POSITION AT THE AGE OF 36. ee 


the magical clamp | Cant OUTSIDE INTERESTS INCLUDE 
thet allows you to PAINTING AND EXHIBITING, AS WELL AS 
apd Pw lnocguma SHARING AN ENTHUSIASM FOR MG's 


ground an 
8 inch circle AND THE BEACH WITH HIS WIFE, CEIL. 
Clamp the spring 
prongs onto glass, 
wood or any surface. 
The Presto Shoe 
Clamp forms an eye 
catching cradle for a 
woman's shoe, from 
casual playshoe to 
fancy evening pumps 
. perfect too for 
strikingly handsome 
displays of men’s and 
children’s shoes! 


















There are inne. 
merable ways you 
con use Preste 
Shee Clamps, as 
varied and exeit- 
img a6 your Imeg~ 
ination 
















$§ .50 


per dosen delivered 


‘60 


per gross delivered 


DISPLAY DIRECTOR 


MANDEL BROTHERS - CHICAGO 


PRESTO STAPLE CO. 











525 Broadway, New York City 
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Self-Selection Unit 

Boosts Shirt Sales 
Nationally-advertised shirts 

selt 


Canqti 


sold on a pre packaged selection basis 


in mens wear and department stores because | 


ot a new developed for the Van 


Heusen “Century,” it is announced by Stan 


system 
ley ( Gillette, vice-president 
sales tor the Phillips-Jones Corporation. 
The new method is based upon two devel 
package and a self-selec 


opments a new 


tion selling unit. The package is a trans 
parent polyethylene bag upon which is tm 
printed the complete story of the “Century” 
shirt, point by point, and reproduction of the 
artwork 
units attractively 
and compactly offers the customer a com 


used in national ads. The selling 


(available in two sizes) 


plete range of sizes for his direct selection 


Only after nearly five years of research 


and experimentation, and a tull year-and 
a-half of successful testing in. stores, ts 
Phillips-Jones introducing this new pro 
gram nation-wide 

The actual store testing took place in 15 


large department stores and 2) men’s shops 
all over the country. In every case consider 


able 


were 


increases in sales—-up to 250 per cent 


experienced and reactions among 
retailers testing the system were said to be 
enthusiastic 

the 


at Van Heusen since the introduction ot the 


“This 1s most important development 


‘Century’ shirt itself,” according to Gillette 


“Self-selection as a_ selling concept,’ he 


added, “is not new but heretofore it was 
impossible to apply it to men’s shirts Lhe 
two great problems were soiling, and the 
adequate display of a complete size range 


We have solved 


\ compact display unit offers 


hoth in collars and sleeves 
hoth of these 


the customer the ‘Century’ shirt im his size 
and with packaging in polyethylene bags 
there is absolutely no soiling 


“The Van Heusen pre-packaging and self 


selection program is the result of all we 


learned through experiment, research, and 


store testing. We found out, for example, 
that pre-packaging without self-selection 
was only partially effective—and the re 
verse was also true. Not only was selt 
selection without pre-packaging less effec 


the combination ot the two. but 


Was 


tive than 


soilage excessive We also learned 
that 


material : 


polyethylene was the ideal packaging 


cellophane, for instance, cracks 


and tears too easily And tollowing criteria 


developed in our experiments, we have pro 
duced a selling unit that is colortul, eye 
appealing, and rises above the ordinary 
counter level to get visual dominance 


“There are numerous advantages to the 


Van Heusen prepackaging and self-selection 


program, to both customers and dealers 
(‘ustomers do not have to wait to be served 
and then wade through stock shown them 


on counters. They simply select the shirts 
they want and then, in effect, check them 
out. For dealers there is less selling time 
per customer, multiple and impulse sales are 
increased, and the soilage problem is elimi 
nated. In addition, the new package ties in 
with, and takes advantage of, national ad 
vertising. It tells the complete story of the 


‘Century, points out that the collar never 


APRIL, 1956 
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if} charge ot 









POUND 


ELECTRO-MOTION 
TURNTABLES are fac- 
tory-tested up to 250 Ibs. 
load, and rate at 150 Ibs. 
centered load. Quiet, strong, 

economical, they are GUARAN- 


TEED against faulty construction 
for ONE YEAR. 


NEW DESIGN —The remork- 
able low cost of Electro-Motion 
turntables is achieved by using 
a one-piece casting for the base. 
This eliminates the need for the 
usual stampings, spinnings, cast- 
ings, etc. With fewer parts than 
any other turntable on the mar- 
ket, our costs—and prices—are 
low. Fewer parts also means 
fewer parts to go wrong. 



















ELECTRO 


Name 
: N 
BUCHANAN. NEW YORK 4a@ate 


Phone PEekskill 9-1406 


190 ccc: TURNTABLE 


ONLY *19.75 


BIG JOBBER DISCOUNTS-—Electro-Motion 
Corp. offers jobbers BIG discounts in turntables. 
Fill out the coupon below for FREE BOOKLET of 
48 sizes and models of turntables. Convince 
yourself by comparing prices and discounts. 


Address ) i fans 
is ccitcintinintinics 









MODEL 50 
—I2with 12” top. 
Specifications: 115 
volts A.C. 50/60 
cycles only. Rotation 
clockwise. 24% RPM. Preci- 
sion ball bearings immersed 
in lifetime lubvication. Pressed 
top. Hammeartone gray finish. 








Please rush your illustrated booklet of 48 sizes and models 
of low cost, high jobber discount turntables. 


OW4 i 














APPEAL... 
Ballou’s 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black —five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 

for outdoor displays. 
GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
finenesses for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


6 Varick Street, New York 13, N. Y. 























NEEDS! 


DESIGNED AROUND YOUR 


for the bold and dramatic of the smnali scale and precious qualies, 
good toste combined with unrmustakable and umque ettec' we hove 
for wnmediote delivery a complete line of decorative wrtece treat 
ments, paper or fabric. Write tor sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET « NEW YORK 22 Plaza 9.5455 
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HOW T0 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
mens wear apparel professionally and expertly 









RIGGING and FORMING 


Men's Wear for Display 


By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new Look on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 








Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at ite very finest 

Every phase of forming and rigging men’s wear for display is 
anewered in easyto-understand instructions and photographs. 
Whether it's dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 

The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


prict $10.00 postpaw 


Now Ready For Immediate Delivery 


necessity, 


and this definitely means more sales. 











COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over cout on form: combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 








fret t e@ ew ew we ee BeBe EO SO BOOB OB eee eee se we oe 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 
[) Please send me postpaid a copy of RIGGING AND FORM. 
ING MEN’S WEAR, for which $10.00 is enclosed. 


[) Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 

closed, a cash saving of $1.00. (All foreign combination 

orders, except Canada, $1.00 additional.) 


NAME 
STREET 
CITy 


ZONE STATE 
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and indicates where the fold line is woven 
right in. 

“Another advantage to the dealer is that 
the Van Heusen pre-package and self-selec 
tion program has year-round continuity 
tor the complete line of ‘Century’ sheers for 
summer wear is included, and interchangs 
able signs are supplied.” 
each 63 inches 
high, including signs, lettered in black, 


The two selling units are 
out 


lined in red. The first unit is 80 inches 
wide by 22 deep and displays ten dozen 
shirts in three banks of eight shirts each 


The shirts are stacked five deep. The second 


unit 1s 49 inches wide by 22 deep and dis 


plays six-and-one quarter dozen shirts in 
three banks of five shirts each, five deep 
The larger unit has storage space in back 
for at least five dozen shirts and the smaller 
for at least three dozen Both units are 
built of five-ply, three-quarter-inch veneer 
in five finishes to fit any color scheme 


Mocha, sun glow, trosty maple, walnut tone, 


and natural maple. A complete set of size 
cards is supplied 
“Firefly” Lamps Announced 
By General Electric 

The General Electric Companys Lamp 
Division, Nela Park, Cleveland 12, has an 


nounced a new “Twinkle” lamp which 1s 
said to produce “scintillating color lighting 
effects resembling the night-time spectack 


fireflies. the 
size of the smallest Christmas bulb, the new 


of countless Approximately 


lamp’s shape resembles that of a tight rose 
bud. It is 


available im tour colors 


self-flashing, and will be made 


red, yvellow, green, 


blue and in clear glass lhe lamps are 


designed for use in. transtormer-operated 
string sets which permit multiple burning 
Availability of the new lamps will be lim 
ited temporarily, according to W. H. Robin 
son, Ir.. marketing manager of the division s 
miniature lamp department. Initial produc 
tion will go into original installation of new 
Christmas lamp string sets, he intimated 
[he inner construction of the lamp incor 
porates a small strip of bi-metal which bends 
heated. the 


direction when cool This makes 


in one direction when and in 
opposite 
and breaks the electrical circuit to the fila 
ment, causing the lamp to flash on brilliant 
ly, burn for a twinkling, go out, and then 


repeat the pertormance. 


Words Are Transmitted 
By Window Glass 


A new makes if 
for display window glass to transmit selling 


French device possible 


messages to passersby. It sets up vibra 


tions in the glass ttelf, the vibration being 


converted into sound waves which ftorm 


spoken words. The inventor expects to rent 


the device to stores on a daily basis 


Change Of Position 
For Donald Geary 
Donald New York 


(,eary, 


of Shoe korm Company, Inc., has assumed a | 


the 


( ompany, Ine., 


new assistant to 
of Aluminum 


Auburn, N. Y 


position as president 


Hardware 


1956 
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needs starch or stays and can't wrinkle ever, 











v DISPLAYS 
Jf PRESENTATIONS 


wv EXHIBITS 
Make Your Ideas Effective! 


CHECK LIST OF SERVICES 


(Mark those on which you want detailed information) 


[}] PHOTOMURALS 

(J) AD BLOWUPS 

|} LITHOGRAPHED 
POSTERS 

[} PHOTO CUTOUTS 


C}] PHOTO BLOWUPS 
] FOLIOS 


RCS delivers Top Quality reproduc- 


| PHOTO PRESENTATION 


|} PHOTOSTAT BLOWUPS 
_] PHOTOSTAT PRINTS 

| MONTAGE PRINTS 
(|) STOCK PHOTOS 


Ob hn OE eS, 


Please RUSH my free kit of graphic arts 
for Display" information to 


| QUANTITY PHOTOS 

|} AD REPRINTS 

| TRANSLITES 

| BLACK LIGHT DISPLAYS 
EASELED PRINTS 


; 
tion. FAST service, at reasonable 
prices. + Nome 
; Company 
} } + Address 


STUDIOS 


J | 


Division of Rapid Copy Service, In: 


123 NORTH WACKER DR., CHICAGO 4, ILL. 


‘Tools 




















NEW — frostee 
COLOR-CONTOUR 
LETTERS 





4 


Durable — STYROFOAM 


ROUND EDGES 
SELF-STANDING 


Pink, Blue, Lime, Yellow, Red 
Green, Black, White, Violet 


$1.30 ea. 
.69 ea. 


11"' Letter 2° Deep 
7” Letter 14" Deep 


Mailable—Fast Delivery. 


FROSTEE SNO CO. 


ANTIOCH, ILL. PHONE 491 








Creative Men and 
Women 
Work flere! 


OPERA PLACE 
CINCINNATI 2, O. 





General Display Bidg 


When travelling, stop in Cincinnati, be 


ovr guest at our showroom and factory 


SUMMER 
and all 
SPECIAL PROMOTIONS 


. . we will soon be on the road with an 
all new, beautiful FALL line. 


Write us for a representative to see you 


DESIGNERS and MANUFACTURERS 


@FOLIAGES 
@PLANTS 


@ DECORATIVE SET PIECES 
@ARTIFICIAL FLOWERS 


Your ONE Source of 
All Display Needs 


tee Sinaee Pvtanee | 
@ Racks DISPLAY} 
@ Fixtures DISPLAY 


@ Mannequins 


OOO EO = == = = = = hl hULmUL a ee a eee 
LLL LLL LLL LLL LL LL OI I I I I 





®@ Display Materials 




















representative | 





USE THE 


Opportunity Exchange 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


4.00 Per Column Inch—CASH WITH ORDER 








RENT 


See Early Spring fashions display on television. 
March 29, Yankee Pediars program 


KATHERINE BURR FLEMING 





COSTUMES OF YESTERDAY 


BOSTON POST ROAD, OLD SAYBROOK, CONN. 
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no valuable floor or counter space. 
tric outlet for wondertul lighted effects. Suspend 
display trom V-hooks, or four wires, or at ends of 
long diagonally mounted cross pole. 
ous-—rugged-300 pounds capacity. All gears 
ideal as permanent fixture in 
all display windows and throughout store. Full 
year unconditional 
guarantee 


seaied in lubricant. 





HANGS from the Ceiling! 


ROTASELLER 


SPACE SAVER 


Adds motion to practically any display but uses 


Sold through leading jobbers 


ULRICH BROTHERS 


2923 Agnes %}. Corpus Christi, Texas 





Rotating elec. 


Inconspicu 


$29.95 











RUSTIC & 
WESTERN Boh ghd 
DISPLAYS | -paecrarr” 


Phone 
BIRCH NAtional 9-6479 


Poles — Branches Williamstown 


CEDAR Nod 
Poles — Slabs 











PANTS. STAY ON HANGERS WITH 






eo 


Lost Pants — Damage — Com- 
NO plaints — Wrinkles — Clearing 
Costs when you use CLIPITS! 
Mold anything—tropicals, synthetics, 
all fibres, fabrics and dresses neat. 
oe free. safe. You'll wonder how 
ever got along without them! 
LESS THAN Ic EACH IN QUANTITY! 
GET PREE SAMPLES NOW! 
'Jobbers''——Your inquiries invited 





HANDIFORM PLASTICS CORP. 


389 Fifth Ave. N.Y. MU 3-4536 














Sparkie Gems — Wood Fiakes — Kubes 
Fish Net — Sand — Plastic Fickes — 
Kubes — Cotton Rope — Coral 
Contact your jobber to show you our new 1955-56 
catalog. If necessary, write direct 


NATIONAL DISPLAY MATERIALS 


Div. of National Sawdust Co., inc 
65 N. 6th Street Brooklyn 11, N. Y. 
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ENERAL: First item is a note on the 
(5 passing ot Alexander Cohen, who 
conducted his business under the name 
of True Displays, from New York. As a 


fine man and a wonderful friend he will 


be missed by everyone in the display field 
It is heartening to know that his wife will 
continue the business with the aid and 
assistance of many friends and people in 
the general display field. 

Business reports continue to be good, with 
additional orders for the spring and Easter 
seasons being listed Outlook ts still good 
through April with a tail-off in May and 
June on seasonal units Some plannning 
tor the tall and Christmas seasons are al 
ready in the works with a good indication 
that manutacturers can get earlier confirmed 
orders if they put it on the line early and 
tell buyers that the price will be lower if 
production time can be spread. Except for 
local deliveries in the immediate areas it 
looks as if overtime will again be a deterrent 
for any display manutacturer after Novem 
her | \nd that is about the last date unless 
the material is on the shelf and carried 
as mventory 

June 1956 Market Week: Announcement 
of this event will be in the hands of all 
National Association of Display Industries 
members by the time this appca?t: \ssign 
ments will be made in accordance with the 
yf 


seniority of membership, with the date 
seniority determined by the contitnuous pay 
ment of dues to the NADI. Some members 
have dropped out for varying periods and 
their seniority will be determined by the 





—"Once a distplaymon, always a displayman . 





NADI News 


By JOHN F. BOWMAN 


Managing Director, National Association of Display Industries 





with exhibits at the 
Show building and head- 


* Hotel New Yorker. 


23rd through the 2 


floors of the New York Trade Show building 


at }0O FKighth avenue, New York City. 


cooperation as to guest accommodations for 


scheduled tor June 
New Yorker, as well as the buffet-reception. 


recommendations 
» officers and directors 


Long Island City, 


DISPLAY WORLD 



















































Suggestions trom the members as to ) 
nominations tor the various positions are | 
always welcome Nominations from the | Attention Dis la Direct is 
floor will be ac cepted at the meeting. p 4 0 

December 1955 Market Week: An account. 
ing of the receipts and disbursements for 
this event has been sent to all NADI mem 
bers. Also a copy of the minutes (condensed) 
of the general membership meeting held on 
December 14. The accounting reflects little 
difference from previously reported events 
for spring and Easter Market Weeks. Main 
item in the minutes of the general meeting 
was the confirmation by the members of the 
New York Trade Show building as the 


Again in 1956... 


building when scheduled for the New York | —— 
area. A parallel decision by the general f 
membership shifted the method of assign- | is the Most Important ° 


ment from the “first come, first served” 


“home” of future exhibits to remain in the 


postage system to the seniority system . 
mentioned shove. | Cover Your Window Backgrounds 


Clinics: Planning for 1956 operations in 


this field have been concentrated on the | With 107 in. Wide Bulkton SEAMLESS 


June event. Present inquiries are along 





the lines of tie-ins with national advertisers A il bi FASHION-RITE 
with all forms of media involved — maga Valla e , 
Zines, newspaper:rs, television, and radio. Both in ¢ @) L © ) 4 


spot announcements, complete articles, pro 
grams designed to sell merchandise, and 
general treatment will probably be covered 
Taking the bull by the horns was the idea 
of President I. T. Vierheller. More display 


ats BULKLEY DUNTON & CO., INC. 
sales through better understanding of the 


display potential is the basis of the decision. | Bulkton Display Division 
Other planning areas on regional or dis 
Satan ed ee eae CORRY 2-8257 CORRY, PENNSYLVANIA 


trict presentations include the mid-west in 
either Milwaukee or Madison; in Helena, 
Mont., in San Jose, Calif., and in Miami. 


\ll are to be concluded prior to the opening ° 2, RB S. f 
of the June Market Week. : eee —$o Low In Price... You an “Ay 








Regional Market Weeks: [his idea was 


advanced by Dave Sloan, Capitol Merchan To Supplement YOUR DISPLAY LIGHTING Needs 


dising, Brooklyn. Basically, it would in 
Show cases; store windows: signs: interior displays, etc., get a luxurious lift in sales appeal 
when one or several PEE WEE spots are used. ideal for short range in both white and color 
in various cities after the major market lighting. Handy for top, side or high lighting. Unit is compact, lightweight; has polished 
pana eles Be York Cit sn mirror, Fresnel lens; universal mounting bracket; gelatin color holder and 3 sheets of assorted 
events in either New or ty OF NCAR colored gelatin; biack and silver wrinkle finish; size: 4/)"' « S' «x 2/4": Range: from 12" 
Thinking on the subject involves many prob spot to 36"' spread at 3 feet, 

Only $9.45 


Price Does Not Include Bulb 


volve a consolidation of sales presentations 







lems with the following outstanding 





|. Samples, photographs, sketches, ete., 


could be set up in areas where displaymen ALSO MODEL 
could show management what was actually BEST 400 WONDER SPOTLIGHT van wen 
SPOTLIGHT 


opie Frost z ok as BEST AUTOMATIC COLOR WHEELS 
2 Sids tor confirmation cCoule ~ os DISPLAY LIGHTING ACCESSORIES 


tled on the spot 
4 3, Speed up ot orders tor accessories, 6 


Write For Literature 


novelties. etc. 
4. Closer contact with management through 
presentations in areas where one day would 





cover most of the travel time. (Note: the . 
average person regardles Ot position 1s Let BEST Help 
still of the opinion that miles and time are Yee Be A Setter ) 
measured by the same yardstick) | 

The NADI knows and appreciates that Lighting Job! — THE BEST DEVICE co., 
many orders cannot be settled in open ex- | INC. 
hibit areas or even in sample rooms. An | 10921 Briggs Road, Cleveland 11, Ohiec 











analysis of salesman costs trom a very 
few members indicates that such items 


nn pth Angra dllnge Peae: | Yucca Poles, Cholla, ned & Sect AUTOMATIC WwooD TURNINGS 
ation, etc., alt | Manzanita, Sandblasted Manzanita & All Types of Finishing 


to the market week expense; they should be | 

less. Further examination is required and Grape Stamps, Soames Srittweed Dowels and Balls in Stock 

no firm program, if any, will be presented | We Procure [oe aw | H. ARNOLD WOOD TURNING co 

immediately | Russel Morris of California | ° 

im y | oon a: Shee Gee che 363 Union Avenue, Brooklyn 11, N. Y. 
. E STagg 2-5693 











Directories: The most frequently asked 














APRIL, 1956 65 








See your local jobber or write us 
direct if he does not carry this 
mannequin. Your order will have 


our most caretul attention. 





factery and 


LIGHT WEIGHT PLASTIC 


We are proud to present our newest line 
of light weight fibre glass plastic manne- 
quins. 
clothes and with the newest style in wigs, 
they are finished to look natural and 
demand attention to the clothes that they 
wear. 


Available in ladies’, 
figures, they are priced within the reach of 
displaymen everywhere. Be sure to see this 
quality line before you buy. 


MANHATTAN MOTION MANIKIN MFGS. 


never been connected with any other mannequin manufacture 


show roam 


4 West l6th Street, New York City 11 @ CHelsea 3-4705 


Sculptured for the latest style 


men's and children's 


of similar name 








TURNTABLES 


The action display way 
to boest your sales! 


95 


List Price 
ro 8 
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Model SM-10. ROTO-SHO JR, Costs only 14%¢ a 
day to run! Revolves 3 times a minute. Holds 
build-up display fixture permitting full use of dis- 
play space. Carries 10 ibs. A.C. only 


Medel 712. ROTO-SHO. 
Revolves 3 times a min- 
ute. Carries up to 200 Ibs 
Lignts turn with table! 
Tables in 9% 14”, 18” 
dia. A.C. only. 





Model AM-1. ELECTRIC 





CHRISTMAS TREFT 
HOLDER-TURNER 

Lights and tree turn 7 
times a minute! Carries 
up to 15 foot tree, 200 
Ibs. Costs only Ye daily 
to run. A.C. only 


anata out of stock in 24 hours! 
Get r REE illustrated literature showing 
_ build up fixtures, prices. Write today' 





oe 





KASSON DIE & MOTOR CORP. 


formerly General Die & Stamping Co 


32-14 Northern Bivd., Leng Island City 1, N.Y. 
integrity Since 1919 
Makers of fractional horsepower motors; 
skeleton and ceiling turntables for display industry use 


Quantity discounts available. 
i i i ii tt 
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FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of St — 
Manufacturing and Processing 


Write fer Catalog 
FOLIAGE CO. OF AMERICA 


LUDINGTON, 


MICH. 




















FOIL—FOIL PAPER 


PUFFING FOIL—BASE METAL 
All Colors 


Printed Patterns — Striped Patterns 


Sample Booklets On Request 


ALUFOIL PRODUCTS CO. 


15 FERRY STREET, NEW YORK 38, N. Y. 








SHOULDER COVERS 


Vinylite window-clear — viny! — polythene 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 VAROVILLE, N. J. 














Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment. Complete stock to fill your needs. 


LADON COMPANY, INC. 


730 $. Wabash Ave., WA 2-0383, Chicago 5, Ill. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
. 
$4.00 Per Column Inch-— CASH WITH ORDER 
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question is “who makes what?” The NADI 


will definitely have a cross-referenced index 
as to products and sources in the June 
Market Week Directory. The association 


is also considering the production of a spe- 
listing available to all 
consumers covering the general areas of dis 
. Cost factor 


Cial producers and 


play materials would be a since 


such a reference listing or pamphlet would 
require revision at least twice a year. The 
business changes that fast Reserve stock 
estimates would probably be over or short 
every season but that should not be a prob- 
lem 

The general listing would not be a page 
by page item. Rather, the various units, 
materials, services, etc., would be keyed to 
the various NADI members. 

News: The NADI consists of 118 members 
from coast to coast (a trite observation) 
with representation in every field of mer 
chandising and some other fields related to 
design, decoration, and merchandise presen 
tation. The products range through the en 
tire area of eye-catching productions with 
retail outlets, store consumption, and show 
room uses. Display is a tactor trom the 
home to the head office It takes a special 
type of lamp to make a window look better 
and you must produce it or know where to 


find it. It takes a special type of design to 
follow the ideas of an architect in making 
a specialty store look and feel warm. And 
a lot of things that are beyond the scope 
of standard generalities 

Hard selling and adequate facilities tor 
production are the most important items 
today Ideas and design go hand-in-hand 
with the above 

Business Again: Many display firms are 


continually expanding into other production 
fields. Dont such unless 


have 


try an operation 


you an adequate working capital, ade 


quate personnel, and adequate sales potential 


It is one thing to have an idea. It 1s en 
tirely different to translate that idea into 
a pront \s the old proverb states, “The 


longest journey starts with one step.” 





We 
Mr 


fine 


extremely pleased that 


are, of course, 
Payne's abilities were recognized by yout 
W hile Mi 
no doubt your 
to be 


i! possible, 


consider 
but that 
added stimulus 
an even bet 


organization. we 
tops, | 


will 


Payne have 


awards an 


for 


prove 
him to turn in, 
ter job in the tuture 

In receiving the Mr 
tribute to the men and women in his depart 
He is that kind of a man, constantly 
aware of the of all de 
partment. Mr. wishes his thanks to 
be with those of ours tor 
fine recognition.—Andrew Parker, president 
Woodward & Lothrop, Washington, D. ¢ 


medals, Payne paid 
ment. 


importance in his 
Payne 


included your 


tarker 
awards. 


ot 


behalf 
the two 


I wish to thank you 


Brothers and myself for 


DISPLAY WORLD 


It 1s always a pleasure to enter the annual 
display contest. Realizing the fine competi 
tion and splendid cooperation of DISPLAY 
WORLD we are indeed proud. The maga 
zine is always one of the first to be sought 


after by the displaymen, and read with en 


thusiasm because it keeps them up to date 


on new methods used and presents a non 
partisan picture of modern display today 
Frederick A. Bower, Barker Brothers, Los 
Angeles 


It is with great pleasure that we acknowl 


edge receipt of the gold medal awarded to 


Ford Motor Company for our efforts of dis 
play creation in the Ford Rotunda. Ou 


display people are very pleased with this 
recognition and we feel sure that their et 


thusiasm gives them a turther incentive to 


do a hettets job in tuture exhibitions J {; 
Mullaly. director, Ford Rotunda. Dearborn. 


Mich 


We have received many inquiries from the 


full page ad in the February issue of DIS 
PLAY WORLD, not only from here in the 


States. but also from Hawatn and South 


America. This is the first time we have 
used color in our advertising and we have 
found that it can be very effective Wi 
believe the combination of colors to be very 
attractive, and the number of inquiries 
which we have received trom this parth ular 
ad have proven to us the value ot color ovet 


just plain black printing.—John Fielding, 


manager, Colored Specialties, The Ajax Box 


(ompany, Chicago 


\tter almost 40 years of tree-lance display 
work im New York City and New Jersey | 
am going to Sarasota, Fla., to take up a 
new home and new lite resuming the same 
work also tor Madison Drug, with stores 
on the West coast 


| started nm Boston tor the Riker Jaynes 
Drug Company in 1914 and eight years later 


started free-lancing in New York City. 


then to New Jerse ym 192 Many changes 
if} display have developed, from the mass 
promotion displays to the day of cut-rat 
stock pile windows and then in the last 


decade finer windows and much finer stores 


The last few years have been wondertul, 


because they kept me on my toes devising 
something different and original | hate 
to leave it He Danielson, Dan tor Dts 


plays, Maywood, N. J 


[| received my copy of “Rigging and Form 
ing Men's Wear tor Display” the other day 
and | am very pleased with the contents 
I have been in display tor a number ot years 

department stores, men’s stores, et I do 
not claim to be an authority on display, but 
from observation and experience | would say 
that all stores selling mens wear should 
have a copy of this book, espe tally depart 
ment stores, large or small, since a greatet 


number of them show men’s wear poorly 


formed 

It seems to me that all displaymen inter 
ested in a better presentation of men’s wear 
should, or will, buy this book (,eorge 
Miller, Golman’s Stores, Flat River, Mo 
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LOW OPERATING COST----LONG LIFE 


Used for over twenty years by leading national chains. 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 


quality signs at low cost. 


MADE IN THREE SIZES . 


BOX D-144 





3) SMGNPRESS” 


SHOW CARD AND POSTER MACHINE 


OM Geatax/ SPEED....SIMPLICITY 


Many have from 50 to 500 or more in use. 


Gabardine Jackets 


They ‘re Reversible 








. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


ADRIAN, 





a 
perfect 


lure! | 
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Sow 





AL a Meare 


World Display BEER: Ci 7 abae 











“VIVIDSHEEN” FLINT PAPERS 


20 Brilliant Colors 26 inches wide 


25 #. rell..... 
et ae in esd ebbaee 
100 %. roll. 


Send for ‘Swatch a 


THE MULDNER COMPANY, INC. 
397 Bridge Street 











ROYAL COAT OF ARMS 
vacuum formed plastics in white, 
at SM" Le or 
high. Price $9.90 


THE JESTER Unique and 


wide by 72 in. high 





WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St 





Baltimore i, Md 

















Give Your Figures A Lift! 


Americas Largest Manikin 
Refinishers & Wig Stylists 


NEW YORK — 152 West 25th Street 
CHICAGO -— 11 Seuwth Despiaines 
DALLAS — 3007 Canton Street 
LOS ANGELES — 312 East ird Street 
SAN FRANCISCO — 1190 Bryant Street 


NEW MANIKIN RENTALS 








DECORATIVE COMPANY 
65 East 55th Street, Dept. DW-46 
New York, N. Y., MUrray Hill 4-3376 





| 





APRIL, 1931 

John W Peters, formerly advertising 
manager for The Hayden Company, joined 
Macy's, New York City, as assistant display 
manager 

( harles (Osborne, who had been with The 
Hecht Company and Sears, Roebuck & Co., 
was appointed display manager of King’s 
Palace, Washington, D. ¢ 

Montgomery Ward & Co., Chicago, ap 
pomted Carl Balcomb display director of the 
firm's retail stores. He succeeded Carl V. 
Hiaecker, who had been promoted to assist 
ant retail sales promotion and advertising 
manager 

Jack Hilton became display manager for 
a clothing shop opened in the Nueces hotel, 


| ( oOTpuUus ( hiristi, ‘Texas 


Andrew Anderson, formerly with Jordan 
Marsh & Co., Boston, announced his new 
affiliation with Rosenbaum’s, Pittsburgh, as 
display managet 

The Port Huron, Mich., Display Club 
elected the tollowing officers president, 
loe Watters, John Mann Company; first 
vice-president, Cliff Pophan, Davidson's; 
secretary, ; V Forbes, | blige & Son: 
treasurer, kd Detuch, Meklroy’ 

Members of the Boston Display Men's 
(lub were dinner guests of Jordan Marsh 
WY Co \n executive of the store spoke on 
“The Application of Art in Industry.” 

trank Fiala was elected president of the 
Omaha Display Club; he was with Thomp 
son-Beldon Company. Other officers were, 
vice-president, John S. McCoombs, Thoma 
Kilpatrick Company; secretary-treasurer, H 
Rk. Lawrence, Hass Krothers 

Hans H. Ihle succeeded J. A. Corey as 
display manager of Franklin Simon & Co.,, 


New York City 


APRIL, 1946 

Meredith Rose was appointed display 
manager for R. KE. Cox Dry Goods Com 
pany, Fort Worth Prior to three years 
military duty he was first assistant in the 
display department at Gerber'’s, Memphis. 

M. Neaves returned from army duty and 
became first assistant at Halliburton’s, Okla 
home ( ity. 

Kearney Sobral announced his resignation 
as display manager for Dalton’s, Baton 
Rouge, in order to join Wray Williams Dis- 
play Company, Memphis, as a sales repre 
sentative. James Kerr, who had been first 
assistant at Dalton’s, was promoted to dis 
play manager. 

Lawrence F. Charrot joined the L. J. 
Charrot Company, New York City, follow 
ing three years in the army; his father, 
Lawrence J., was president of the well 
known firm 

Robert McCorkie, who had been assistant 
window display manager for Macy's, New 
York City, joined McCreery & Co., of the 
same city as display director. He replaced 
George J. Wells, who was devoting his time 




















NEW PLASTIC CERAMIC 


HEXAGON 


DISPLAYERS 


Can be suspended from ceiling or used singly 
or in groups for stunning unit displays. 





Size of Hexagon— 


8° « 8 x 2," 
Neatly finished on both 
sides. 


Approx. weight 25 Ibs. 
per carton. Shipped FOB 
San Francisco. 


$12.00 certon of 12 
$35.00 for 3 cartons 





Jobber inquiries and photos on request. 


HEXAGONS 


140 Mason St., Box 310, San Francisco 











et POPS}: 
Ss AVAG E 


PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 


SAVAGE UNIVERSAL CORP. 











480 Lexington Ave., New York ms 








A MUST on your Display Program 

for Spring and Summer is our line 

of TRELLIS’S, ARBORS and FENC- 

ING AND the new SENSATION, 
FOLD A FENCE 


Write today for your copy of our catalog. 
it's just ‘“‘chuck full of new items."’ 


JOBBER INQUIRIES INVITED 


ARTURO PRODUCTIONS, INC. 


420 MAIN STREET, ASBURY PARK, N. J. 

















TURNTABLES 


AUTOMOBILE e DISPLAY e INDUSTRIAL 
PORTABLE MODEL FOR AUTOS IN STOCK 
@ OTHER SIZES FROM 3" UP @ 
Write for free illustrated folders 


AMERICAN STAGE SOUT ENT. tne. 
805 East 134th St., Bronx 54, 


GO Strike pins 


2 id = at B Les 
kel-Plated 





: b a te 72 7. 
. 
SAMPLE 





WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course ered in N. Y. C. 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
321 WEST Séth STREET, N.Y.C. PL. 7-0064 


DISPLAY WORLD 

















OR CONTACT YOUR 
LOCAL DISPLAY JOBBER 





ARTIFICIAL __masme-conrea 
TROPICAL a, 
PLANTS a 


The exactness of photographic reproductions of natural tropical 
plants in all their exotic coloring plus the qualities of complete 
top to bottom plastic coating. 


Complete size range from small to giant plants. 


FOR FREE CATALOG 
AND SAMPLE WRITE HARRY MICH MFG. CO. 


ATT'N: DISPLAY JOBBERS — TERRITORIES OPEN 





PLASTIC-COATED 


216 W. ONTARIO ST. 
CHICAGO 10, ILLINOIS 





to planning the store's modernization pro 


LTA, 


Sylvia Jaffee resigned as coordinator of | 


merchandising and display at Cavendish | 


Trading Corporation, New York City 


Hans Meissner, after leaving the armys | 


Intelligence Service, became display man 


ager for the Greenwich, Conn., branch of | 


Kranklin Simon & Co 
Joske’s, San Antonio, named Ikdward Hur 


witz as display director; he had served as | 


acting display head since the resignation of 
Robert Findlay several months previous 
Tony Comorat resumed handling display 
for Jonas Shoppes, Richmond, Norfolk, 
Newport News and Portsmouth, Va., after 
his discharge from the navy 
The Display Club of Greater Cincinnati 


reelected Andrew Matzer, Rollmans, as | 


president 


Fact Report Issued 
On Shade Display Campaign 

The Point-of-Purchase Advertising Insti 
tute, Inc. has just published its 63rd “Fact 
Report,” entitled “All-Purpose Clopay Win 


dow Shade Display Produces from 27 to 74 | 
per cent Sales Increases.” This ts the first | 


report published by the Institute on a su 
cesstul point-ot-purchase promotion in the 
window shade field. The report states the 
(lopay Corporation's problem, how it was 
solved, and the results obtained. Copies 
are available without cost from the Point 
of-Purchase Advertising Institute, Inc.. 1] 
West 42nd street, New York City 


APRIL, 1956 
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~~. “DIAMOND” COUNTER. 
‘ DISPLAY LAMPS 
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For specialty, department, jewelry 
stores, Shows all merchandise 
in true day-light color. Makes 
matching easy, brings out beauty of merchandise 


Model #100 i 


$59.25 | { 
Mail orders \ 


filled 
promptly 


@ Vlatented swivel turn—% of way around 

@ Vatented 10” deep diamond facet reflector 
~eliminates yellow cast 

@ Asbestos lined reflector prevents shade heating 

@ 100 watt blue daylite clear G.E. bulb 

@ Extra heavy base—ball joint on reflector 


ART R. COHEN CO. 


810 PENN AVE. PITTSBURGH 22, PA. 











FLASHERS 
® Since 1900 


Force Attention, Increase Advertising Value 














‘ 
Motor 





Motoriess %55 RIVER ROAD RIVER GROVE, ILL. 








Driven 
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AN EXCELLENT OPPORTUNITY 


DISPLAY MANAGER 


for one of North Carolina’s finest and most 
beautiful department stores. 


Must be capable of planning and 


executing interesting and attractive 


displays for interiors and windows. 


The Capitol 


126 Hay St. 


Fayetteville, North Carolina 


Phone: 2-2151 
Contact: Kenneth MacDonald, General Mer. 








POSITION OPEN 


ixcellent opening and opportunity for advancement to young 


man fully capable of taking 


newspaper—radio—must make 


ble window trimmer Store 


womens and childrens apparel 


grades only 


per ycatl 


full charge of advertising 
good show card and be capa 


located in Carolinas — handling 


in the medium and better 


this position offers a starting salary of $6,750 


Address Box 4JK 


(are of DISPLAY WORLD 


220 WYTHE AVENUE 


Representative-Salesmen — A Once-In-A-Lifetime 


Opportunity ! 


Select Flower & Display Co., Inc. 


Is Seeking Resident Representatives in All Major 


Cities & Territories (Except N.Y.C.) 
In U.S.A. & Canada 


ur sales force is being kept busy locally. We want sales 
agents to call on chain stores, manufacturers, point-of-sale 
advertisers, novelty and gift sales outlets and display 
jobbers. We do not sell display items to retail or department 
stores, in order to protect our jobbers. 

We are the largest manufacturer and importer of artificial 
flowers, display novelties, units, reed and rattan wares, 
screens, wire goods, etc. You will be backed by our own 
huge facilities for branching, wire forming and welding, 
woodworking, spraying, die-cutting, silk screening and 
art work. 

Men (or women) who qualify are currently active in display 
sales, must have a car and live in their territories. They 
will be assigned a definite and protected territory and will 
receive a drawing account against a commission on all sales 
in their territory. They will be furnished with catalogues, 
samples, sketches and all sales aids for the four seasons, 
plus special promotional aids for St. Valentine's Day, 
Mother's Day, back to school, cruise and resort wear, etc 


SUMMER & FALL LINES ARE 
NOW READY! 


Write us at once, telling us fully about yourself and your 
qualifications, All correspondence will be strictly confidential, 
of course. 


SELECT FLOWER & DISPLAY CO., INC. 


EVergreen 7-7800 


BROOKLYN 11, N. Y. C. 














ADDITIONAL LINE 
WANTED 


hy well established salesman 
doing substantial volume with 
leading stores m Virginia, 
North and South Carolima, 
(,eorgia, Florida, Tennessee, 
Mississippi, Alabama, Loutsi 
ana, Arkansas, Oklahoma and 
lexas Address 


BOYD GASQUE 


1120 Heron Street, So., 
St. Petersburg, Fla. 


SALESMAN 


To the man who ts willing to 
carry samples we offer one ot 
the best areas in the Mid-west 
We are well known im this 
area as manufacturers of an 
unusual line of foliage and 
decoratives We have the best 
line and the best money-maket 
in the business. This ts an 
unusual offer 


Address Box 4AB 


Care of DISPLAY WORLD 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office 

and advise concerning salary requirements. 
cant at any time. Present position fully protected 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 
(;eneral Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


Send complete resume 
No charge to appli- 




















FOR SALE Print A Sign 
Machine, Model M, slightly 
used lake best offer 


LOEWE & ZWIERLEIN 


317 B Street, San Mateo, Calif. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose 








SALESMEN WANTED FOR ALL STATES 


ty astern manufacturer of permanent type POINT OF 
PURCHASE DISPLAYS. We are equipped to de 
velop ideas, artwork and sketches, and to manufacture 
in wood, masonite, sheetmetal, lithographed metal, wire 
and vacuum formed  plastic—plated, painted = and 


screened. 


Address BOX 4EF 


Care of DISPLAY WORLD 








70 


DISPLAY WORLD 


> 
> 

















Salesmen Wanted 


Satished with your sales posi- 
tion? If not. we have a 50-50 
profit sharing set-up tor top 
notch. thoroughly experienced 
men, to sell mannequins, fix 
tures, racks, hangers, etc. All 
territories. Must come to New 
York tor interview. Write all 
particulars and references in 
first letter. 


Address Box 4DE 


(are otf DISPLAY WORLD 


WINDOW TRIMMERS Earn 
extra money easily—by selling 
from our new mannequin and 
display equipment catalogue. 
WRITE TODAY 

Address Box 4BC 
Care of DISPLAY WORLD 














SALESMEN WANTED 


Jewelry display salesmen wanted 
for aggressive, young firm Excel 
lent territories available. Top com 
mission. All replies confidential 
Side lines O.K. 


Address BOX 4GH 
(are of DISPLAY WORLD 


MAN WANTED 


Fetablished New York manne 


quin firm opening factory 


Need thoroughly experienced 
man, familiar with all phases 
of plastic and papier mache 
mannequin manutacturing. 
Will consider partnership. 


Address Box 4CD 


Care of DISPLAY WORLD 


Resident Salesmen and 


Window Trimmers 


Earn extra money in your 
town or area with our easy to 
sell line of mannequins, wigs 
and parts. High commissions 


W rite 


Herzberg-Robbins, Inc. 


110 W. 30th Street 
New York 1, N. Y. 














Study Window Display At Home 
Earn good tncome asy home-study 
Employers: Sponsor our 
course for one of your employees 
All will find this course the finest 
of its kind. School highly recom 
mended and established in 1905 
The Koester School, Koester Bidg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois 


course 











ATTENTION MANUFACTURERS! 


[ am looking for a line Not just 
“any line’. To the contrary. a vers 
special line. Products in this line 
are designed to appeal to the best 
displaymen, and reflect a clear con 
cept of current display trends and 
practices. The line is not “cheap,”’ 
co wise, neither is it priced so 
igh as to insult the intelligence of 
the customer The manufacturer is 
financially responsible and faith 
fully fulfills his obligations. If you 
are this man, and this is your line. 
then, if you have open territors 
available, | would like to hear from 


‘oti 


Address BOX 4HI 
Care of DISPLAY WORLD 


DISPLAYMAN WANTED 


lop window displaymen and card 
writer for exclusive men's and 
women's store in Savannah, Ga 
State experience and reterences 


Reply 


MORRIS LEVY'S 
8 E. Broughton St. Savannah, Ga. 

















DISPLAYMAN WANTED 


(apable of trimming total of 6 win 
dows in two stores and assiat own 
er in merchandising store Salat 
S00.00 per month Address 


SAM ALTMAN 
P. O. Box 563 Brunswick, Ga. 


Salesmen--- Distributors 


---Jobbers 


Sell “Speaky’’, the near life size 
animated, talking display figure 
Stock models clowns, cowboys 
chefs, Santa Claus, many others 
We also bring trade marks ‘to 
life’, such as our “Speedy” Alka 
Seltzer, Teddy Snow Crop, Dutch 
Boy Paints and Captain Video, Used 
as point of sale mechanical sales 
men in retail department § stores 
super-market locations Many na 
tional accounts already using lop 


Write 


commissions and discounts 
AD SALES 


1410 A West Hadley 
Whittier, Calif. 


SALESMEN 


Unique and unusual line oft 


display items and novelties 
The only line of its type in the 
display held. Lop commissions 

protected territories Mid 
west including Chicago and 


Southeastern states open 


Address Box 4IJ 


(are of DISPLAY WORLD 











FOR THE BEST OFFER 
192 issues of DISPLAY 
WORLD from 1937 to 1952 tn 
excellent condition tor sale 


SAM RODVIEN 


3425 Knox P., Bronx 67, N. Y. 








Advertising & Display 
Manager Available 


lop record in both fields in Lan 
sitig. Mich., Alabama and Virginia 
Top-notch ad writer and promotion 
man; expert window trimmer, pr 


' 


fessional show cards well-sea 


soned, with initiative and drive for 
af tough rob int progressive depart 


ment store, large men's or women's 
store of small chain operation 
Impaired hearing but NO handicap 
Pleasing personality, alert, agwgres 

ve, superb talent, practical know 
how for every rob 


Address Box 4FG 


(are of DISPLAY WORLD 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 














YANKEE PEDLARS lf you're 
now toting a display line! If you're 
lookin’ ter a few unusual ‘Western 
Is pe " stems that wont take no 
more room in your satchel! If 
you're hankerin’ to pick up a few 
extra bucks! Write 
THINGS FROM TEXAS 

Box 6122 Houston 6, Texas 


Salesman Wanted 


Experienced only, to call on 
department stores and better 
retail shops in Metropolitan 
New York area with a com- 
prehensive line of display 
fabrics, papers and novelties. 
Drawing account against lib- 
eral commissions. Write stat- 
ing complete details 


Maharam Fabric Corp. 


130 W. 46th Street 
New York City 36 


Opportunity for Sales 


Representative 
presentatives 

Tet Nationally vivertised 1) , 
Pole with teatures mm othe it 
match (see Mareh ID play Worl 
pune %) lpirect sales fi) retail 
stores (‘ommission bast hxc) 
ive territories now being appointed 
No objection to non-confi cting lines 
carried (,ive full part cular ana 
territos covered 


W. R. Curtiss 


c/o Creative Promotions of Calif. 
5422 College Ave. 
Oakland 18, Calif. 

















FOR SALE — Three pants racks 
chrome plated, displas I50 pair oft 
pants in less than 3 ft. x 6 ft. Very 
sturdy mounted on rubber tired 
casters (Cost $91.00 each. will sact 
fice at $45.00 each 


HAGEN’'S MEN’S WEAR 
Black River Falls, Wisconsin 








POSITION WANTED 


Display Manager, Age 35 
years versatile experience. Excel 
Design and con 
Prefer ladies’ specialty 
shop References and photos on 
request. Address BOX 3KL, Care 
of DISPLAY WORLD 


Twelve 


lent card writer 
struct props 








WANTED 


Sales Representatives for the Mid 
Western States. Salesman for 
New York City. 


New line of custom displays created 
yy top flite deaigners tor Deut 
Stores and large womens and men 


specialty stores Backgrounds, prop 


merchandisers. art in all mediun 
State all particulars regarding con 


facta. territory covered. othe re 
n detail Ao coTmamisasion 
SYLVOR CO. 
Est. 1929 


540 W. Zist Street 
New York City ll, N. Y 





DISPLAY 
WORLD 


Display’s Great Monthly Digest 


SERVICE BUREAU 


The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
do not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we'll find out for 
you. Avail yourself of our service 
facilities without cost or obliga 
tion. This service includes an an 
alysis of any display problem. 

Air Brushes 
Airpeinting Equipment 
Animated Signs 
Artificial Flowers 
| Artificial Snow 
Backgrounds 
Background Colors 
Black Light 
Bulletin.Directory Boards 
| Card & Mat Board 
Cardwriters’ Materials 
Color Lightin 
Composition Pieces 
Crepe Papers 
| | Cut-out Letters 
|) Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
| | Display Letters 
| Display Racks 
| Dye, Rug and Carpet 
| Enlarging Projectors 
Fabrics and Trimmings 
|| Flags and Banners 
{) Pleat Decorations 
F oils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
|) Motion Mechanisms 
Motors 
|) Mouldings 
Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards Tickets 
Price Ticket Holders 
Ribbons 
Sale Banners 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Socks Window 
Signs Brass Bronze 
Signs Card Holders 
() Signs—Electric 
Sign Printing Machines 
Sleeve Forms 
Store Designing 
Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Ture tables 
Veneers (Imitation) 
Wall Board 
Wigs 
Window Lighting 
Do vou wish a copy of their 
catalogue? 
De you plan to remodel your 
store soon? 
Do you plan to build a store 
soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI 1, OHIO 


Display Manager 
Firm 
Street 


City State 














1956 


APRIL, 




















pA REL 


GLASS MIRRORS 








DONT PAINT 
— PARAFLEX 


VPARAFLEX 


surface, no 


glase mirrors cover any 
what the size or 
Send for an estimate or send 
your original sample. We will cover 
it tor a very nominal charge. Samples 
at all times are your exclusive property 


matter 


shape. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 26th St., N.Y. 16, N.Y. 
LExington 2-8835 


oa 








UNIQUE COFFEE DISPLAY 


[Continued from page 51} 


“Investigation showed that no liquid re 
mained in the system. There was no evi- 
dence of a leak and the display was too 
high off the floor for anyone to tamper 
with it We were stymied It finally 


dawned on us that the height was the 
answer. lhe display was 10 feet above floor 
level, at ceiling height Hot air accumu- 
lates at ceiling level. The hot dry air up 
there had evaporated the water from our 
solution and left only a thick residue that 
could not be pumped 

oO Wwe experimented some more We 


tried a glycerine 
We tried other 
such as Ati 


solution It was too thick 


evaporation-resistant liquids 


lreeze with wate r, but the water 
evaporated until only a trickle was left and 
even then it was off-color. Finally we hit 
on a tormula of permanent anti-treeze with 
a vegetable dye which looked like coffee. 
poured like coffee and did not evaporate.’ 


Koss said the pumping mechanism is a % 


horsepower motor driving a small impeller 


pump. Approximately one gallon of solution 
is used lhe cup and coffee pot are made 
of papier mache coated with waterproof 


lacquet rittings are 


\A if] not 


stainless ste el whi h 


rust 


Jack Schmidt Joins 


Loewe & Zwierlein 
lack H. Schmidt. 


| 
thers, San FkFrancisco, is 


formerly with Roos Bro 
display man 
Loewe & Zwierlein Department 


Mateo. Calit 


now 
age! 'o. the 


Store, San 





FOR 


PAPIER 
MACHE 
FORMS 


Selling to Jobbers Only 
W.H. 
Display Co. 


119 Ave. D 
New York City ? 











o 





















verry, a 


AUTHENTIC FROM 


Aawatt 


POLYNESIAN 


LZ | TAPA DESIGN : 


PAPER: 
<=> 4-- > 4--> 
ROLLS © SHEETS 
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DISPLAY HOUSE LTD. 
HONOLULU, HAWAII 


<-> 4-- > d--> 











Clean Quick and Easy with 


"lt Cleans Clean'’ 
A Product of BONTEC LABORATORIES 
1350 Watson Avenue, Wilmington, California 
Order from your display jobber. 
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DISPLAY WORLD 








More AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


Write today for 20-page catalog with 
all the time- and money-saving facts. 


Ee 
—Lecial 


French 
Burne Almonds 


33: ib 
DALN REALM 
WARDAURE 


“4 & SSA 
» wMER * 
tos Lver 


the 


FOAM LATEX PILLOWs 


_ 
ves TIGATE 


serore YOU 
INVES 


Model B Showcard Machine, 
one of a complete range of sizes 
that answer all needs. Each 
one is backed by o 
sweeping 5-yeor guarantee. 








MERCHANDISE MART, CHICAGO 54, ILL. 


- 





KORRECT-WAY 
AU Tlew LOW PRICED! 


SQUARE TUBULAR GARMENT RACKS 


“PEBBLETONE” TEXTURED CHARCOAL SLACK FINISHED 
UPRIGHTS WITH CHROME PLATED HANGING RAILS 


The greatest rack values in the low priced field. Designed to sell at low cost. Built to carry 
heavy loads without side sway. Finished in a beautiful, modern Charcoal Black, in the exclu- 
sive Korrect-Way “Pebbletone” Textured, two coat, high temperature, double baked enamel. 
Quality built of 1” steel square tubing with chrome plated hanging rails of 1° round tubing. 





A ORHECT UA Yj] PRODUCTS 


Stim tm tee Gest craecies 


Authorized Distributors 


ATLANTA, GEORGIA 
Melvin S. Rees & Co 
181 Pryor Street, $.W. 
BALTIMORE, MARYLAND 
Baltimere Display industries 
7 S$. Henever S$ 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 


No, R415 » i BUFFALO 2, NEW YORK 
SINGLE RAIL RACK Dutch Display Co 


265 Pear! Street 
For dresses, gowns, CHICAGO, ILLINOIS 
coats ond robes; 63° Ne. R416 += ly acm 7 
high, 5’ long; 24” wide Lt DOUBLE RAIL RACK } ' CINCINNATI, OHIO 
at base . — 3° high, 5’ | 10’ of General Display Corp 
; ; 63” ig , J long; ° f ' 25 Opere Piace 
$9950 hanging space. 24” wide | DALLAS 2, TEXAS 
: «A ae Fixt = inc 
t se ommerce 
No. R415-4 . 


DENVER, COLORADO 
Same Rack as above $4950 Walter W. Martin 
in 46° height. . . . 1622 Arapahoe S$ 


No. R416-4 DETROIT, MICHIGAN 
The Art Products Co 
Same Rack as above, 1425 Broadway 
in 48” height. HAVANA, CUBA 
Cie. de Maderas Gancede, $.A 
Avenida De Gencedo 
HONOLULU, HAWAII 
Bader's Display House, Lid 
P. ©. Bex 3949 
KANSAS CITY, MISSOURI 
Nationa! Equipment Corp. 
919 Broadway 
LOS ANGELES, CALIFORNIA 
B. A. Jacobs Company 
855 5. Los Angeles % 


MIAMI 32, FLORIDA 
Morty Fay Displays, inc 
853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Eavipm't Ce 
23 N. 6th St 


MONTREAL, QUEBEC, CANADA 


° R | Faye Perm Disploys, Lid 
ang 6 . 8 St. Catherine St. E 


SKIRT RACK | NEW ORLEANS, LOUISIANA 
48” high and 52° : <<. 
long. 24” wide at 
base. Rock hos 72 OAKLAND, CALIFORNIA 


Oak'and Displays 
chrome plated hang- 1422 Jefferson Street 


ers with rubber clad OKLAHOMA CITY, OKLA. 
clips to prevent slip- E. B. Jack Castle 


‘ ; 27) West Main Street 
ee ee PHILADELPHIA, PENNSYLVANIA 


$5925 Noythons Disploy Fixture Co 


Se) 


909 Arch St 


j ' PITTSBURGH, PENNSYLVANIA 
No. R417 Art 8. Cohen Compony 


810 Penn Avenue 
TWO TIER RACK 


Especially suitable for juvenile 
garments and women’s separates 
Rack is 76” high, 5’ long; 10’ of 
hanging spoce. 24” wide ot base 


$9995 


A 


—F American Fixture ENC. . 2300 vocusr st. - st. touis 3, mo. 


NEW YORK: 11 W. 42nd ST., NEW YORK 36,.N. Y. 


¢ 
err 


No. R419 
SLACK RACK 


Some basic rack os above except 
equipped with 72 chrome plated 
slack hangers . 


$4400 


PORTLAND, OREGON 
Mr. Roderick 5. Clancy 
P. ©. Bex 4631 

ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, Inc 
808 N. 7th St 

SAN DIEGO, CALIFORNIA 
Jay Disploeys 
2728 6 Street 

SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
54! Merket Sf 


CHICAGO: 220 W. ADAMS ST., CHICAGO 6, ILL. 





